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REVELATIONS

ll .. METROPOLITAN

Open BYery Friday and Saturday 9:30am. .~ 9p.mi e ay, Tuesday through Thursday 9:30a 30p.m.
Fifth Avenue at 82nd Street, New York « 212:535.7710 ¢ For an online preview visit www.metmusen

The exhibition was organized by the San Francisco Museurm of Modern Art.

i o
. In New York, the exhibition is made possibie by The Jotin and Annamaria Phillips Foundation and T

e internationat taur is made possible by the Evelyy . Haas Exhibition Find and charies SCHWAD
Digne Arbus, Teerage couple on Hudson Steeet A Y2963, Copyri 3 te Bstate of Diane Arbes 110




6 new productions and

Only halfway through our current season, critics and audiences have
proclaimed it City Opera’s strongest line-up in many years. So we had
a fall order o fill in planning our follow-up for the 2005-2006 season.
I'm pleased to announce a season that Emlds off the energy of the
current one, with all the qualities you huve come fo expect from
City Opera perfori : a well-t gram of rarely
performed masterworks and undemuble clussucs, vivid and
p and d perf from an
| roster of ional musical talents.

|

2\ Six new productions promise both musical rewards—the unforgettable Pamela
Armstrong in Strauss's rapturous Capriccio, the mtamohonolly renowned soprano
Carol Vaness in Dukas's unique and powerful Ariane et Barbe-Bleve, and audience
fuvonle Emily. Pulley in Mark Adamo's new opera Lysistrata—and theatrical

director F; Zambello's magical staging of The Litfle Prince,
the irrepressible antics of Gilbert & Sulllvon s Patience, ond a suspenseful,
?OS:I ;pzcked presentation of Richard Rodney Bennett's rare thriller The Mines
ur.

,we"byﬁse nd'he200520065eason
features some of opera’s most cherish Jwx':rlum dmark
.\ Among our returning rep':?;‘ ire are favorites by Mozart and Puccini and
\ lesser- masferpieces by Rossini, Handel, and Frank Loesser—all
bolstered by the commitment of our versatile orchestra and lhemrgy
of our brilliant casts.

There is no better way to experience all this season Tissto.offer than .
bL;ubscnbmg Our subscnbers are a vital part of the City Opera™sww
ily, enjoyi best seats, the best savings, and New York's
most ﬂaxnbla mkef exchange polq-wnh such a vanal'y of s

and more affordable fo see as many Ci parfommcas <
as possible. Another part of City Opem’s fumtly that deserves

special thanks is our loyal group of funders—listed to the
right—who remain an indispensable pillar for this company.

We hope to see you often in what we think may just be
our best season yet.

—Paul Kellogg
General and Artistic Director




SEASON SPONSORS Altria (cctola Cempany W TimeWarner

A JAZZ AT LINCOLN CENTER PRODUCTION
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Broadway at 60th Street

TICKETS AVAILABLE

BoOX OFFICE: BROADWAY AT 60TH ST. MONDAY-SATURDAY, 104 :30PM; SUNDAY 1AM-8:30PM
ENTER CHARGE, (212) 72
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Michae Artistic r, The Sh are Theatre

THE n
SHAKESPEARE
THEAIRE

ighteen years ago, Michael Kahn traveled to istian Science Monitor. Its

Washington, D.C., to rescue a struggling theatre ~ subscriber base has grown from 3,900 to just under

on the brink of collapse. He arrived with a bold 7,000, and its budget has increased from $2.3 million

vision: to turn The Shakespeare Theatre into a leading $12 million.

force in classic theatre; to present a challenging repertoire ith five plays a season on its mainstage and one free
in a manner illuminating issues and themes relevant to  play each summer in Rock Creek Park, the Theatre
contemporary life. draws an audience of 165,000 each season. Its thought-

Today, The Shakespeare Theatre has been called provoking, eminently accessible productions attract not
“the nation’s foremost Shakespeare company” by The only Washingtonians but also visitors from across the

Wall Street Journal and “the best classical theatre in the ted States and around the world.
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SUPPORT THE SHAKESPEARE THEATRE

doin New

Photo Gallery

Mailing List

Links

The Shakespeare Theatre depends on over
$5 million each year from generous patrons and
corporations to fund educational programs, community
outreach programs, and maintain high quality stage
productions. Our commitment to making classical theatre
available to everyone means that even with sold-out
performances, ticket income covers only half of our
production costs. In addition to producing epic size
plays in an intimate performance space, the theatre has
THE CENTER FOR established several educational programs such as Text
THE STUDY OF Alive! and The Southeast Project which are vital
TOBACCO AND SOCIETY resources within the Washington area community.




