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THE HISTORY OF THE MARLBORO CUP

Soccer At Its Best In America

The Marlboro Cup began in 1987 as a one-site soccer
tournament in Miami and has grown to its current status--a four
city program that features the world’'s top teams and players.
Now the most prestigious soccer series in America, the Marlboro
Cup will be back again in 1990, with a pre- and post-World Cup
format.

Last year, the Marlboro Cup was played in Miami, New York,
Chicago and Los Angeles in America’s most renowned venues--Joe
Robbie Stadium, Giants Stadium, Soldier Field and the Los Angeles
Memorial Coliseum.

In 1989, the Marlboro Cup attracted a world-class field that
featured three teams contending for the World Cup, including the
United States National Team, along with legendary international
sides like America Cali of Colombia, Benfica of Portugal and
Juventus of Italy.

"OQur goal is to increase the popularity of soccer in the
United States," said Gigi Vera, Manager, Marlboro Soccer
Promotions, Philip Morris USA. "The Marlboro Cup events continue
to present the world’s best teams to soccer fans in the United
States, the 1994 World Cup."

Among the most exciting Marlboro Cup matches of 1989 was the
wide-open, offense-oriented display put on by the Mexican
National Team and Juventus for the title of the Marlboro Cup of
Los Angeles. Mexico outscored Juventus, 3-2, and four goals in a
seven-minute period characterized the back-and-forth excitement
of international caliber soccer.

The U.S. National Team was a major part of 1989 Marlboro
Cup series and in 1990, because of the World Cup, the Americans
will try to compete in as many Marlboro Cup events as their
schedule permits.

The United States ultimately captured two Marlboro Cup
Championships--upsetting Peru before a record crowd of 33,133 at
Giants Stadium and edging Guadalajara, 2-1, before 25,125 at
Soldier Field in the Marlboro Cup of Chicago championship game.

-more-
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Victory in the Marlboro Cup of New York provided momentum for
the U.S.A., which ten days later defeated Guatemala, 2-1, in a
World Cup qualifier in New Britain, CT.

"I am delighted that Marlboro is once again supporting this
outstanding series of soccer events in the United States," said
Werner Fricker, President of the United States Soccer Federation.
"The quality of the teams and games has been extremely high in
the past, and the U.S. team will have a challenging series of
matches as we move forward toward the 1990 World Cup and beyond."

The Marlboro Cup is promoted by Mundial Sports Group, headed
by chairman Clive Toye and president Noel Lemon. It has grown
rapidly since its debut in Miami’s Orange Bowl in 1987. Last
year Marlboro Cup events drew nearly 170,000 soccer enthusiasts
for an average per night attendance or 21,140. 1In New York, more
than 61,000 turned out for the two nights of the matches and in
Los Angeles 23,191 were on hand when the Mexican National Team
triumphed over Juventus.
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THE MARLBORO CUP

FACT SHEET

Event: The Marlboro Cup

A four-city soccer program showcasing the world’s
most prominent teams and players. World Cup
qualifying teams, top international clubs and
players from Europe and Latin America, along with
the United States National Team are featured in
each Marlboro Cup market: Miami, New York, Los
Angeles and Chicago.

Background: 1990 marks the fourth year of Marlboro Cup events
and once again this series will bring soccer at its
best to America. The Marlboro Cup began in Miami in
1987 as a one city tournament and has grown to a
four-city series.

1990 Dates: of Miami (Feb. 2-4, 1990)

of Los Angeles (Feb. 20-22, 1990)
of Chicago (May TBD)

of New York (Aug. TBD)

Marlboro
Marlboro
Marlboro
Marlboro

Cup
Cup
Cup
Cup

0000

1990 Teams: U.S.A.
Colombia
Costa Rica

Guadalajara (Chivas)

o Mexico
o Uruguay
o U.S.S.R.

0000

Format: Marlboro Cup events consist of two doubleheaders of
matches in a weekend format. The opening night
features two consecutive matchups; the two winners
advance to the championship game, while the other
two teams play in the preliminary match for third
place.

