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m is a family of companies which

manufactures and distributes consumer products
throughout the world.

Beginning as a manufacturer of tobacco products
more than 100 years ago, Liggett Group has
broadened its base of consumer products through
internal growth and acquisitions.

Liggett's popular cigarette, chewing, and smoking
tobacco brands represent less than half of the
Company’s revenues. The principal domestic
cigarette brands of Liggett & Myers Tobacco
Company, Inc. are L&M, CHESTERFIELD, LARK,
and EVE. These brands are exported to approximately
one hundred countries and also are manufactured
and sold under license in more than twenty
additional countries.

The Pinkerton Tobacco Company manufactures
and sells chewing and pipe tobacco products. Its
principal chewing tobacco brand is RED MAN, and its
own leading smoking tobacco brands are VELVET
and GRANGER. Pinkerton manufactures and sells
under a licensing arrangement with Larus &
Brother Company: EDGEWORTH Ready-Rubbed,
HOLIDAY, JOHN ROLFE, V.I.P., and RUM & MAPLE
smoking tobaccos.

The Paddington Corporation is the exclusive
U.S. importer and distributor of J&B Rare, the
largest-selling Scotch whisky in the United States.
Paddington also is the exclusive U.S. importer
and distributor of ROYAL AGES, a 15-year-old
premium Scotch whisky and of CATTO’S GOLD
LABEL, a brand of Scotch whisky that is bottled
in the U.S.A.

Austin, Nichols & Co., Incorporated is a leading
distiller and importer of spirits and wines. Austin,



Nichols’ principal brand is WILD TURKEY 101-proof,
8-year-old Kentucky Bourbon and its companion
86.8-proof, 7-year-old WILD TURKEY. Also, Austin,
Nichols is the exclusive U.S. importer and distributor
of CAMPARI, the Italian aperitif; METAXA, the
Greek liqueur; many fine imported table wines
such as WEDDING VEIL Liebfraumilch; and a
number of the finest chateau and estate-bottled
wines from Europe.

Carillon Importers Ltd. is the exclusive U.S.
importer and distributor of GRAND MARNIER
liqueur; BOMBAY English dry gin; PUNT E MES, the
ltalian aperitif; CROFT ORIGINAL sherry and CROFT
DISTINCTION port; and a variety of fine European
table wines, including the FAZI-BATTAGLIA and
BERTANI lines of Italian wines and ACHAIA CLAUSS
Greek wines.

ALPO, the country’s largest-selling brand of
premium-priced, canned dog food, the LIV-A SNAPS
line of pet food treats, and ALAMO BRAND dry dog
food are manufactured and sold by Allen Products
Company, Inc.

Perk Foods Co. Incorporated manufactures and
sells economy-priced canned and dry pet foods,
including VETS canned dog food and VETS Regular
Nuggets and Great Gravy Nuggets, dry dog foods.

National Oats Company, Inc. manufactures and
sells oatmeal and popcorn products under the
3-MINUTE BRAND for consumer items and
NATIONAL and BUTTERFLAKE brands for bulk
items. It also manufactures the DURA-BUKET line
of elevator buckets.

Earl Grissmer Company, Inc. distributes a line of
household cleaning products, principally BLUE
LUSTRE carpet shampoo and BLUE LUSTRE carpet
shampooers, BLUE LUSTRE DIRT BUSTER, a power
cleaner, and the RINSENVAC carpet cleaning system,
which are distributed nationally through hardware,
paint, drug, variety, and other retail stores.

Brite Industries Inc. manufactures watchbands and
distributes them under the BRITE label in drug
and variety stores, the KIMTRON label in department
and jewelry stores, the MEDALIST label in chain
variety stores, and the ROGER WILLIAMS label in
discount stores. THE NAME CHAIN, an identification
bracelet, is distributed under the KIMTRON label
in department and jewelry stores.

Diversified Products Corporation is a manufacturer
and distributor of physical fitness products,
sporting goods, and athletic games. Physical fitness
products include barbells, exercise benches, exercise
bicycles and dumbbells. The sporting goods and
games, marketed under the SUPERSTAR label, include
table tennis tables and accessories, basketball and
volleyball equipment and a variety of indoor and
outdoor athletic games. The company’s praducts are
distributed through major retail chains; discount,
automotive, and department stores; catalog houses;
and independent retail stores.



