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TO: U.S.Tobacco Companies
and thein Advertising Agencies:

Just about Zen yean@ ago cdgareitte companies in the U.S.
decided fo nefrain from ddverntising Zhein products 4An
college newspapens.

Because of several factors we wonden if consideration
might now be given £o change that policy.

Here arne some rheasons why we Tthink 4o0:-
The U.,S. now has federnal 18 yearn old voting.

There are 20 states in Zhe country, Zhat have '
18 year old 'drninking Laws'.

Recent hesearch of Zhe college marnket shows

. that 99.4% o4 the people now attending college
. “are 18 yeans of age and older. 90.6% are 19
" yeans of age and olden. T

American cigarette brands adverntise in Canadian
college newspapehrsd.

College students ane Zoday mohre sophisticated,
and advertising tobacco phoducts Lo them shouldn'zt
provoke negative heactions.

Practically all colflege newspapens will accept
cigarette advertising.

College students magazine and commercial
newspapen reading habits are Less than non-

colleglans. o
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About 95% of the college siudents read thedn &Q
college newspapen. : &
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As of September, 1975 the college markei will
have incnreased to 9,100,000 full time, degree

seekding students.

1§ you or anyone at your company would want to explore
the above funthen, we'd Like very much to visdt wiZh

you. :

- Condiatly, -
_ t &9
Henry P. Dadn
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