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Smoking in the Balcony Only:
When Movie Stars Sold Cigarettes

A pictorial by Alan Blum, MD

BY HOLLY BERECZ

CATOEE (ANOIS Ttammncd Wy (il -COAME CIYas "B JECERT COMMAND™

Dty del guchanget Cameln e

SO MANY PEORLE
SMoKE CAMELS, | FIGURED
THEY MUST BE GOOD.

1 TRIED THEM AND THEN )

Letiors from home

Cigarettes that
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For Mildness gnd Flaver

(CAMELS AGREE WITH MORE PEOPLE
than any other cigarette

Opposite: “Dorothy Lamour is ‘My Favorite Brunette’_ Chesterfield my favorite cigarette” Chesterfield advertisement featuring Bob Hope;
1947. Above left to right: “What your boy wants most." Chesterfield advertisement featuring Carole Landis; The New Yorker, back cover; July
22, 1944. "Why did you change to Camels, Tony Curtis?” Camel advertisement featuring Tony Curtis: Coronet, back cover; October 1953.
“With the top Hollywood stars Chesterfield is the big favorite” Chesterfield advertisement featuring Gregory Peck; The Saturday Evening
Post, interior page, 1947.

ccording to Dr. Alan Blum,
in the latter half of the 19™
century, four interwoven
@ actors led to the
popularization of cigarette smoking: the

the spread of tuberculosis from chewing presentations on the history of cigarette

tobacco and cigars; and the dawn of the advertising as a medical student in the
advertising industry that promoted smoking ~ 1970s. He has since amassed one of the
as an inexpensive luxury and a sign of nation’s largest and most comprehensive

sophistication and manliness. collections of cigarette advertising and anti-

Civil War when millions of young men
took up the tobacco habit; the invention
of a machine that could mass-produce
cigarettes; the enactment of anti-spitting
laws due to public health concerns about

Blum, a family physician and Gefald Leon
Wallace Endowed Chair in Family Medicine
at the University of Alabama School of
Medicine in Tuscaloosa, began giving

smoking propaganda from throughout the
past century.

Blum'’s collection illustrates how the
rise of the movie palace paralleled the
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The Director thought he had Johnny on the Spot.
“Why,” he asked, “‘is PHiLIP MORRIS so much
better to smoke?”

“Because PuiLip MoRris is the ONLY leading

cigarette scientifically proved far less irritating

to the nose and throat,” Johnny replied. “Less
irritation means more enjoyment. That’s why

wupHILIP MORRIS
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JOHNNY ON THE SPOT

the PuiLip Morris smoker really gets what other
smokers only hope to get . . . better taste, finer
flavor, perfect smoking pleasure!”

Yes, it's true . . . if every smoker knew what
PHILIP MORRIS smokers know—they’d all change
to PHILIP MORRIS, America’s finest cigarette,

TRY A PACK TODAY!
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rise of smoking in America. “Cinema

and cigarettes enjoyed a symbiotic
relationship,” says Blum. “Smoking became
totally engrained in the movies, both on
the big screen and in the theater.”

In contrast to theaters for live stage plays,
the early photoplay houses permitted
smoking in some sections. Larger theaters
permitted smoking in the balcony only, and
the grandest theaters such as Radio City
Music Hall and the Fox chain alsc offered
elegant smoking lounges that featured
plush furniture and fireplaces. The movies
appealed to a more socioeconomically
diverse audience than the legitimate
theaters and created a more escapist,
relaxed environment. Lobby concession
stands sold cigarettes, as did tobacco
shops built into the arcades leading into
some movie palaces such as the Strand in
New York City.

According to Blum, "Movies were the

top entertainment medium by far in the
first half of the 20™ century, and the film
industry grew up together with the tobacco
industry and their advertising and public
relations allies.”

On the screen, movies showed characters
from every walk of life enjoying cigarettes,
and the tobacco companies enlisted the
top movie stars of the day to endorse their
cigarette brands. “One of the great unifying
elements of society was cigarette smoking,”
says Blum. “It was everywhere.”