1989

Marlboro Cup of Miami: Independiente Santa Fe

Marlboro Cup
Champions:

Attendance:

Marlboro Cup
Marlboro Cup
Marlboro Cup

of New York: U.S.A.
of Chicago: U.S.A.
of Los Angeles: Mexican National Team

Total 1989 Marlboro Cup attendance for the four
city series was 169,123, an average of 21,140 per

event,

Miami:

New York:
Chicago:

Los Angeles:

an increase

of 32% over 1988.

Combined Single Game High
; 15,137
61,850 33,133
34,204 25,102
44,495 23,191
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1990 MARLBORO CUP PR%%FAM ANNOUNCED:
PRE-WORLD CUP PLAY T VE QUALIFI RITALY

New York, NY (Dec. 13)--The 1990 World Cup is still six months away, but as early as
February, American soccer audiences can preview World Cup teams in the 1990 Marlboro
Cup.

The Marlboro Cup, the most prestigious soccer series in America, returns in 1990
with a pre- and post-World Cup schedule and an unparalleled lineup, including at least
five teams who have qualified for the 1990 World Cup.

World Cup qualifying teams like the U.S.A. and Colombia; two-time World Cup
champion Uruguay; and the U.S.S.R. will showcase their skills in Marlboro Cup events
before lining up for Italia *90.

The Marlboro Cup series will again be played in four of America’s top markets
with three pre-World Cup dates--Miami (Feb. 2 & 4); Los Angeles (Feb. 20 & 22); and
Chicago (May TBD)--and one post-World Cup date--New York (August TBD).

"Soccer fans in the United States have come to expect the highest level of
competition from the Malboro Cup,” said Gigi Vera, Manager, Marlboro Soccer. "In 1990,
the Marlboro Cup series will present a preview of qualifying teams and provide a forum

for these teams to prepare for the World Cup in Italy."

-more-
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Along with World Cup qualifiers, the Marlboro Cup program will again feature clubs
of international renown, such as Chivas of Guadalajara in Los Angeles. Other top South
American and European clubs competing in the Marlboro Cup of New York will be
announced at a later date.

The United States National Team, which will play in the World Cup for the first
time in 40 years, will participate in the Marlboro Cup series as often as its schedule
permits. To date, the U.S. National Team is scheduled to play in the Marlboro Cup of
Miami.

"l was particularly delighted to see the United States qualify," said Joseph Blatter,
Secretary General of FIFA. "With no disrespect to the Trinidad & Tobago team, having
the United States participate in this World Cup brings a new dimension to the progress
of the sport in that nation. The Marlboro Cup tournaments have helped them prepare,
so I am in favor of it. I praise the company for its valuable cooperation and
contribution to the sport in the United States."

In 1989, the U.S. National Team benefited from Marlboro Cup appearances against
teams like Peru, Benfica of Portugal and Juventus of Italy in preparation for the
CONCACAF qualifying round. The Americans appeared in all four Marlboro Cups in 1989
and captured championships in the Marlboro Cup of New York and Chicago.

"We think of the Marlboro Cup series as the regular season, and the World Cup
games as the playoffs," said Bob Gansler, U.S. National Team head coach.

The Marlboro Cup is promoted by Mundial Sports Group. Since its debut in Miami
in 1987, the Marlboro Cup attendance has grown rapidly and drew almost 170,000 soccer
enthusiasts in 1989. In New York, more than 61,000 turned out for the two day event,
including a Marlboro Cup record crowd of 33,133 for the championship game.

—more-



With the World Cup coming to the United States for the first time ever in 1994,
there is already a heightened awareness of soccer in America; particularly in Marlboro
Cup markets like Miami, Los Angeles and Chicago, three potential World Cup USA sites.

