





Junior Johnson and Terry Labonte. The 1987 Budweiser. NASCAR team.
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Americas
favorite cou ple

Seven and Seven have been going
together for over 40 years. For a perfect
marriage, just pour 1% oz Seagram’s 7
over ice in a tall glass, fill with 7UR and
enjoy our quality in moderation

Seagram’s 7 Crown

Where quality drinks begin.
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When Budweiser
Brewed Up A
PlanTo Capture
Young Tastebuds
They CameTo
The Source.
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Being Black in America: A Real Picture

pecial bond between a
a son. Something that ha
history, and keep

\ father shapes a son in a special

way "n‘.n‘-—' he not only gives him
u life asses on dreams
*ee Il\ cultural heritage, passed

" my dad.

{
rations, has greatly
1

1.!»'4, American «
In recognizing this, Anheuser
Busch is committed to supporting
organizations across the cour
ntribute toward !I\e Progress (
their community
A real picture of being [
America includes all of us. By
appreciat r the importance ol the
dream ispirations of .11‘. we take
in important step toward making this

whict

nation a strong family

Building a future in partnership
with the community.

ANHEUSER-BUSCH COMPANIES
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In recognition of Black History * (
Month, Miller,Brewing Company#
would like to bring families together
for a reunion and celebration of
family heritage. Where legal, Miller
will provide five ucky families with
$5000 toward a 1990 family reunion
Return the attached entry form or
00K for details wherever Miller High
Life, Miller Lite, or Miller Genuine
Draft is sold

Celebrate your famlily’'s heritage!

(PLEASE PRINT)

STATE

TELEPHONE BIRTHDATE EX M) ¥
‘ Mall to Family Reunion Sweepstakes PO Box 8 )

: OFFICIAL SWEEPSTAKES kULES
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Father’s Day
Specials!

Chivas Jous sale 1g gg
Regal lnMIq Instant
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750 Milliliter Bottle 3
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|
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Henry Wemhard S

Beer

Original, Joe foie 4.99..
Light or Ale Less Mig Mad-in -1 50

’ Pack Rebate In Stoee o .
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12 Ounce Bottles i 3 , g g
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|
Light or Dark :
750 Millititer Btl I
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Cuervo rmmn i
Margarita R ebeitie
CacI!r]talIs e 30 G
Assorted Flavors =~ 2#2bsee VR

4 Pack With
200 Milliliter T 4 49
Bottles i A




MAKE THIS HALLOWEEN
MORE CHILLING
WITH BUD, BUD DRY
AND BUD LIGHT.

Pick-up 12-packs of specially priced Bud, Bud Dry'and Bud Light at the
i vour favorite story

Fright Night"' display area in

Budweiser yBy_dDry



Are you ready for the sweetest Halloween treat you've had in
years? Then get ready, because Elvira, Mistress of the Dark, is back
for Coors Light...and she's better than ever!

October is an important month, accounting for nearly 10
percent of your fotal year's beer soles. And studies confirm
displays can increase sales by a monstrous 244 percent! By

displaying the Coors Light Elvira Halloween point-of-sale, you
can make this Holloween a night to remember! Coors Light has
everything you need to make your store the one-stop
Halloween party center!

Addiliunu‘ly, o 30-second television commerciol and 60-
second radio spot will remind your customers fo stock up on The Silver Bullet for
their Halloween festivities.

So get ready for your sweet Halloween treat...plan now to stock up on
Coors Light, Ori([]inur(oors and Coors Extra Gold this October. Contact your Coors

representative for more details. .

jCooky

,‘ It’sThe [Fright Beer Now!
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The good host serves more than food and drink. He serves his guest

By giving him his attention. By making him feel comfortable. By
listening to what he wants...and doesn't want

Next time vour guest decides he's had enough, be a good enough host
to take him at his word. .. or his sign. He'll think better of you for it

Seagram

Distillers Company

Far reprints pleawe write Advort Dot WS 79, Seoagram Distillors | Park A



























It's
Spring
Break

S0...

;\
\\

s

Don't get wrecked. If you're not
sober — or you're not sure —
let someone else do the driving

*
Vgl
* *

x [l +
¥ ® ¥
BEER DRINKERS

OF AMERICA

PARTY*SMART

National Headquarters
150 Paularino Ave., Suite 190
Costa Mesa, CA 92626
1-800-441-2337
Beer Drinkers of America is a non-profit

consumer membership organtzation

open only to persons over the age of 21
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1990 COORS EXTHA GOLD SUPER CHALLENGE EVENTS
PART OF THE CAMEL SUPERCROSS SERIES