Liggett Today

Prior to 1964, the Company was engaged
exclusively in the manufacture and sale of cigarettes
and other tobacco products. Then it embarked on a
full-scale program to diversify into consumer
industries with growth potential. After several years
of this diversification, it became apparent that the
transition from a one-product line company to a
widely diversified consumer products company had
created an identity problem. In 1968, the company
name was changed from Liggett & Myers Tobacco
Company to Liggett & Myers Incorporated. Then,
it was decided to move ahead with a comprehensive
corporate identification program. The Liggett
Group trade name now gives the Company a single
identity with its various publics. It also helps to give
these audiences a stronger awareness of what the
company is and where it is going.

The new trade name achieves several major
objectives: it gains awareness for the Company and
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i vour moments of pleasure,

When you're relaxing with a cocktail or a glass
of wine,

Taking that after-dinner puff on your cigarette
of your pipe.

T
H
2
5
E
4
i
4
[
3
S
J-
|
1
¥
|
£
§

Rewarding your dog for performing the trick
he laught you

Walking barefoot on your new campet, or clean-
ing it for tonight's party.

Eating a bowl of cereal or popcom.

dnrmhlenlng up your walch wilh a new fashion

nd,
We're all the fine products you see below, plus

hundreds of others.

With our sevonues now 58 perceni non- r
tobacco (e luding evcise taves), we've come a
log way, from Liggett & Myers Tobaceo Company

lo alwir.lrlv diversified group of companies. .. all the companies of your pleasure.
deddicatet 1o your moments of pleasure.



Nichols’ principal brand is WILD TURKEY 101-proof,
8-year-old Kentucky Bourbon and its companion
86.8-proof, 7-year-old WILD TURKEY. Also, Austin,
Nichols is the exclusive U.S. importer and distributor
of CAMPARLI, the Italian aperitif; METAXA, the
Greek liqueur; many fine imported table wines
such as WEDDING VEIL Liebfraumilch; and a
number of the finest chateau and estate-bottled
wines from Europe.

Carillon Importers Ltd. is the exclusive U.S.
importer and distributor of GRAND MARNIER
liqueur; BOMBAY English dry gin; PUNT E MES, the
[talian aperitif; CROFT ORIGINAL sherry and CROFT
DISTINCTION port; and a variety of fine European
table wines, including the FAZI-BATTAGLIA and
BERTANI lines of Italian wines and ACHAIA CLAUSS
Greek wines.

ALPO, the country’s largest-selling brand of
premium-priced, canned dog food, the LIV-A SNAPS
line of pet food treats, and ALAMO BRAND dry dog
food are manufactured and sold by Allen Products
Company, Inc.

Perk Foods Co. Incorporated manufactures and
sells economy-priced canned and dry pet foods,
including VETS canned dog food and VETS Regular
Nuggets and Great Gravy Nuggets, dry dog foods.

National Oats Company, inc. manufactures and
sells oatmeal and popcorn products under the
3-MINUTE BRAND for consumer items and
NATIONAL and BUTTERFLAKE brands for bulk
items. It also manufactures the DURA-BUKET line
of elevator buckets.

Earl Grissmer Company, Inc. distributes a line of
household cleaning products, principally BLUE
LUSTRE carpet shampoo and BLUE LUSTRE carpet
shampooers, BLUE LUSTRE DIRT BUSTER, a power
cleaner, and the RINSENVAC carpet cleaning system,
which are distributed nationally through hardware,
paint, drug, variety, and other retail stores.

Brite Industries Inc. manufactures watchbands and
distributes them under the BRITE label in drug
and variety stores, the KIMTRON label in department
and jewelry stores, the MEDALIST label in chain
variety stores, and the ROGER WILLIAMS label in
discount stores. THE NAME CHAIN, an identification
bracelet, is distributed under the KIMTRON [abel
in department and jewelry stores.