“As soccer enthusiasts worldwide anxiously anticipate the 1990 World Cup, the 1990
Marlboro Cup program gives fans in America even more reason to look ahead to the

New Year...and to 1994," said Vera.
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BORO CUP OF MIAMI TO FEATURE U.S. NATIONAL TEAM,
UTE TO THE WORLD CUP

MIAMI (January 7)--The U.S. National Team makes its first appearance in 1990 during
the Marlboro Cup of Miami, to be held February 2 and 4 at the Orange Bowl. First
round action will see the U.S. team take on Costa Rica, at 7 p.m. on February 2, while
the national teams of Colombia and Uruguay will compete in the evening’s second match
at 9 p.m. The third-place and championship matches will both take place on February
4, at 4 and 6 p.m. respectively.

The United States National Team, which officially qualified for the World Cup for
the first time in its history, formally requested that their first Marlboro Cup play be
against Costa Rica, with whom it has built a friendly rivalry over the last six months
of qualifying games in the CONCACAF zone. Since the two teams split their two-game
series during the qualifying round, this will give both teams an opportunity to show who
will be the stronger team heading into the 1990 World Cup.

"The 1990 Marlboro Cup events feature national teams in pre-World Cup
competition and internationally renowned club teams in New York after the World Cup,"
said Gigi Vera, Manager of the Marlboro Promotions. "The series will also give the
Americans an excellent opportunity to prepare for Italia 90 by playing against World

Cup teams in Miami, a city which has been very supportive of the Marlboro Cup."
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The U.S. National Team won two of the four Marlboro Cups in 1989 (New York and
Chicago) and Coach Bob Gansler is looking forward to the challenge of competing against
these internationally renowned teams, without having to leave home.

"We're excited about the Marlboro Cup," said Coach Gansler. "In the past three years
it’s given our players great experience against top international teams. It’s obviously great
competition."

Several of the American players who made important contributions to the World Cup
qualifying victory will participate in the Marlboro Cup of Miami. Forwards Bruce Murray and
Hugo Perez, midfielders Tab Ramos and John Harkes and goaltender Tony Meola will join
forces once again to take on the Costa Rican team.

Most of the U.S. National Team members will agree that the current squad, assembled
back in 1986, needed to grow and mature rapidly in order to realize its goal of a berth in
the 24-nation 1990 World Cup in Italy. With the goal attained three U.S. stars agree that
the national team’s participation in Marlboro Cup events gave it the polish and poise it
needed to push it over the top.

The U.S., in fact, won two Marlboro Cups in 1989, en route to its qualification for the
World Cup, and a hero of the Marlboro Cup championships was forward-midfielder Bruce
Murray, who is anxious for the next Marlboro Cup.

"Now that the pressure of qualifying for the World Cup is behind us,” said Murray,
"playing in the Marlboro Cup will give us not only the opportunity to play against some of
the world’s best sides but also a chance to prepare ourselves for the biggest challeng of our

lives--the World Cup."
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The man whose historic goal against Trinidad-Tobago on November 19 put the U.S. in
next summer’s World Cup in Italy--attacking midfielder Paul Caligiuri--says Marlboro’s efforts
to develop soccer in the United States have paid big dividends."

“Marlboro has given us a unique opportunity to level up with the rest of the world,"
Caligiuri said during the national team’s recent training camp in La Jolla, California. "They
have provided us with some of the highest competition possible. As a result, we have
qualified for soccer’s biggest test--the World Cup."

Unlike many team leaders, Mike Windischmann, the quiet, confident and steady captain
of the U.S. National Team, reveals his leadership in a quiet fashion. "I have to lead by
example and experience," says the even-tempered Windischmann, who at 24 has already made
35 international appearances for the U.S. "It was through competing in Marlboro Cup
events, against top quality teams, that I have gained my international experience. The
Marlboro Cup games helped the United States qualify for the world’s two most important
competitions--the Olympics of 1988 and the 1990 World Cup."

The United States Soccer Federation has worked diligently to construct a internationally
competive team. The World Cup qualifying match is the crowning achievement of a long line
of challenges and player development. The USA has demonstrated that it produces some of
the finest soccer players in the world and that they can be strong competition for other
World Cup teams.