“Smoking was patriotic. In World War |
cigarettes were shipped to the boys in
the trenches overseas by the Red Cross
and medical societies, often by passing

NEW YORK CITY
far your copy of
TOBACCOLAND, U.S.A.
Reodlng thelr copy are
FRED ASTARE
and RITA HAYWORTH
now arrlng In
“You'll Naver Gat Alch™

for a Cooler Milder Better-Tasting smoke

Li.ke millions who have read it, Chesterfield
believes you too will enjoy TOBACCOLAND, U. 5. A....
the only complete picture story telling you all about
the making of a great cigarette.

TOBACCOLAND gives you all the interesting facts
...from the planting of fine cigarette lobaccos on
through to the final stages of modern cigarette
manufacture. The more you know about ciga-
rettes the more yow'il enjoy Chesterfields.

They Satify

Everywhere you go. ..
it's have a Chesterfield

Copytight 1941, Licortr & Mvres Toacca Co

Opposite: “The Director Finds Out Why Philip Morris is so much better to smoke!”
Philip Morris advertisement featuring Little johnny and a film director; Circa 1930s. Above:
“It's Chesterfield” Chesterfield acdvertisement featuring actor Fred Astaire and actress Rita
Hayworth; The New Yorker, back cover; Septerber 6, 1941.
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Rosalind Kussell says. l \J Lillers e

Just What the Doclor Orderedd !

I wanted a cigarette with a filter I could depend on and a flavor I
could enjoy. I read the letter below from Dr. F. R. Darkis, Director
of Liggent & Myers Research, and changed immediately to La&M

Filters. I recommend ther to you.”
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Uhnring In he KXD plorwrs “The G0 Bk
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230ke -1 th”:udn' into g u’u MUCH MORE FLAVOR

.5, Fatent Panding

ONLY LaM FILTERS GIVE YOU ALL THIS...

3. Much Less NicoHne—the LaM Filter* removes
one-third of the emoke, leaves you all the salisfaction,

Alpl (]
Filters, and eatl!t!, pure and harmless to healih, N e el At ot & iler tip

2. gelective Filtration—ihe LaM Filter selects and  cigarelie with of good taste. Renson—Ladl
removes the heavy particles, leaving you a light and Filters' premium quality tobaccos, a blend which
mild smoke. includes specizl aromatic types.

*U. 8, Pateat Pending

FILTER TIP

1. EHective Filtvation, from a Strictly Non-Minaral
Filter M: LaM

(‘igcrelles

Above: “Rosalind Russell says, ‘L&M Filters are Just What the Doctor Ordered!"”
L&M advertisement featuring Rosalind Russell; 1955. Right: ““Cream of the Crop™

Lucky Strike advertisement featuring june Collyer; 1932. Opposite: “’Chesterfields are
completely satisfying’” Chesterfield advertisement featuring Lucille Ball; Life, back cover;
~geptember 19, 1949 {

i
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the can at movie theaters,” Blum explains.
“Cigarettes were part of K-rations and thus
a part of every war movie | ever saw.

"Smoking was shown as both sinful and
sophisticated,” notes Blum. "And seemingly
everyone smoked: tramps and tycoons,
harlots and heiresses, tough guys and
good guys. Smoking was rebellious when
James Dean or a wayward teenager in
“Angels with Dirty Faces” lit up, but a
cigarette was a sign of refinement when

in the hand of Katharine Hepburn or

Clark Gable. In westerns, cowpokes, horse
thieves, cattle rustlers, sheriffs, and city
slickers alike all smoked. And in the film
noir era, every petty criminal, gangster, gun
moll, and mob boss lit up in scene after
scene, as did every street cop, detective,
private eye, and chief of police.”

