g e

e
v S,

£

LT ~

gy
N

R

...Jum}?'f_u,: L




From bare-breasted Indian maidens on earliest handbills to

present day catchphrases such as ‘““Should a gentleman offer

a Tiparillo to a lady?", sex has always been used to sell

& tobacco. For psychologists, the connection between smoking
- y and sex is as obvious as a nipple on a breast. Smoking

N has its roots in the oral erotic pleasure derived

from infantile sucking and so does much of sex play.
Nineteenth Century tobacco advertising linked
sex and tobacco perhaps more beautifully (and
naively) than any advertising before or since.
w It is from that period that we present the
cigarboxlabels onthe following eight pages.
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