To prepare for its grueling schedule, the national team had the most active schedule of
any team in the region, playing in over 40 matches in 1989. It has placed more than a dozen
players on a 'contract" basis, forming the core of a full-time USA squad. This is a sharp
departure from the past, when the team’s roster had to become organized just days before

each game,



The 1990 World Cup qualifying victory demonstrates that the hard work and preparation have
paid off. Looking forward to the 1990 Marlboro Cup series, the American team views the
Marlboro Cup tournaments as the prime training ground for future World Cup matches.
Highlighting the finest club and national teams in the world, the Marlboro Cup has become
the nation’s premier showcase of international soccer in the United States. The Mundial
Sports Group serves as the promoter of the Marlboro Cup.

Following Miami, the Marlboro Cup continues in Los Angeles (February 20 and 22),
inChicago (May/TBA), and will conclude in New York (August/TBA).

Tickets for the Marlboro Cup of Miami are available at all Ticketmaster locations (305)

358-5885 and at the Orange Bowl box office. Ticket prices are $12 and $15.

The Marlboro Cup of Miami pairings:

Friday, February 2, 1990
Costa Rica vs. USA (7 PM)

Colombia vs. Uruguay (9 PM)

Sunday, February 4, 1990)
Third place match (4 PM)

Championship match (6 PM)
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MARLBORO ANNOUNCES WORLD CUP SWEEPSTAKES

Round Trip Prizes Awarded for Italia "90_

New York, NY (Jan.31)---Soccer fans previewing World Cup-qualifying teams in the
1990 Marlboro Cup, can win a trip to the World Cup in italy this summer.

The Marlboro Cup Soccer Sweepstakes features five top prizes of eight-day, seven-
night trips for two to Italy. The sweepstakes program begins this weekend at the
Orange Bowl, where the Marlbaro Cup of Miami will be playcd.

"Soccer fans in the United States have responded with great enthusiasm to the
Marlboro Cup series, which many consider to be a warm-up for the World Cup," said
Gigi Vera, Manager of Marlboro Soccer Promotions, Philip Morris USA. "Now, through
the Marlboro Cup sweepstakes, some lucky soccer fans will win the opportunity to
attend a semi-firal match, and the final in Rome.”

Sweepstakes entry forms, in English and Spanish, will be distributed during the
Marlboro Cup events in Miami (Feb. 2 & 4) and Los Angeles at the L.A. Coliseum (Feb.
20 & 22), as well as through on-site counter displays and national magazines targeted to
soccer enthusiasts. Entrants must be 21 and over.

The winning entries will be chosen on May 15th through a random drawing, two

months before the World Cup finals kick-off in Rome (July 7 & 8).

@ Philip Morris Inc. 1989
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FOURTH ANNUAL MARLBORO CUP OF MIAMI
KICKS OFF 1990 SERIES

MIAMI (Jan. 31st)--The Marlboro Cup, the premier soccer series in the United
States, returns to Miami for the fourth consecutive year on February 2 and 4. The U.S.
National team, which participated in all four Marlboro Cups in 1989, will again be one
of the four teams to play in the 1990 Marlboro Cup of Miami. The Marlboro Cup
program was instrumental in preparing the U.S. team in their effort to earn a berth for
the 1990 World Cup, and, for the first time in their history, they have succeeded in
officially qualifying for the World Cup.

The 1990 Marlboro Cup series will feature at least five World Cup qualifiers in a
pre- and post- World Cup format in Miami on February 2 and 4, in Los Angeles

February 20 and 22, in Chicago (May/TBA), and in New York (August/TBA).

© Philip Morris Inc. 1989
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The Marlboro Cup, returns to the Orange Bowl--its original home--in February,
featuring the U.S. team and three national teams, all World Cup contenders. Joining the
U.S. National Team will be Colombia, Costa Rica and Uruguay. The Marlboro Cup of
Miami will also serve as a training ground for all of these World Cup qualifiers as they
prepare for Italia '90.