Blum has documented thousands of
smoking scenes through his own addiction
to Turner Classic Movies.
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:‘n“INTERFERENCE”
Jﬁwﬁmr R K. O Releare

Y PROMINENT TOBACCO FARMERS
| SMOKE CHESTERFIELD

““Chesterfield always buys the highest
quality mild, ripe tobacco. | find !
it's the best cigarette for @ =4 e/
me to smoke because | enjoy its
taste and 1t's MILDER."”

P/?W

KINSTON, N. C.

| /1\ % }HESTERMELD

.. the Best Cgarette for YOU fo smoke

Copynght 1919, LigGeTt & Mvzrs Tosacco Ca

Theatre Historical Society of America | historictheatres.org | 23




I'M SENDING CHESTERFIELDS to all my friends.
That’s the merriest Christmas any smoker can have —
Chesterfield mildness plus no unpleasant after-taste

\ :_" "l 2

| CHESTERFIELD /7 il
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Some of the most iconic films of all time
depict smoking in the most memorable
scenes. Blum cites Orson Welles' “The
Third Man™ “In the last scene, heartthrob
Anna Schmidt (played by Alida Valli) walks
by lovesick Holly Martins (Joseph Cotten)
without so much as a glance. He lights

a cigarette and flings the match to the
ground. The very last thing we see is a puff
of smoke.

"At the other extreme, Alfred Hitchcock's
"Shadow of a Doubt” opening scene
includes a long close-up shot of a languid,
sinister Joseph Cottenin bed smoking a
cigar.

“In the film noir classic "Double Indemnity”
Fred MacMurray, who has been implicated
in murder, is dying from a gunshot

wound. In his last moments, he takes out

a cigarette and his best friend and fellow
insurance company investigator Edward G.
Robinson, helps him light up. With his dying
breath, he's smoking.

“Cigarettes were manly but also feminine
and were part of some of the most
romantic scenes of all time. In “North by
Northwest” Cary Grant and Eva Marie Saint
literally hold hands as they light up on the
train. And in Now Voyager, Paul Heinreid
asks Bette Davis, ‘Shall we just have a
cigarette on it?' He lights up two of them
and hands one to his tearful beloved.

“An equally poignant scene in “The Best
Years of Our Lives” features double-
 amputee World War Il veteran Harold
- Russell lighting up a cigarette with his
artificial limbs.

Even after throat-taxing scenes, Spencer Tracy”
finds Luckies easy on his throat! And so will you!

“CHOUTING” for hours is tough on
throats. You try it and see. Yer Mr.
Tracy says: "Even whea my throatis com-
pletely tired ouc from acting, Luckies still
get along with ic fine!”
You try Luckies, too, and see. We think
you'll agree with Mr. Tracy, because the
exclusive™ Toasting” process takes out cer-

*SPENCER TRACY, CO-STARRING IN M-G-M PRODUCTION, “TEST PILOT”

Sworn Records Show That—

tain irritants found ia al/ tobacco. This
makes Luckies a light smoke.

We think you'll agree with the tobacco
experts, also. Amongindependent buyers,
auctioneers and warehousemen—not con-
nected with any manufacrarer—Luckies
have twice as many exclusive smokers as
have all other cigarettes combined!

With Independent Experts- WITH MEN WHO KNOW TOBACCO BEST- IT'S LUCKIES 2 TO 1

Opposite: “I'm Sending Chesterfields to all my friends.” Chesterfield advertisement featuring
Ronald Reagan; Life, page 61; December 3, 1951. Above: “SHOUT, Mr. Tracy!"” Lucky Strike
advertisement featuring actor Spencer Tracy; The New Yorker, back cover; March 26, 1938.

(
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OCTOBER, 1931

GOOD..theyve

Fred and Adele Astaire in Broadway's muskal bis, ""The Band Wagon'

Everybody wants a mild digarette. And
when you find one that is milder and
iastes better too—you've got a smoke!
Chesterfields are so much milder thatyou
can smoke as many as you like. Mild,
ripe, sweet-tasting tobaccos—the best

@1931, LicgeTT & Myens Tamceo (o,

Above: "GOOD . they've got to be good!”
Chesterfield advertisement featuring Fred and Adele
Astaire; Delineator, interior page; October 1931,
Right: “It's toasted" Lucky Strike advertisement
featuring Constance Talmadge; The Forum, back

" cover; 1929. Opposite: “How MILD can a Cigarette
be?” Camel advertisement featuring John Wayne,
Life, back cover, February 12, 1951.
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DELINEATOR

o be good!