5 Companies/25 Performances,
Final 5 Performances

Sat, Mar193t8 pmlSun,Marzeat2&7 om

* American dance theater at |ts funniest and most poignant.”
— Neue Ziircher Zeitung, Swrtzerland

Tickets: $20 vist WwWW.telecharge.com,
or call Tele-charge at 212.239.6200 (service charges apply).

Purchase tickets in person at The Duke box office.

The 92nd Street Y Harkness Dance Center receives major support from the Harkness Foundation for Dance and additional major support from the John & Jody Amhold Foundation.The 92nd Street'Y Harkness Dance Project is sponsored by Altria Group Inc. ai

. and by Citigroup with additional sup THE (ENTER FOR
THE STUDY OF

Photo: Nancy Meligren

Harkness Dance Project
at The Duke |

8 -~ B TR
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An agency of UJA-Federation ID LJ |( I — 3 it Altria  citigroups - WSS THE DUKE ON 42ND STREET A NEW 420D STREET PROJECT

et TOBACCO AND SOCIETY




Starring
Monday, March 14, 2005 Kathy Brier « Zoe Caldwell
8:00pm § ) Caitlin Carter * Kate Clinton
The Marquis Theatre Jennifer Cody * Paige Davis
jay Lea Delaria * Edie Falco
l Lauren Flanigan ¢ Sutton Foster
Randi Graff + Amanda Green
Ann Harada * Dee Hoty
for tickets and : : Leila Josefowicz + Stephanie Kurtzuba
more information call 8 A Brandi Massey * Andrea McArdle
212.840.0770 x268 Maureen McGovern « Dana Moore
: Bebe Neuwirth * Phyllis Newman
Rosie O’Donnell * Orfeh
Stephanie Pope ¢ Faith Prince
Lynn Redgrave * Chita Rivera
Liz Smith + Shayna Steele
The Art of Dance
Lillias White ¢ Virginia Woodruff
Karen Ziemba * and many more...

or visit

broadwaycares.org

THE CENTER FOR B .nd featuring

THE STUDY OF Les Cagelles f LA CAGE AUX FOLLES
TOBACCO AND SOCIETY e e

”l"d i“,
Broadway Cares/Equity Fights AIDS

Continent.
irlin

The Phyllis Newman Women's Health Initiative
of The - a







VIRGINIA
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MINNELLI

IN CONCERT

To Benetit AmFAR
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American Foundation For AIDS Research

THE CENTER FOR
‘ TBE STUPV OF
Houston Arena Theatre JRUISHASSSRNDRICIIA]

A@[NA Saturday - March 19 - 8pm

THEATRE

TON ARENA THEATRE (‘()l]til](ll]t;ll ——
7326 S W. TREEWAY (AT FONDREN P \

“‘:-‘on TICRATY AND It guidTion \i rl i nes N
988-}020 One Alrfine Can Make A Differvnce



VIRGINIA
SLIMEBALL
LEGENDS

§ & Hosted by
s ANGELA
AmFARTcoronsy |

"Virginia Slims: Hooking Women for AIDS Research”

5510 Greenbriar, Suite 235
oc Houston, Texas 77005

THE CENTER FOR
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Support DOC's ad parodies: 71 3-798-7729, TOBACCO AND SOCIETY
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A PAIN IN THE ARTS










Lift up your heart.

