
:amel Collection set for its spring debut 
RJ. Reynolds Tobacco Com- 
1ny's "Old Joe," who has graced 
irnel cigarette packages for 67 
ars, is making his debut in the 
xld of American fashion. 
The Camel Collection of clothing 
aturing the famous Camel logo will 
~ available in select retail stores in 
te spring. 
The Camel Collection is being 
educed by the John Henry Division 

· The Manhattan Shirt Company, 
'le of America's leading producers 
· men's clothing. Reynolds Tobacco 
,s licensed Manhattan to use its 
ernel trademarks. 
"We feel that the Camel Collection 
ill be successful for both Reynolds 
obecco and Manhattan," says 
roup Brand Manager Harry Lees. 
Ille collection is using our well· 
steblished, recognized name and 
,go. And we in turn are gaining extra 
xposure for the Camel family of 
igarettes." 
In keeping with the Camel image, 
le Camel Collection is highlighted 
'i e bold, rugged look that is casual 
nd contemporary. Most of the 
,bric:s are natural cotton. 
Several varieties of shirts, jackets 

nd pants comprise the initial Camel 
:ollection offering. Colors range 
!Ofn subtle neutral tones to brights. 
The collection was unveiled to 
~Ion writers and retail store buyers 
'-hlnuary at fashion trade shows in 
kw York. Initial response from 
iuyers has been excellent and 
~ttan expects the Camel Collec­ 
lOr'I lo be one of the most important 
leYeiopments of the year in men's 
P0rtswear. 
..,Old Joe" has already proven 
~lobe popular among 
IUl'dlasers of menswear. In Europe, 
~ than one million articles of 
~ Collection clothing has been 

Introducing the 

A new llne of sportswear Is here with o l)'T1t>01 os 
unique O> \he man who win woor It. Tho Come! 
Collection by John Henry. Woven ond knit shirts In 
cssorted colors, priced to retoll kom $19.50 

-

. th/ough $26. Pants $30. )ocket 
,. $37.50. Pion to moke the Come! 
Coltect\on port of your Sp<lng 
loshlon P,OQrom. Olde< now 
~om your John Henry 
represontottve. 
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The 'Camel Collection will be introduced to consumers nationwide by advertisements 
similar to this. Major magazines like Time and Sports Illustrated will be used as will dally 
newspapers . 

sold since RJ. Reynolds Tobacco 
International, Inc. began agreements 
with European clothing manuf ec­ 
turers. 
The Camel Collection will be the 

subject of a major national adver­ 
tising campaign this spring. Adver- 

tisements are scheduled to appear in 
magazines such as Sports 11· 

· lustrated, Time, Playboy and 
Gentlemen's Quarterly as well as 
major newspapers. \ 
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