Darn good—you'll say!

that money can buy. That’s what it takes
to make a cigarette as good as Chester-
field. And the purest cigarerte paper!

Every Chesterfield is well-filled. Burns
evenly. Smokes cool and comfortable.
‘They Satisfy sums it all upl

EVERYBODY’S GETTING ON “THE BAND WAGON*

WM""

e “:'mn«-_mmw‘“%’-

“It's toast

“Factory workers and bosses alike puffed
away at work. Convicts in prison movies

all smoked. Reporters and editors chain-
smoked while getting out the morning
edition. Even priests lit up, as did doctors.
Psychiatrists always offered their patients
a cigarette. In "Gentleman’s Agreement”, a
cardiologist gives Gregory Peck bad news
about his mother's heart condition while
lighting up a cigarette.”

Blum is hard pressed to think of a scene
set in a bar, a hotel room, or a restaurant
that didn't include someone smoking.
“Smoking was as normal on airplanes

and in hospitals as it was in a nightclub,”
he notes, “Cigarettes and sports also
went together like ham and eggs. Ricardo
Montalban plays a chain-smoking boxer
in "Right Cross”. Although baseball great
Babe Ruth died of throat cancer due to
smoking, William Bendix, the actor playing
him in “The Babe Ruth Story”, was pictured
in uniform in a Chesterfield cigarettes ad.
Even cartoon characters smoked. In the
1939 cartoon "Wholly Smoke” a young
Porky Pig gets hold of a cigar and falls sick
with hallucinations from a puff of smoke
called Nick OTeen.”

Smoking also played a role in sight gags,
such as plumes of smoke forming an
arrow and poking Porki/ Pig in the behind
and Harpo Marx's two-foot long cigarette
holder in "A Night in Casablanca”.

In fact, according to Blum, in the golden
age of cinema nobody took smoking too
seriously.

“We can learn a lot about our culture by
locking at depictions of smoking in movies,”




4 JOW///ZD can a Cigaretl be ” -

MAKE THE 30-DAY CAMEL MILDNESS TiST=SEE WHY...

MAN'S IDEA OF A MOVIE HIRO
And the women agree! 6 feet
4 inches, John Wayne has
smashed his way to fame in
dozens of knock-down-and-
drag-out — hard-riding . . . glo-
rious motion pictures!

‘“The roles | play in movi
far from easy on my v

I can’t risk throat irrita

So | smoke Camels —they’

POPULAR, HANDSOME
HOLLYWOOD STAR

“I've been around movie sets

long enough to know how im-
portant cigarette mildness is to an actor.
So when it came to deciding what cigarette
was just right for my throat — I was very
particular. I made a sensible test—my own
30-Day Camel Mildness Test!

“I gave Camels a real tryeut for 30 days.
The most pleasure I ever had from smok-
ing. My own ‘T-Zone’ told me just how
mild and good tasting a cigarette can be!
I found out for myself why more people

smoke Camels than any other cigarette!”

B. J. Reynolds Tobaceo Company, Winston-Szlsm, N. 0.

Not one single case of
throat irritation s swhis

5 Yes, these were the findiogs of noted
: throat specialists after a total of 2,470
i weekly examinations of the throats
of hundreds of men and women who
. smoked Camels —and only Camels

- for 30 consecutive days.

Make your own
30-Day Came/
MILDNESS Test
in your T2one”

(T for Throat, T for Taste)
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MEANS TROUBL

HE fellow who smokes in

the movies is soon re-
minded that he’s headed for
trouble unless he stops. But
he’s not so lucky if he drives
a car with a smoking exhaust—
he’s probablyin trouble alrezdy!