"Miami soccer fans will have the opportunity to view some of the most exciting
World Cup teams in the Marlboro Cup " said Gigi Vera, Manager, Marlboro Promotions.
"And there is no better place than this city, an international sports capital, to preview
World Cup soccer from South America and the United States a few months before these
teams take part in Italia ’90."

Miami is one of 17 U.S. cities being considered as a possible site for the finals
and semi-finals of the World Cup, which will be held for the first time in the U.S. in
1994. If the city is selected in 1991, it can expect extraordinary media coverage
worldwide, since the 1994 World Cup will probably be viewed by 3 billion people.

The South American community and other South Florida soccer fans will enjoy the
high caliber of play of teams like Uruguay and Colombia. Colombia has earned its long
awaited berth in the prestigious World Cup by utilizing their stylist game to eliminate
Paraguay and Ecuador in their South American qualifying group. They went on to face
the Oceania Zone winner--Israel--eliminating them as well. This is the first time in 28
years that Colombia has qualified for the World Cup. Goalkeeper Rene Higuita and
forward Albeiro Uzurriaga, along with Carlos Valderrama, have become Colombia’s

greatest international attractions.



Costa Rica, which next June will participate in its first World Cup, hopes to have
one more chance to face the United States during the Miami Marlboro Cup. Costa Rica
finished first in its group (CONCACAF), with a sparkling 5-2-1 record. The U.S.
claimed the second of CONCACAF’s two World Cup berths by compiling a 4-1-3 mark.

Under the leadership of coach Oscar Washington Tabarez, Uruguay created a very
competitive team, which placed second in the Copa America of Brazil, where they
substituted their traditionally strong game with a more refined style of soccer.  The
Uruguayan team plays pragmatic and orderly soccer, and it makes its goals through a
strong, surprise offensive.

Because of the top caliber of these World Cup teams, more than 300 U.S. and
international journalists have applied for credentials for the Marlboro Cup events,

including The New York Times, the Los Angeles Times, BBC of London, major

newspapers in Latin America and Japan, and national TV and radio networks from all
over the world. In addition, the coaches of several national teams which will compete
in the World Cup are coming to the Marlboro Cup to observe the strategies of their
competitors.

The Miami Marlboro Cup will also feature the first of a series of Marlboro World
Cup drawings, which will provide winners with an all-expenses paid trip and tickets to
the World Cup in Italy in June 1990.

The Marlboro Cup is promoted by Mundial Sports Group, headed by Chairman Clive
Toye and President Noel Lemon. Last year, almost 170,000 soccer fans attended the
four-city Marlboro Cup series.

Ticket Information: Ticketmaster, (305)358-5885.

General Admission:  $12.00

IV ing: $15.00
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COSTA RICA WILL FACE ITS FRIENDLY RIVAL
AT THE MARLBORO CUP OF MIAMI

MIAMI (Feb. 1st) -- Before the Costa Rican National Team participates in its first
World Cup, it will have one more crack at the United States—-its friendly rival of the
qualifying matches for Italia ’90--when it comes to Miami for the Marlboro Cup, Friday
February 2.

Costa Rica qualified for the 1990 World Cup in Italy last year when it finished
ahead of five other CONCACAF (North/Central America, Caribbean Zone) nations in
regional qualifying play with a sparkling 5-2-1 record. The U.S. claimed the second of
CONCACAF’s two World Cup berth by compiling a 4-1-3 mark, and the U.S. added fuel
to its already heated rivalry with Costa Rica by splitting its two meetings with the
Central American nation.

"We are eager to play the United States again,” said Costa Rica’s biggest star,
attacking midfielder Evaristo Coronado, who sparked his side to a 1-0 win over the
U.S. on April 16 in San Jose. "The U.S. is a team that demands respect. It’s a team
that puts up an endless fight. It’s a team that stimulates us to play our best. We are
looking forward to the first game of the Marlboro Cup in Miami."