Diversified Products Corporation is a manufacturer
and distributor of physical fitness products,
sporting goods, and athletic games. Physical fitness
products include barbells, exercise benches, exercise
bicycles and dumbbells. The sporting goods and
games, marketed under the SUPERSTAR label, include
table tennis tables and accessories, basketball and
volleyball equipment and a variety of indoor and
outdoor athletic games. The company’s products are
distributed through major retail chains; discount,
automotive, and department stores; catalog houses;
and independent retail stores.



for the many products it manufactures and
distributes. It coordinates the identification of the
Company and that of its divisions and their products
for enhanced marketing effectiveness. It also gains
maximum impact and awareness in all visual media
from letterheads and business forms to advertising,
packaging and signage.

Liggett Group is owned by approximately 45,000
stockholders, including many individuals, charitable
and educational institutions, banks, insurance
companies and trust funds. The common, preferred,
and preference shares of the Company are listed on
the New York Stock Exchange.

World Headquarters is located at 4100 Roxboro
Road in Durham, North Carolina. It is staffed with
several hundred skilled personnel and is equipped
with the most advanced electronic computers,
data processing systems, and communications
equipment.

World Headquarters in Durham, North Carolina coordinates
Liggett Group’s world-wide activities.




CHESTERFIELD’s famous slogan
was popular worldwide;
FATIMA, a leading brand
during World War I; STAR, the
largest seller in 1885.

The story begins in 1822 in a small shop in
Belleville, lllinois, where the grandfather of John
Edmund Liggett began to manufacture snuff.

In 1833, he moved to St. Louis, and in 1844, his
grandson entered the business at the age of eighteen.
The company name became J.E. Liggett and Brother
in 1849. George S. Myers entered the partnership
in 1873, and the name Liggett & Myers appeared for
the first time. In 1878, the firm was incorporated in
Missouri as Liggett & Myers Company.

By 1885, Liggett & Myers had become the largest
manufacturer of plug chewing tobacco in the world.
Its leading brand, STAR, had been introduced in
the Centennial year of 1876. In the 1890’s Liggett &
Myers entered the cigarette business with brands
like SLEDGE, CRIMPS, MUSIC, MOREY’S BEST,
SWEET MOMENTS, BOOK, GOOD FORM, TENT, and
LONG VOYAGCE.

John Liggett died in 1897, and in 1899, Liggett &
Myers was acquired by The American Tobacco
Company.

In 1911, a Dissolution Decree of the United States
Court of Appeals ordered The American Tobacco
Company to divest itself of its holdings and establish
several independent companies. Liggett & Myers
Tobacco Company emerged as one of these
companies and was incorporated in the State of
New Jersey on November 24, 1911, The Dissolution
Decree assigned twelve manufacturing branches to
Liggett & Myers and some 625 brand names,
including CHESTERFIELD. The Company’s top sellers
at that time were PIEDMONT and FATIMA
cigarettes, STAR and HORSE SHOE chewing
tobaccos, and DUKE'S MIXTURE and VELVET
smoking tobaccos. Other cigarette brands included
AMERICAN BEAUTY, KING BEE and HOME RUN.

Making Popular Cigarettes

Liggett & Myers Tobacco Company’s cigarette
manufacturing facilities are [ocated in Durham. The
Company’s Research and Development Center,
leaf buying department, six miles of leaf warehouses,
and printing plant are also in Durham. The Company
has a leaf processing plant in Rocky Mount, North
Carolina and tobacco storages in Danville, Virginia.

Gary Tobacco Company, a subsidiary, is a Turkish
leaf buying and processing organization, which



was formed in 1915. Gary has resident buyers and
Turkish-type |eaf processing plants located in Izmir,
Turkey and in cavalla and Xanthi, Greece. ‘
Liggett & Myers’ domestic leaf buyers bid for
quality tobaccos at more than 100 auction markets
each year in 12 states. The aromatic annual called
tobacco is the fifth largest cash crop in the United
States and demands more man-hours of labor than
any other crop: It takes four basic types and many
grades of each type of lobacco to make a modern
cigarette blend. The first type is the broad leaf
known as Bright, for its golden, yellow color. It is
also called flue-cured, because of the method of
curing, and Virginia because of its origin when the
earliest settlers found the Indians smoking it in the
Virginia colony- Bright grows principally in Virginia,
the Carolinas, Georgia, and northern Florida.
Bright is mild and mellow and has a delicate flavor

Liggett & Myers stemmery in Rocky Mount, North Carolina.

