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EXPERIENCE

CAN’T
BEAT THE

PHILIP MORRIS

CAREER ADVANCEMENT

CROSS-FUNCTIONAL

BROADENING ASSIGNMENT

MAY INCLUDE:
• Brand Management

• Marketing & Promotion Services

• HQ Sales – Customer Service & Merchandising

• HQ Sales & Brand Management Training

• Youth Smoking Prevention

• Strategic Staffing

• Business Development Planning
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What is your day-to-day work like?

• Work with retailers to sell PM products.

• See about 150 accounts per month, 

mostly convenience stores, etc. – 

anywhere that sells cigarettes.

• Offer direct cash incentives to stores to 

display PM products and advertisements 

appropriately.



What are the PM brands?

• He listed the brands faster than I could 

take my next breath.

• Very knowledgeable about the products 

and the process of effective sales.
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What do you like about your job?

• Likes the feeling of helping small-business 

owners – many who are first generation in 

United States – grow their business.

• Initially hesitant to work for PM because 

they sell a “potentially harmful product.”



So, why did you decide to do it?

• Lots of cool, amazing people to work with.

• Social support network through coworkers.

• Anytime I need anything I can call 

someone on my cell and they have time 

for me.

• And on and on and on about how she 

loves the people she works with.
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• This was one of the 

reasons I wanted to 

work for PM – I can 

have the opportunity 

to work on youth 

smoking prevention.

Can you tell me a little about your

youth smoking prevention program?

• We spend millions of 

dollars a year on 

youth smoking 

prevention.

• We don’t want kids to 

smoke.

• “We Card” program – 

sales reps enforce.



Does your youth smoking 

prevention program include 

messages about the health 

dangers of smoking?

• She did not know – looked puzzled.

• We don’t try to get people to smoke.

• Our message is just “If you do smoke, 

smoke ours!”







The people here are 

absolutely great. We 

don’t just talk about 

values and leadership 

responsibility; we live 

them and are guided 

by them in everything 

we do.

VANESSA

PHILIP MORRIS USA

SALES, DISTRICT 

MANAGER

MEET THE PEOPLE OF ALTRIA

Source: cantbeattheexperience.com



The most rewarding thing 

about working here is that 

the company has one of 

the most skilled, motivated 

and driven sales forces in 

the country. It's wonderful 

to work with great people 

while advancing in a 

career you enjoy.

JOE

PHILIP MORRIS USA

SALES, DISTRICT 

MANAGER

MEET THE PEOPLE OF ALTRIA

Source: cantbeattheexperience.com



I would encourage anyone 

considering a career here to 

pursue it. Our compensation 

and benefits are top-notch 

and the possibility to design 

one's own career is 

tremendous. My job also 

offers me a balanced life and 

a great city to call home.

NICOLAS

PHILIP MORRIS USA
PRODUCT DEVELOPMENT, 

LEAD, CONCEPT 

DEVELOPMENT

MEET THE PEOPLE OF ALTRIA

Source: cantbeattheexperience.com



PM USA is a place 

where you are 

encouraged to pursue 

good ideas that have 

the potential to benefit 

society and that's why I 

became a scientist in 

the first place.

SAN

PHILIP MORRIS USA

RD&E, SR. RESEARCH 

SCIENTIST

MEET THE PEOPLE OF ALTRIA

Source: cantbeattheexperience.com





“Success as a 

summer intern leads 

to a full-time Territory 

Sales Manager 

position upon 

graduation.”

“Philip Morris USA 

Inc. promotes a drug-

free workplace.”

“PM USA’s role is to 

responsibly and 

effectively develop, 

manufacture and 

market superior 

branded cigarettes 

and smokeless 

products for adult 

tobacco consumers.”

“Philip Morris USA is 

the largest tobacco 

company in the U.S. 

and has half of the 

U.S. cigarette 

market’s retail share.”



“PM USA is the 

domestic tobacco 

operating company of 

Altria. Powered by 

people, PM USA 

plans for continued 

growth as a leader in 

marketing and 

manufacturing of 

consumer products 

made for adults.”

“In your role as a TSM 

you will be expected to 

demonstrate leadership, 

collaborate and 

communicate effectively 

with your assigned 

accounts’ key decision 

makers to research, 

analyze and solve 

problems and 

persuasively implement 

recommendations that 

contribute to building our 

mutual businesses.”

“TSMs are expected 

to be involved, 

participative 

members of upbeat, 

energetic and socially 

connected work 

groups called Unit 

Teams led by a Unit 

Manager.”

“Extensive field training, 

organizational training 

and development 

support. Training 

includes classroom 

instruction focusing on 

developing presentation 

skills, business analysis, 

and strategic planning 

and one on one field 

training.”

“Annual bonus 

opportunity;

company vehicle.”

“Reset of store fixtures to 

position Philip Morris 

product;

Trade/Public support 

(conventions/community 

events).”

“Career success at the 

TSM level can lead to 

sales management 

positions at various 

levels in a variety of 

geographies and 

disciplines.”



I believe I have a job 

that could potentially 

make a statistically 

valid contribution to 

potentially improve 

world health. I realize 

that may sound grand, 

but I find it to be a 

worthwhile pursuit.

GERD

PHILIP MORRIS USA

RD&E, SENSORY 

SCIENCE, VP & 

FELLOW

MEET THE PEOPLE OF ALTRIA

Source: cantbeattheexperience.com



Research

• Collect more data from UW Career Fairs

• Learn more about PM funding at UW

• Research tobacco industry documents

• Talk with UW alums who work for PM

• Broader look at other campuses



Advocacy

• Meet with incoming GPSS leadership

• Work with GPSS senators

• Meet with incoming ASUW leadership

• Work with key student organizations

• Meet with key UW faculty and staff

• Work with people from other universities
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