Coronado sat out the road leg, a 1-0 U.S. victor in St. Louis on April 30, due to a
one game suspension. That dramatic match featured a miraculous save of Costa Rican
penalty-kick attempt in the closing moments.

"They were coming at us like sharks," said U.S. goalkeeper David Vanole, the man
who made the clutch save. "Their forward line put our defenders under immense
pressure once we went ahead. As 1 look back, that may have been the most crucial
challenge I have ever faced. Costa Rica was, without a doubt, our toughest opponent in

the qualifiers."

54773 © Philip Morris Inc. 1989



Although Costa Rica will be making its World Cup debut, the country boasts a
strong soccer tradition highlighted by a string of international successes in the late
1960s and early 1970s. The Costa Ricans also reached the final round of CONCACAF
qualifiers four years ago before being knocked out of contention for a 1986 World Cup
berth.

Following a shaky beginning under Uruguayan coach Gustavo de Simone, Costa Rica
got its march to Italy under way when it handed the coaching reins to a midfield star
from the 1970s, Marvin Rodriguez. In addition to Coronado, the Costa Rican squad
features goalkeeper Luis Conejo, midfielders German Chavarria and Juan Cayasso and
21-year-old rising star, forward Hernan Medford, who shines during Costa Rica’s recent
four-match tour of Europe.

Most recently, the Costa Rican National beat the Swedish team of IFK Goteborg 2-
0, in a very intense match which was dominated mostly by the hosts. Goalkeeper Arturo
Hidalgo showed his skills before the Europeans with two saves. Both goals were the
result of headers by Hector Marcharena.

The Marlboro Cup is promoted by Mundial Sports Group. Last year, nearly 170,000
soccer fans attended the four cities series of the Marlboro Cup. Tickets are available in
all Ticketmaster locations, (305) 358-5885. The prices are: $15.00 for reserved seats and

$12.00 general admission.
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NATIONAL TEAM OF COLOMBIA TO FACE
TEST OF FIRE IN THE MARLBORO CUP OF MIAMI

MIAMI (Feb. 1st) —— Colombia, a team of fierce national pride, will be among three
other World Cup qualifiers to compete in the Marlboro Cup of Miami, Friday, February
2, and Sunday Febraury 4. The large Colombian community of Miami awaits its team
with excitement, especially because they will participate in a World Cup for the first
time in 28 years. Featured in their line-up are stars like Rene Higuita, Eduardo Nifio,
Albeiro Uzurriaga, under the direction of the highly respected coach: Francisco
Maturana.

Colombia accomplished their second-ever World Cup berth by eliminating Paraguay
and Ecuador in their South American qualifying group, later facing the Oceania Zone
winner, Israel, on a home-and-home dramatic series.

The sleek, extraordinarily talented goal scorer, forward Albeiro Uzurriaga, produced
a finish that oozed class, as he weaved his way through three Israeli defenders to score
the only goal in Colombia’s home victory before a frenzied sellout home crowd.

Back home, Israel commanded the game, the acrobatic and dramatic Rene Higuita
robbed the show as he parried away every Israel goal effort with sensational saves.
Higuita, along with Carlos Valderrama has become Colombia’s greatest international
attraction.

One of the most dramatic shifts in the international soccer scene has taken place
in South America, where Colombia has emerged as one of the Western Hemisphere's

strongest national teams.
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Many experts believe that this success story is owed to the meticulous and
disciplined coach Francisco Maturana, who follows a strict working philosophy,
accompanied by a completely new mythology.

Head coach Maturana has announced a roster of 25 players-—nine newcomers and 16
veterans——who will take part in pre-World Cup training and concentration at a retreat
in Santa Maria on the north coast of Colombia, and despite a recent tragedy in
Medellin, Colombian soccer federation Vice President Gustavo Jaramillo has declared that
nothing will stand in the way of the national team’s preparation for the trip to Italy.