Bright tobacco is one of the
four basic types used in
making a Liggett & Myers
cigarette blend. The others
are Burley, Maryland and
Turkish.

Liggett & Myers leaf buyers attend
more than 100 tobacco auction markets
each year to bid competitively for the
best of many types of leaf available.

Each of 24 AMF electronic grading
units detects and automatically ejects
off-color leaves from a steady stream of
tobacco at a rate of 500 pounds

per hour.

Hogsheads of tobacco are shipped
from Rocky Mount stemmery to
storages in Durham.




and aroma. Air-cured Burley, the second type,

grows its finest in the Bluegrass country of Kentucky
and in Tennessee and adds body and full flavor to
the blend. The third type is air-cured Maryland,
named for its state of origin; it adds flavor and
smooth burning qualities. Sun-cured, small-leaved
Turkish tobaccos, the fourth type, grow best in

the eastern Mediterranean countries, and are highly
aromatic. A Liggett & Myers cigarette, then, is the
total of the best in the world of tobacco, a blend
that represents more than a half million farms, a
dozen states and several foreign lands.

After purchase, the tobaccos are stemmed,
processed and uniformly packed in 1,000 pound
wooden casks, called hogsheads. The hogsheads are
stored in large air-controlled warehouses to “age”
the tobacco for several years like vintage wines. After
the leaf has ripened to full maturity, just the right
amounts of Bright, Burley, Turkish, and Maryland
tobaccos are carefully blended according to jealously
guarded secret formulae.

Liggett & Myers uses the most up-to-date methods
of processing the tobaccos; of making the cigarettes
(including the making, cutting, and attaching of
filters); and of packaging, cellophane wrapping,
cartoning, and packing the finished cigarettes into
shipping cases. The end product contains a generous
share of aroma, flavor, and smoking pleasure.
L&M, CHESTERFIELD, LARK, and EVE cigarettes
then leave the factory for distribution warehouses
throughout the United States and for destinations.
overseas.

Liggett & Myers cigarette brands are
manufactured in a six-story factory in
Durham, North Carolina.

Six miles of storage warehouses for aging fine tobaccos.

Cigarettes are fed into packaging machines,
each of which produces 180 packs a minute.

Cases of cigarettes are shipped to points all
over America and to more than 100 foreign
countries.




Factory Tours

Over 1,000,000 people have visited the modern
Liggett & Myers cigarette factory since the plant tours
were established in 1934. These guided factory
tours are made by visitors from every state and from
many foreign countries.

Research Leads The Way
Research started at Liggett & Myers as far back as More than one million people have
1911, when it was conducted in the Company’s taken Liggett & Myers factory tours.

St. Louis plant under the supervision of Herman
Schrieber, a chemist trained in Germany. In 1918, he
was succeeded by Henry L. Schulz, who had been
with the United States Food and Drug Administration.

In the early 1920's, when industrial research
emerged as a significant factor in American industry,
Liggett & Myers pioneered with an industrial
fellowship arrangement with Duke University.
Studies conducted under these grants included many
phases of tobacco research.

After World War 1, Liggett & Myers centralized
its research operations in Durham, which had
become the primary location of the Company’s leaf
buying, tobacco processing, and cigarette
manufacturing operations. In 1950, the Company -

The Research Laboratory includes an
engineering pilot plant for the advanced
study of tobacco processing and cigarette
manufacturing.

Research and Development Center in
Durham, North Carolina.



completed the most modern research laboratories in
the industry; but by 1958, the “new” research
building, despite its generous size and modern
design, was not adequate for the Company’s rapidly
expanding research program. A new wing, which
more than doubled the capacity of the original
building, was completed in 1960.

The work of Liggett & Myers Research Department
starts in the soil and aids the company’s purchasing,
manufacturing and marketing activities.