You are lookingat a nn andful of examples trom
a priceless treas t, spe g more than 2,000 vear
lovingly collect AN . rUS against the 1
of time and the pillaging of barbarians, by hi
continuing collect {the { mankind
of an unpre
The Vatican Collectio
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26th to June 12t
l he POPEs (
Renalssance a
and Greek Apoll
of art created
in the words of B pe }
the uncreated source of a
The works their faith hs
and lift the heart. They
ourselves
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The Vatican Collections: The Papacy and Art

Philip Morris Incorporated

It takes art to make a company great.
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Artists as asht

This poster is the first in

a series of art works aimed at ending the leading cause of preventable

death - - the tobacco Industry. Comments and artist’'s participation welcomed. Please write DOX

Doctors Ought To Care). P.U. Project. PO Box 31604, Houston, Texas, 77231-1604

Like a magician, we don't miss
a trick. Through our growing patronage of
sports and culture, the public’'s perception
of us is changing.

For instance, we realized we could
improve our image and increase smoking
among women and girls by attaching our
Virginia Slims brand name to professional
tennis. In the same way, we've increased
the sales of cigarettes among blacks by
sponsoring institutions like the Studio
Museum of Harlem and the Alvin Ailey
American Dance Theater.

Emphysema and bronchitis? Shazam!
Now we're the Whitney Museum of Art
and the Joffrey Ballet. Lung cancer and
heart disease? Presto! Now we're
Marlboro Country Music and National
Public Radio.

Heck, we're not a tobacco company,
we 're a Patron of the Arts. That's why we
at Philip Morris say, “It takes art to
make complacency great.”

Philip Morris Companies Inc.

3 Makers of Marfboro Virginia Sliims, Benson & Hedges
100's, Merit, Partiament Lights, Miller Beer, Lowenbrau
Jello, Post Cereals, Sonka, and other General Foods

X )
PU Project products. A DOC ad fake

v ey
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Like a magician, we don't miss
a trick. Through our growing patronage of
sports and culture, the public’s perception
of us is changing.

For instance, we realized we could
improve our image and increase smoking
among women and girls by attaching our
Virginia Slims brand name to professional
tennis. In the same way, we've increased
the sales of cigarettes among blacks by
sponsoring institutions like the Studio
Museum of Harlem and the Alvin Ailey
American Dance Theater.

Emphysema and bronchitis? Shazam!
Now we're the Whitney Museum of Art
and the Joffrey Ballet. Lung cancer and
heart disease? Presto! Now we're
Marlboro Country Music and National
Public Radio.

Heck, we're not a tobacco company,
we're a Patron of the Arts. That’s why we
at Philip Morris say, “It takes art to
make complacency great.”
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Philip Morris Companies Inc.
5} Makers of Mariboro, Virginia Sims, Benson & Hedges
¥ 1005, Merit, Parliament Lights, Miller Beer, Lowenbrau,

This poster is the first in a series of art works aimed at ending the leading cause of preventable
Jello, Post Cereals, Sanka, and other General Foods

death - - the tobacco industry. Comments and artist's participation welcomed. Please write DOC,
(Doctors Ought To Care), P.U. Project. PO Box 31604, Houston, Texas, 77231-1604

Doctors, Artists Join to Undo Tobacco-Art Ties

To stimulate greater public aware-
ness of the social, moral and economic
consequences of the tobacco industry,
the DOC P.U. Project and California
artist Doug Minkler have produced
“Artists as Ashtrays,”thefirstin aseries
of commissioned lithographs and other
artworks that expose the evolving
strategies of Philip Morris Companies,
Inc., the nation’s leading cigarette

manufacturer, and other tobacco mak-
ers.

Minkler’s silkscreen depicts a hellish,
soulless figure offering paintbrushes
and cigarettes. An artist’s palette has
become an ashtray. A commentary
accompanying the image, written by
DOC founder Alan Blum, MD, parodies
the self-serving platitudes of Philip
Morris, which boasts in a series of

advertisementsin The New York Times
and other publications, “It takes art to
make a company great." DOC's ver-
sion reads, “It takes art to make com-
placency great.”

Since its initial showing at an exhibi-
tion at the Women’s Building in San
Francisco in January, “Artists as Ash-
trays” has been a catalyst for discus-
sion in the art community about the

continued on page 12
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