For a smoking exhaust is a
common sign that something is
wrong; and the trouble is often
excessive engine wear that calls
for expensive repairs.

Act now before your car may

become a costly “smoker”—a
waster of gas, oil and power.

Change now to the oil that pre-
vents needless wear. Change
now to Insulated Havoline.

For here is the extra protec- |

tion of an oil that's fuswlated

against heat—against those |
high engine temperatures that |
break down ordinary oils. And |

it's distilled to remove harmful,
carbon-forming impurities.

Here, indeed, is the oil for
finer performance, safety and
economy. Change to Insulated
Havoline now at Texaco and
other good dealers everywhere.

DON'T WAIT TILL IT'S TOO LATE!

There are 3,000,000 “smokers” on the roads in America to-

day.Youdon’t want your carto jointhe parade. Help reduce

needless engine wear—change #ow to Insulated Havoline,

By

TONE IN: All star radio program every Wednesday night,
Columbia Broadcasting System, 9:00E.D.T., 8:00 E.S.T,,
8:00 C.D. T, 7:00 C. S. T., 6:00 M. S. T., 5:00 P. S. T.

/m%e

AT TEXACO DEALERS
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adds Blum. “It was perfectly natural and
normal. There were very few moments
during the era prior to the 1960s when
smoking was even questioned. Whenever
there was any kind of finger-wagging about
smoking, it was done almost as a joke. It
was a symbol of pleasure, just as the movie
theater was all about pleasure.”

Blum contrasts this bygone attitude with
the demands by some vocal present-day
anti-smoking activists that the smoking
scenes in classic movies and TV shows
be edited out. “This is just silly,” he says.
“The prohibitionists don't seem to realize
that there have been more than 800
depictions of smoking in The Simpsons'
alone, many of which make fun of
cigarettes and Big Tobacco.”

Bium cites an article in the March 20,
1915 issue of the trade publication
“United States Tobacco Journal” that best
summarizes the relationship between
smoking and movie theatres. (See excerpt
on page 34) The early movie chains such

Opposite: “Smoke Means Trouble”
Havoline Motor Oil advertisement; 1941.

Top to bottom, left to right: “Henry Fonda
discovered how mild a cigarette can

be!” Camel advertisement featuring Henry
Fonda; 1951. “Barry Clifton and Patricia
Hilliard in ‘The Girl in the Crowd"” Trading
card; Gallaher Ltd; 1935. “OK - Americal”
Lucky Strike advertisement featuring Walter
Winchell, 1932. “His Cigarette and Mine”
Chesterfield advertisement featuring actress
Joan Bennett; The New Yorker, back cover;
March 28, 1942. “Doctor’s Orders” Trading
Card; Gallaher Ltd.; 1935.

FILM PARTNERS
SERIES OF 48 N¢ 26

BARRY CLIFTON and
PATRICIA HILLIARD in
* THE GIRL IN THE

This }-Ihrlemh nny
foatured Bor on s Day

with Pmk- llhrﬁnmm
his wile. It ls an amazing tangle
in whhh all the characters

mwbvmpk.gd firacte
g o any AL,
Pa girl in the crowd, This film
Iﬂuil."r interaiting becaute
ity inance 1o 10 many
promhlng young British players.

1SSUED BY

GALLAHER L®
VIRGIKIA IOLSE. LONDON & BELFAST

Yours 100 tor & fll share of Miklu
Better Taste and Cooler Smoking...that's what yon
el all other cigarenie somokera are looking for,.
aud you get it in Chsterields Rlght Cambinatlas
of he worlds biat cigamto tohaccos
Make your nex puck Cheanfields. . regardions
of pricu there Is no bester cigarette made today.