DATE/FACILITY DATE/FACILITY

JAN. 27 ANAHEIM STADIUM APR 218 22 SILVERDOME

FEB. 3 ASTRODOME APR. 28 TAMPA STADIUM

FEB. 10 JACK MURPHY STADIUM MAY 12 CHARLOTTE MEMORIAL STADIUM
FEB. 17 KINGDOME MAY 19 GIANTS STADIUM

FEB. 4 FULTON COUNTY STADIUM JUNE 2 SULLIVAN STADIUM

MAR. 17 SILVER BOWL JUNE 10 OKLAHOMA CITY FAIRGROUNDS
MAR. 24  ROSE BOWL JUNE 16 SPARTAN STADIUM

APR 7 TEXAS STADIUM JUNE 23 LA COUSEUM

=
DON'T MISS ALL EVENTS ON ESPN! CHECK YOUR LOCAL LISTINGS hﬂ
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Leslie Zeifman
VPiAssociate Publisher
Rolling Stone

l:m. million Amencan consumers — ranging in age fror

= 13 10 25 — possess a discretionary income of more tha

) $200 billion a year. Every retaller and manulacturer must
take 1 lace senously 1o remain competitiv
ol y largeting 1o
lays t detailed case
hist s GENERAI

MO AMERICAN EXPRESS, BENETTON ar

COLGATE PARMOLIVE

In addition, special sections highlight

® The ten most common mistakes in youth
advertisi
o The best a

campaigns
humor and sex in ads

ssential handbook for any
trate this lucrative market
top marketers and adwe
OUTHTRENDS belongs in the

Wl business disciplines

THE

ing executives alike

ands and on the shelves

advertisers either because it is a critical market
today or because it Is critical to have young people
predisposed to purchasing the product in the

ZOOBILLION ¥ ™ s e

air
YOUTH i
Lan “We...appeal to the broader audience through the
cyes of youth. We put a youthful mindset on the
product, emphasizing vitality, excitement, and being
A on the cutting edge”

Roger Enrico

LAWRENCE GRAHAM & LAWRENCE HAMDAN B

psi-Cola, USA

' t J 0 ith CEO.
evel execut v ration { ad age | ilable i
OOKSI0fe
Hera | o b Advertising Age for thelr marketing advice \
GRAHAM Harvard Law, '8 { LAW} JAN, 24, (Harvard Business. Harvard
Law, 89) are founders of Y . ‘ uch advises corporate clients on how o
target the | | ket T ' etter iy avatlable by calling (617)868.6229




FOR ALL THOSE BOTTLES SHE GAVE YOU.

lwparted by The Paddingion Comporation. New York. N ¥ 34 Prof © 191
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W4d The CCman
m——w 1S A WINNEL

His outlook is fresh, confident and cool.
He drinks the best because he is the best.
A real winner...A real CC man.
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Seven & Seven. .
Sounds so good you can taste t.

Seagram's 7 and 7UPs over lots of ice. Crisp. Icy. Delightiul,
And if you think it sounds good, wait until you taste it. Enjoy our quality in moderation

Q(Illlluln"

9

ANEn Crown

o S

a2k ‘

Seven 4 Crown

AMERICAN WHISKEY

\ BLEND
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Seagram’s 7 Crown

Where quality drinks begin



Announcing the Miller Lite

NFL Player of the Year Award
. ,QQ ’ -

S,

PLAYER
- OF THE =

YEAR

There's the best. . .then there's the rest.
To honor that distinction among NFL
players, Miller Lite is sponsoring an ex-
tensive new award program, culminat-
ing in the naming of an annual NFL
Player of the Year.
Every week of the NFL season, 28
players—one from each team—will
be selected by press box
media. A special media
panel then will select a
national Miller Lite NFL
Player of the Week,
who will be announced
every Wednesday in
USA Today sports.

Miller Brewing Co., Milw., WI

ie

BEER

At the end of the regular season, six
Miller Lite NFL Player of the Year candi-
dates will be chosen from among the 16
national NFL Player of the Week winners.

Fans then can vote for their choice
of Miller Lite NFL Player of the Year—
the best of the best. Look for special
fan ballots and sweepstakes informa-
tion in USA Today later
in the season.
_ Miller Lite NFL Play-
"™\ er of the Year: Only
W1 one will win!
















United
Cerebral Palsy

in your
community.

ite Beer and Miller
High Life are committed oin in a fight worth
to fighting Cerebral Palsy. fighting.
This holiday season we ou can show your : :
are making a cash dona support for this worth-
tion to United Cerebral while effort by display-
Palsy for each case of Lite  ing plenty of Miller High
and Miller High Life sold. Life and Lite.




The Great American Hero
for the Great American Hero.

The hero sandwich has never been so heroic (taste,
smoothness and drinkability in every swallow). Just what
the ruler of the roost deserves...the King of Beers.

Budweiser: is the King of Beers.

(But you know that.)










WE KNOW HOW
TO REACH THEM

Kids control dollars. ..and family buying deci

sions. Let us reach them with your marketing
or public relations message. For 15 years we've
served America's leading corporations. .
reaching youthful decision makers in their
classrooms and homes. .. with authoriry

and without clutter. Call or write today

and we'll send you a booklet showing how

we do it. We're the Mazer Corporation,

2501 Neff Rd., Dayton, Ohio 45414. Call
513-276-6181 and ask for Bill Pflaum.


