[n brief, the research program at Liggett & Myers
over the years has contributed to the development of
new varieties of tobacco; more scientific leaf
buying methods; improvements in the planting,
growing, harvesting, curing, stemming, aging,
blending, processing, and cutting of tobacco;
improvements in the making and packaging of
tobacco products; the isolation and evaluation of
the constituents in tobacco and tobacco smoke; and
the development of cigarette filters such as the
charcoal-granule filter on LARK cigarettes.

Many scientific papers written by members of the
staff have been published in the various technical
journals. The research work reported in these papers
constitutes a valuable contribution to the basic
knowledge of tobacco.

Patents granted by the U.S. Government have
been issued in the names of the Company’s research,
manufacturing, and operational staff members and
assigned to Liggett & Myers. They cover such things
as new techniques for processing tobaccos, the
composition of cigarette filters, and the equipment
and processes for manufacturing cigarette filters.

Beginning in 1954, Liggett & Myers sponsored a
broadly-based biological research program in
the Life Sciences Division of Arthur D. Little, [nc. in
Cambridge, Massachusetts. This research played
a key role in the development of the charcoal-granule
filter on LARK cigarettes. The company also works
closely with the U.S. Department of Agriculture
and state agricultural departments in a continuing
program of leaf tobacco improvement.

Cigarettes are checked for smoke density,

“tar” and nicotine levels.
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“They Satisfy”

Cigarettes were manufactured in this country
before the Civil War and were originally made from
aromatic Turkish tobaccos. The first blended
cigarettes appeared in 1869, and contained a mixture
of Turkish and Virginia tobaccos.

After receiving CHESTERFIELD in 1911 along
with many other brand names, Liggett & Myers
reintroduced CHESTERFIELD in 1912 as a
Turkish-Virginia blended cigarette, packaged in a
light cardboard box which opened with a flap at
one end and contained ten cigarettes.

In 1915, the package was changed to a tight
paper-and-foil wrap, the so-called cup pack, and
the blend was changed. Burley and Maryland
tobaccos were added to the Bright and Turkish
tobaccos already included in the formula. In 1916,
CHESTERFIELD became the first cigarette to add a
moisture-proof overall cover to the paper and tin-foil
cup pack. This extra package wrapper, a synthetic
material called glassine paper, was designed to

This famous CHESTERFIELD billboard appeared in the mid-1920s.
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keep the cigarettes fresh and was the forerunner of
the more attractive and stronger cellophane, which
was introduced in 1931. Subsequently, polyethylene
replaced cellophane providing an improved
over-wrap material.

World War | enhanced the demand for the
blended cigarette, and by 1921, the cigarette had
passed all other forms of tobacco usage.
CHESTERFIELD was well on its way to becoming
the world-famous brand name that popularized
the slogan, ““They Satisfy”.

The present design of the non-filter package is
essentially the same as the original, except that some
of the details have been improved. Early in 1957,
both faces of the pack were made identical, and
the description of the blend was taken off the back
of the pack and placed on the side. In 1952,
CHESTERFIELD became the first cigarette to be
marketed in two sizes: King (85 millimeter) and
Regular (70 millimeter).

CHESTERFIELD Filter was introduced in 1966, and
107 CHESTERFIELD was introduced in 1967.
CHESTERFIELD coupons were introduced in 1969.

Liggett’s First Filter

The L&M Filter cigarette was introduced in 1952
in the regular size (70 millimeter), the first filter
brand manufactured by Liggett & Myers. A few
months later in 1953, the L&M King (85 millimeter)
was introduced, and the L&M box (80 millimeter)
was added in 1956.

The first filter used on L&M was the result of
several years of intensive technical research, which
included a comprehensive survey of all available
filter materials.

The filter cigarette was not new when L&M was
introduced in 1952. It had been a specialty item at a
premium price for years, and its real origin traced
back to the “mouthpiece’ cigarettes of the
nineteenth century. The brand name, L&M, was
first used in the Centennial year of 1876 in St. Louis
when a new brand of plug chewing tobacco was
introduced in honor of the new tobacco
manufacturing partnership of Liggett & Myers.