EVEAYWHERR YOU GO : ;

Y
G

STRIKE

IT'S TOASTED

— ——
? SHOTS FROM

FAMOUS FILMS
SERIES OF 48. N0 37

' DOCTOR'S QRDERS *'
A Buitih Internatienol Plclure
Loslin  Fuller with Mary
Jprrold in 3 scena from

* Doctor's Ordars.'*  This
Ek!urntmuhewnllmn

itish comedian as a quack
doctor, who wants to educate
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ISSUED BY
GALLAHER L™®
VIRGINA HOUSE: LONDON 8 BELFAST
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Hoting o FALE RUTH n -
“THE BABE RUTH STORY” *

WHY...I smoke Chesterﬁeld

 FROM A SERIGS QP STATEMENTS 6Y PROMINENT TORACKO MRMERS)

I am at the auctlon sales practically
every day and Liggett & Myers duy
the best cigareite tobacco grown in
this section,

I am a Cheaterficld smoker. So put
me down for that, It’s a good cigarelte
and I like it

(B WESTERITELD

A LWAYS MILDER & [’r TTER TASTING COOLER SMOKING

Above: “Chesterfields make a hit with me” Chesterfield advertisement featuring William
Bendix; journal of the American Medical Association, page 53; August 14, 1948. Opposite:

“Yes! It's Elementary” Chesterfield advertisement featuring Basil Rathbone, 1946 .\
=
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~
as Loew's were looking for ways to draw
people in and tobacco companies were all
too happy to assist.

One example of the way the tobacco
companies and movie houses worked
together is with Phillip Morris's spokesman
“Little Johnny,” a bellhop, who appeared in
trailers before and after movies. A fixture in
theaters, he encouraged patrons to return
the following week to receive gifts and
special offers. Fire safety signs featuring
Little Johnny were also placed in hotel and
hospital rooms warning patrons not to
smoke in bed.

“With this pictorial, | tried to bring to light
some of the more serious ironies, such
as celebrities who endorsed cigarettes
and who ultimately died of lung cancer
including Lucille Ball, Gary Cooper, Betty
Grable, Dick Powell, Robert Taylor, and
John Wayne. | also tried to capture a
sense of the enormous influence these
film stars had as role models and trend-
setters,” says Blum.

“Although most of the images are of
cigarette advertisements that feature
endorsements by major stars of motion
pictures, | have included a few other
images such as the stupning cover of
LOOK that features Marlene Dietrich, an ad
for a pen that is compared to a cigarette by
Humphrey Bogart (who died of esophageal
cancer), and an over-the-top Texaco ad
headlined 'Smoke Means Trouble' featuring
a uniformed movie usher telling a patron
to put out his cigarette.”

Asked to compare the ubiquity of cigarette
smoking during the height of popularity




RIGHT COMBINATION OF THE
WORLD'S BEST TOBACCOS W W

Amvs BwGHESTEHFIELD




’\\v

AARRYMORE

s CHESTERFIELD

\| BECAUSE Sl ALWAYS MILDER
BETTER TASTING
COOLER SMOKING

N
Tie RIGHT COMBINATI
Worto's BEST ToBACCas

¥ | |

Above: “With the stars it's Chesterfield” Chesterfield advertisement featuring Gregory
Peck, Charles Coburn, Ann Todd, Ethel Barrymore, Louis jourdan, and Valli; The New Yorker,

“back cover; March 20, 1948. Right: “Her Throat Insured For $50,000.” Lucky Strike

advertisement featuring Dolores del Rio; 1938. Opposite: “There’s one thing | can always
count on with Chesterfields_they satisfy” Chesterfield advertisement featuring Gary
Cooper; january 3, 1948.

32 | First Quarter 2018 | Marquee®

of the movie palace to a current custom,” ¢
Blum says that “the only thing that

even comes close to cigarettes is the
cellphone. In just the decade since they

were introduced, smartphones have
replaced cigarettes as America’s most
popular addiction. At the movies, instead
of messages reminding patrons to put
out their cigarettes, we now see multiple
announcements asking them to turn off
their cellphones.”

