PHILIP MORRIS U.S.A. INTER-OFFICE CORRESPONDENCE

120 PARK AVENUE, NEW YORK, N.¥Y. 10017

TO: Meg Meurer DATE: January 19, 1390

FROM: Gigi Vera f;? %égj_—d

SUBJECT: Marlboro Cup/USSF Recommendation

As a result of several discussions with members from the United
States Soccer Federation during my Trinidad and World Cup Draw
visits, we have identified two unigque opportunities fer Marlboro
to be top of mind to soccer fans in the United States.

Marlboroc & U.S.A. Team Family Project

This concept is similar to Seagram’s involvement during the last
olympic game. Team players are experiencing financial
difficulties and disputing their contract with the USSF resulting
in poor relations. Therefore, Marlboro in conjuction with the
USSF has the opportunity to make a significant contribution to
the families of the U.S. Natiocnal team players by paying for
their rcund trip, hotel and local transportation to the World
Cup. There are 22 players and 2 coaches which equals twenty-four
families - total of 48 packages to the three matches of Phase I
of the World Cup. The trip will be scheduled from June 6th -
20th in Florence and Rome. The estimated Marlboro commitment
will be approximately $80,000.

This sponsorship will accomplish the following:

- Tremendous media exposure resulting from Marlbcro
launching a national Spanish and English media campaign.

- An cpportunity to create U.S.A. team publicity in both
hispanic and anglc media to offset the U.5.A.’s diminshed
participation in the 1990 Marlboro Cup.

- Pre-empt Camel’s and Budweiser growing soccer involvement.

- A way to ambush Marlboro/World Cup involvement in the U.S.
without being a Werld Cup sponsor.

- Make Marlboro & World Cup synonymous to U.S. scccer
enthusiasts.

- Provide Marlboro with added goodwill to U.S. Natiocnal
team players.

- Deveiop media oppertunities in Italy for family members
and players to feed back to U.S.

- Provide the USSF with goodwill towards the players
to offget their recent poor image. This will result in
closer ties for Marlboro with the USSF.
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U,S. National Send-Off Team Dinner

I represented this idea to Werner Fricker, USSF President and
Joao Havelange, FIFA President, during the World Cup Draw. The
Federation was enthusiastic yet, felt reservaticns of an
exclusive Marlboro sponsorship due to commitments to their
official team sponsors. Therefore, they’ve recently decided to
host the dinner as a fundrailser and sell sponsorship packages.
However, I have turned this around to having Marlbero play a
dominant role because it was our original idea and the
significant rele that Marlboro has played in developing U.S.
soccer and helping the U.S. National team qualify. Besides, I
told them that I have already spoken and written to Dr. Havelange
and we have begun the legwork through Cohn & Wolfe.

Fortunately, Werner Fricker is supportive of our dominant role
due to our positive relationship and initiative in developing
this concept.

We have agreed on the following:

- The USSF will sell sponsorship packages based on
commitment from sponsors. Marlboro will buy a Gold
package.

- Cohn & Wolfe to assist in publicity efforts. This will
allow extensive Marlboro mentions.

- Marlbore can make a lengthy presentation about our
contribution to U.S. soccer and show a video of 1989-30
highlights and use this as a forum to introduce the
following:

- Marlboro most valuable/player.

- Present the USA player families with packages
to World Cup.

- Tie-in World Cup Organizing Committee tour with Marlboro
raising money to benefit the USSF or the Organizing
Committee.

The dinner will be a high proflle black-tie event in New York
city possibly the Plaza Hotel in mid-May with approximately 300 -
1,000 people. The USSF will invite Henry Kissenger, President
George Bush, other dignitaries and US and International media.
Joao Havelange will alsoc attend along with World Cup team coaches
and key players. The USSF will work closely with Warner
Communications who will provide some tcp American entertainers.
They are alsc planning a high-tech, international soccer staging
them.
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There are clearly other areas of opportunity that we will
brainstorm and identify with Cohn & Wolfe. The USSF is very hot
on this project because of their present shaky image.

Budget Implications

USA Team Family Trips - $80,000 (approx.)
Dinner - Cohn & Wolfe expenses and contributions - $80-100,000
{(very approx.)

I have budgeted for these projects in the 1950 Marlbore Cup
Marketing Plan.

8L5LE8T 0T