The introduction of L&M Super Kings and L&M
Menthol Filters in 1967 gave the L&M line
representation in the growing 100 millimeter and
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menthol markets. In 1974, L&M underwent the most
thorough test market program in the Company’s
history. Based on these results, L&M was
reintroduced early in 1975. The new L&M features
an improved blend, a white filter tip, and a stylish
package which reflects the tradition of the

original L&M.

L&M Flavor Lights, an 8 mg “‘tar” cigarette made
with 100 percent virgin all-leaf tobacco, was
introduced in 1976, This filter king cigarette (85 mm.)
uses just the tender “filet” of the tobacco leaf and
does not contain tobacco by-products, reconstituted
tobacco or added stems.

Breakthrough in Selective
Filtration

LARK cigarettes first appeared in some domestic
markets in early 1963 and became a national
brand later in the same year. LARK immediately
received exceptional consumer acceptance, and in
1964, became the most successful cigarette that
had been introduced in a number of years. LARK
Filter Extra Long was introduced in 1968.

LARK's 3-piece cigarette filter is made with two
conventional outer filters and a separate inner
chamber. The two outer filters reduce “tar” and
nicotine the same way conventional filters do. The
inner chamber contains activated, specially
fortified, charcoal granules which reduce certain
harsh gases which ordinary filters do not.

The LARK filter was not designed just to look
different. It took millions of dollars to develop and
introduce it, and it costs more to manufacture than
a conventional filter.

When LARK was introduced in 1963, after years
of broadly-based, biological and chemical research,
the Company stated that it believed this new
cigarette was not only a scientifically valid and
meaningful improvement, but a real breakthrough in
the selective filtration of cigarette smoke.

A few months after the introduction of LARKin
1963, the biological studies which indicated the
desirabiltiy of selectively reducing certain harsh
gases in cigarette smoke were first reported in
the scientific journals. Since 1963, other papers have
been published in scientific journals that have
corroborated and extended the original research
which resulted in the LARK filter.

12




High Filtration

DECADE, a 5 mg “tar’” brand that was 10 years in
development, was introduced in 1976. The new
king size brand features a “’total system’ to deliver
satisfying taste in a high filtration cigarette. This
“total system’ includes a process called “flavor
packing” which concentrates special tobacco
flavorants in the blend, a unique high filtration filter
made with modern laser technology, and high
porosity cigarette paper to provide an efficient burn
rate, all designed to deliver optimum taste with
a minimum of “tar.”

For the Ladies

The EVE 100 millimeter cigarette brand, both Filter
and Menthol Filter, was launched in 1970. The
concept of the EVE brand, reflected in its name,
packaging, and the cigarette itself, makes EVE a truly
feminine cigarette.

EVE is named after the first woman, and its
packaging shows an intricate pastel-colored floral
motif which covers the package and carton facings,
as well as the paper-wrapped filter tip on the
cigarette itself. The elegant floral pattern is in sharp
contrast with conventional cigarette package design
and presents a soft feminine image.

Smoking Enjoyment Around
the World

From its headquarters in Durham, Liggett & Myers
International Corporation directs the worldwide
manufacture, distribution, and sale of the Company’s
principal international cigarette brands. L&M,

LARK, EVE, and CHESTERFIELD are preferred and
enjoyed by increasing numbers of smokers in over
100 foreign countries. The Company’s overseas
regional offices, located in Hong Kong, Miami,
Brussels, and Athens, also supervise the manufacture
of its brands under license in more than 20
foreign countries.

A duty-free sales organization is a key part of
Liggett & Myers International, covering U. S. shipping
ports, airport duty-free shops, the diplomatic
trade, and duty-free shops along the Canadian and
Mexican borders. This organization also serves as
the exclusive U. S. duty-free distributor for Tobacco

FitEn CatARETIS
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Exporters International, whose principal brands
include DUNHILL, ROTHMANS, CRAVEN A, and
PICCADILLY.

Pinkerton...Home of RED MAN

America’s finest chewing and smoking tobacco
products are manufactured by The Pinkerton
Tobacco Company, a subsidiary located in
Owenshoro, Kentucky. The Company was founded
in 1871 and became a subsidiary of Liggett &

Myers in 1913.