There are far more images in Dr. Blum’s
pictorial than we can include in one issue
of Marquee, but here is a look at some of
the most intriguing advertising designed
to help increase cigarette use via the
movies. From leading ladies like Bette
Davis, Jean Harlow, and Joan Crawford,

to leading men such as James Cagney,
Spencer Tracy, and Fred Astaire, smoking
and stardom were Synonymous.

The cover image of this issue and the
advertisements in the pictorial are from

the collection of University of Alabama
Center for the Study of Tobacco and Society
the University of Alabama Center for the
Study of Tobacco and Society, wwWw.csts.
ua.edu. Founded in 1999 by Alan Blum,
MD, the Center holds the nation’s most
comprehensive collection of original
material on the tobacto industry, cigarette
marketing, and the anti-smoking movement.
‘Smoking in the Balcony Only’is based

on an exhibition by the same name that

Dr. Blum curated for the BAMA Theatre in
Tuscaloosa, Alabama in 2006 (and that

will be on view gt the conclave in june).

Dr. Blum welcomes comments and
questions at ablum@ua.edu.




“THERE'S ONE THING
I CAN ALWAYS COUNT ON
WITH CHESTERFIELDS

.. THEY SATISFY"

Ly o

STARRING IN PARAMOUNT’'S
GREAT TECHNICOLOR PICTURE

“UNCONQUERED"

Copyright 1948, Licarrr & Mvms Tomeio Co.
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Blum shared this source, which he finds most interesting. It's an excerpt from the March 20, 1915 issue of
“United States Tobacco journal” found by Mary Clare Johnson, Collection Manager for the
University of Alabama Center for the Study of Tobacco and Society. It follows as it appeared in print.

Every once in so often there comes
along a popular influence which makes
for increased consumption of tobacco
products.

The baseball season opens and
presto! Thousands of men every
afternoon of the summer, in ball parks
from Portland, Me, to Portland, Ore., are
smoking to beat the band. The growing
popularity of golf has undoubtedly helped
the tobacco trade. The newest factor
making for increased consumption of
cigars and cigarettes is the "jitney bus,”
providing open-air travel from office to
home and from home to office and from
office to office. Jitney buses have been
set in operation in forty-six cities of the
United States in six months' time and in
every city the tobacconists report better
business traceable direct to them.

Now there is still another popular
influence which might very well be
turned to account in this connection.
Moving pictures today are tremendously
popular. They are a year 'round form
of amusement, and it is estimated that
the country spends $100,000 a week on
the “movies.” If a material percentage
of moving picture theatres could be
induced to permit smoking in the whole
or portion of their auditoriums, another
tremendous influence would be at work
for an increased consumption of tobacco
products.

in New York City, smoking is
permitted in at least the balconies and
loges of many theaters, Smoking is coming
more and more into vogue in the moving
picture houses. Lobby stands and nearby

United States Tobacco Journal | March 20, 1915

LS e
Smoking Permitted

stores are springing up to take care

of this trade. Moreover, those houses
which forbid smoking in the auditorium
invariably feature smoking rooms to which
the male element may repair entre act.

Perhaps the greatest chain of New
York movie-vaudeville houses which
actually makes a bid for patronage on
the ground that it permits smoking is
the Marcus Loew syndicate. There are
fifteen Loew theaters well scattered
over Manhattan and the Bronx also
encourages the masculine contingent by
permitting smoking in the balcony and
loges. The Strand, which is New York's
largest and most elaborate photoplay
theater, does not permit smoking in the
audience, but possesses smoking rooms
along with its many other conveniences.

At the Strand entrance, by the way,
there is to be found the Strand Cigar Co,,
1585 Broadway, which was organized
especially to occupy quarters in the
theater building and which is doing a
rousing business.

These are but a few instances of the
manner in which “smoking permitted” is
encouraging the consumption of tobacco
products in the metropolis.