On Monday, January 15, the Colombia National Team started their final phase of
preparation. Coach Maturana expects to have in his roster players now under contract
in Europe, such as: Andres Escobar, John Jairo Trellez, Leonel Alvarez and Carlos
Valderrama. These players will be under Maturana’s authority by the first week of May.
The sweeper Luis Carlo Perea, recovering from a knee injury, has been confirmed on
the list.

Colombia will face Uruguay in the second match of the Marlboro Cup, Friday,
February 2, at 9 p.m. at the Orange Bowl. The winner will go on to the final against
the winning team between U.S. and Costa Rica, who are playing that same day at 7
p.m. The match for the championship will be held on Sunday, February 4, at 6 p.m. and
the third place match, that same day at 4 p.m.

Colombia will also measure up against other World Cup qualifiers in the Marlboro
Cup of Los Angeles, February 20 and 22. They will clash with the Soviet Union
February 20 at the Los Angeles Coliseum; the other pairing for that day is: Chivas
Guadalajara vs. Costa Rica; the winning teams will go on to the final the 22nd.

Tickets for the Marlboro Cup are available in all Ticketmaster locations, (305) 358-
5885. The prices are: $15.00 for reserved seats and $12.00 general admission.

###
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URUGUAY, THE MARLBORO CUP
SPRINGBOARD TO SUCCESS IN ITALY

MIAMI (February 1st) -- Uruguay, one of the favorites to win the 1990 World Cup
this summer, is coming to Miami aiming to make the Marlboro Cup event its springboard
to success in Italy.

The Uruguayans won the 1930 and 1950 World Cups to become one of the only five
nations to win more than one world championship. They will vie with the U.S., Colombia
and Costa Rica for the Marlboro Cup, on February 2 and 4 at the Orange Bowl. The
opening night match-ups are U.S.-Costa Rica and Uruguay-Colombia.

Uruguay’s coach, Oscar Washington Tabarez, whose team will play Spain, Belgium
and South Korea in tile first round of the World Cup, said that the Marlboro Cup is the
most important test his team will face before the trip to Italy in June.

"We are coming to Miami with one objective in mind--to win the Marlboro Cup,"
said Tabarez, who along with national team counterparts Andy Roxburgh of Scotland and
Thijs Lijbregts of Holland, spoke at the recent National Soccer Coaches Association of
America convention in Cincinnati.

The Uruguayans come to Miami on a roll. In 1988, Uruguay fought off Paraguay
and defending World Cup champion Argentina to reach the Copa America final, where it
fell to Brazil before a partisan crowd of 175,000 at Maracana Stadium in Rio de
Janeiro. Last summer, Uruguay roared to its World Cup berth, outscoring the other

nations in its group, Peru and Bolivia, 8-1.
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Tabarez’ squad is loaded with talent. Although the team will be without midfielder
Enzo Francescoli, who is playing in France, the squad that takes the field in Miami will
feature captain and extraordinary central defender Hugo de Leon, dynamic center
midfielder Santiago Ostolaza, rock-solid center halfback Jose Herrera, experienced
winger Antonio Alzamendi and lethal forwards "Polilla" Da Silva and Carlos Aguilera.

"We have a solid team," deadpanned Tabarez. "De Leon, Ostolaza and Da Silva make
up our main column. It's a team that will play any rival anywhere--and I would bet on
us."

Ostolaza and De Leon led Nacional of Montevideo to the Copa Libertadores (South
American club Championship) and a berth in December’s 1988 Intercontinental Cup in
Tokyo, where Ostolaza scored both goals in a 2-2 draw against European Cup holder
PSV Eidhoven of Holland. After extra time, Nacional won on penalties and Ostolaza was
named the game’s MVP. His brilliant performances for Nacional and the Uruguayan
National Team, have gained him the title of "El Maestro" given him by the Uruguayan
press.

The Marlboro Cup is promoted by Mundial Sports Group. Last year, nearly 170,000
soccer fans attended the four cities series of the Marlboro Cup. Tickets are available in
all Ticketmaster locations, (305) 358-5885. The prices are: $15.00 for reserved seats and
$12.00 general admission.
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