Until 1950, Pinkerton was strictly a regional loose
leaf chewing tobacco company with distribution
limited to nine states. Then Pinkerton’s market was
greatly expanded so that today the Company ships
its many tobacco products to all fifty states and
several foreign countries. In the late 1960s, a search
was begun to find a larger manufacturing site.

In 1973, Pinkerton completed its move from
Toledo, Ohio to a new, modern, larger factory in
Owensboro to meet the increasing sale of its chewing
tobacco brands which have climbed at a far greater
rate than that of the industry. Chewing tobacco
consumption in the United States is substantially
more than that of smoking tobacco.

The new Owensboro facility has 400,000 square
feet of manufacturing and storage area plus a 14,000
square-foot mezzanine and 16,000 square feet of
offices, totaling almost ten acres under one roof.

In 1974, Pinkerton added five smoking tobacco
brands to its manufacturing line. This was the result
of a licensing agreement with Larus & Brother
Company. The brands include EDGEWORTH Ready-
Rubbed, HOLIDAY, V.1.P., RUM & MAPLE, and
JOHN ROLFE.

RED MAN is Pinkerton’s leading brand and the
largest-selling chewing tobacco in the United States.
The Company’s other principal chewing tobacco
brands are RED HORSE, PAY CAR, and UNION
STANDARD. They are sold in modern foil pouches
that assure the products long shelf life and freshness
for the consumer.

Pinkerton’s principal smoking tobacco products,
formerly manufactured by Liggett & Myers in St.
Louis and Durham and now made in the new
Owensboro plant, include GRANGER, VELVET, and
MASTERPIECE.
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This modern 400,000-square-foot Pinkerton
Tobacco Company plant in Owensboro,
Kentucky, covers 10 acres under one roof.



Cereals and Popcorn

National Oats Company was incorporated in 1904
and joined Liggett Group in September, 1967.

National Oats manufactures and sells oatmeal
and popcorn products under the 3-MINUTE
BRAND for consumer items, and NATIONAL and
BUTTERFLAKE brands for bulk items. DURA-BUKET
is the brand name for its elevator bucket line.
Company headquarters and manufacturing facilities
for the cereal products are located in Cedar Rapids,
lowa.

Oatmeal, it is said, was pioneered by the Scots
in northern Europe. National Oats made history by
successfully developing the first brand of
quick-cooking rolled oats, 3-MINUTE QUICK OATS,
in 1922. The new process, as developed by
National Oats, imparted not only a rich nut-like
flavor to the product but also shortened the time
required for preparation to just three minutes.
3-MINUTE OATS still has a distinctive flavor and
quality unequaled by any other brand. No other
cereal grain can compare in nutritional value to
carefully selected, properly milled oats. That fact and
a distinct, nut-like flavor make oatmeal the standard
of comparison for all other breakfast cereals, hot

or cold.
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National Oats Company’s headquarters
plant in Cedar Rapids, lowa.

and manufacturing

In recent years, consumer demand for high
nutritional values at reasonable prices, has resulted in
a greater interest in oatmeal, not only as a breakfast
cereal, but also as a nutritious foundation for
homemade bread, brownies, cookies and other
desserts, and as an extender for meat loaf,
hamburgers, fish cakes and other home-cooked
foods. The Company encourages this trend by
featuring recipe contests in its 3-MINUTE BRAND
consumer advertising and by offering cookbooks with
the prize-winning oatmeal recipes submitted by
contestants, The contest entries are test-baked in the
National Qats kitchen; then, they are judged; and
cash prizes are awarded to the winners.

The Company’s bulk oat business also continues to
grow because of the greater use of oats as ingredients
in ready-to-eat cereals, natural cereals, snack foods,
cookies, toaster pastries, and other prepared foods.

National Oats entered the popcorn business in
1948, introducing 3-MINUTE POPCORN, packaged in
cans and polyethylene bags for home consumption,
and sold in bulk as BUTTERFLAKE to the commercial
and concessionaire trades. 3-MINUTE POPCORN
processing plants are located in Wall Lake, lowa

and Delaware, Ohio.
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