In cities outside New York, as the
writer has had occasion to observe during
years of residence elsewhere, there is
frequently antipathy toward smoking
in “legitimate houses.” Only burlesque
shows, in the average city of the first class,
is smoking in the audience allowed. But
the moving picture field is far and apart
from the legitimate drama. It has proved
to be the legit’'s worst competitor, and

there is no reason why it should copy,
in any respect, the practices of its older
brother.

Moving picture exhibitors are setting
up new standards of practice for their
profession. From the instances cited,
and the knowledge that larger and more
spacious moving picture theatres are
constantly coming into existence, it
may be predicted that in the course of
time a majority, instead of a minority,
of these establishments will provide
accommodations for the smoker up aloft,
at lest and in the boxes, if not on the main
floor. Many of them will permit smoking
anywhere in the house.

The average moving-picture exhibitor
is much closer to his patrons than the
average legitimate producer is. The
exhibitor’s audience is, more than often,
a neighboring one. He watches closer for
the tastes of individuals, and strives to
please. If the moving picture magazines
and trade papers are to be believed, the
progressive exhibitor is the one who is
always ready and willing to act on the
suggestion of a material number of his
patrons,

Consequently, it is up to smokers to
make their wishes known at the “‘movies.”
Itis up to the trade to tell smokers to
make their wishes known where smokers
do not act of their own accord. For,
according to the men who know, “Smoking
Permitted” is a sign which will readily be
hung up if enough people ask for it.

There is no doubt that smokers
and wives, sisters, and sweethearts of
smokers, are in the majority.

Opposite: “Stars of the Screen Smoke the Star of Tobaccos” Tuxedo advertisement featuring Francis X. Bushman, Charlie Chaplin, William S.

Hart, and many others, Collier’s, page 2; November 13, 1915,
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COLLIER’S FOR NOVEMBER 13, 1915

Stars of the Screen
Smoke the Star of Tobaccos
—TUXEDO

Wide -awake — alive — vigorous — growing by
leaps and bounds—that describes the Motion
Picture business as it is today. In a few years it
has grown to mammoth proportions. The greatest
literary, dramatic, technical and executive ability in
the world is employed in the writing, producing
and selling of photoplays.

It is not a mere coincidence that the men who
have won world-wide fame in each branch of this
livest of creative arts smoke and endorse the livest
of tobaccos— f

The Perfect Tobacco for Pipe and Cigarelle

On this page you will find your favorite film
stars, also renowned directors and heads of big film
companics. A/ of them have endorsed Tuxedo
over their signatures. They say unanimously that
they prefer Tuxedo because it is so wonderfully
mild, fragrant, soothing and satisfying, and because
it does not bite the tongue or irritate the throat.

These unique qualities of Tuxedo are due to the
“Tuxedo Process”— the origizal non-bite process,
which no imitator has ever equalled. It has made
the popularity of Tuxedo Nation-wide,

Try Tuxedo for a week and you’ll smoke it ever
after.

YOU CAN BUY TUXEDO EVERYWHERE

Courvenient, glassine wrapped, Famous green tin with gold
moistore-proof pouch - - - 5c lettering, curved tc it pocket loe ’
In Tin Humidors, 40¢ and 80e In Glaxs Humidabs; 50¢ rid 90¢

THE AMERICAN TOBACCO COMPANY
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CLAUDETTE COLBERT
PAULETTE GODDARD
VERONICA LAKE

PHOTOGRAPHED ON THE ACTUAL
SET OF PARAMOUNTS NEW PICTURE

“S0 PROUDLY WE HAIL"

AN EPIC OF THE NURSES
ON BATAAN

Goop Tosacco, Yes...the
right combination of the WORLD'S
Best CIGARETTE TOBACCOS...

lt isn't enough to buy the best cigarette tobacco,
it's Chesterfield’s right combination, or blend, of
these tobaccos that makes them so much milder,
cooler and better-tasting.

Ve Good Tobacco, yes...but the Blend —the Right
- Combination — that's the thing. |

Smoke Chesterfields and find out how really
good a cigaretfe can be '

e :_______-_,._._w

Copynght 1913, LisGerT & Myiks Tosacco Co




