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"SOME CIGARETTES Now “Tolerable,” Doclor Says,' read the

‘headline in The Washington Post on. Aug. 10, 1978, over a lengthy’

arlicle by staff writer Victor Cobtin on Gio Gori, PhDD., of the Nation-
al Cancer Institute. A
Among (he statements attributed Lo Dr. Gori in the article was the
following: There has been so much progress in remaving toxins that
*'we can now begin to talk aboul ‘lolerable’ levels of smoking [ram
an overall, public health standpoint. | think we will begin to see sonie
beneficial effect in this country® — that is, some abatement in this
_hation's lung cancer epidemic — “'in five or six years,"
© The problem is, when one researchier is concerned primarily with a
single disease — in this case, lung cancer — he is apt 1o make state-
. ments that misiead the public inlo believing that the risk of gelting
other diseases Is nlsa diminished. What is overlooked rlinost enlirely
in the rescarch into a so-called “'less hazardous cigarette'” s that Indi-

viduals are more likely to increase their consumption of the low-tar,

low-nicatine brands in order to derive the needed kick, ‘This has been

well demonstrated by, among others, Schachiter in the January, 1974
issuc of Anngls of Internul Medicine.

The Gori reporl caused quite a Nap. Accompanying Lhe published

i version (in the Journul of the Amertean Medical Assoclation, Sept.

10, 1978), was an edilorial by JAMA editor-in-chiel, William R, Bar-

"clay, M.D. Tr. Harclay looked a1 the oiher side of the colns “*Mosi

* seientisls helieve that Uiere is no threshold below which mutagens,

carcinogens, and similar damaging agents are safe. They hold that a

lincar relatlonship exists from no exposure on up and that if enough

people are exposed, a [ew will exhibit damaging effects no matier
how .small the. dose. If this is true, there never cau be a safe

- cigaretie.'"

Dut De. Narclay went even further by telling of the spr.cml evenls
fcading up 1o the publication of the article. Although the Gori repoii
had been aceepted for publicalion, no issue date had been asatgmd
when the story broke in the mass media. Bvidenily, the tobaceo in-
dusiry, even more on.the defensive than wsuali as a result of strong
slands by (former) Secrelary of HEW Califeno und by the release of
a major repott by the AMA summarizing 14 years of research an Lhe
bad newt abnul cigarettes, wenl in search of scientific support [or is
product. **A few days laler,” wrole Dr, Darclay, *'the press was out-
side Dr. Gori's office seeking & news release on'an anticte accepied by
JAMA which.was supposed to conlirm thal today's ugarcllcs are
safe.’

In Tairness to Gori and co-author Cornelius Lynch, Phl, lllcy
state in their article that their calculations are based on the assump-
tion that the smoker switching Lo Uie so-catled low-lar (low-poison)
brand} 'will nol change his smoking habits in terms of depth of in-
halation, frequency of puffing, and buty length.” They also mention
thitl smokers who pay atiention only lo tar and nicoling levels in theic

1
quest for o safer brand nay, in certain inslunces, bLe “subjecting

themnselves to daily inakes of other tmm: simoke consulucnls in ex-
cess of their estimated eritical values.' -

Bul Gori's and Lynch's wesnlng approach lo lower and lower pm-
son cignrettes only leads them — and American simokers — into the
hands of (he tobacco industry. But less leoubding than their well-in-
tentioned (albeit misdirceted) effort is the media's handling of the in-
cident — spoon-led by (he cigirelle companies. The headline on
Cohn's article, “Doctor Says,'' misleads the reader into thinking
thal Gori is a physician. Nowhere is it noted that he snd Lynch
neither treat nee advise patients.
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"WHATS ALL this | hearabout yourcompany puitingchemicilsinto
your cigareltes? | have enjoyed your eigareties far i number of years
and will probably continuc tosmoke them for many imore. Would you
be so kind astosend mealistof ingredienss? This letier was wrien bya
wiedical secretary to K. ), Reynolds in August 1978, after V'd inentioned
Lo fer that the manufactarers of ciginrertes hive admitied 1o using maore
than 1,500 chemical additives in their products, ]

One moath later she received a personal, two-page letter from I, K,
Cahill of the Public Refations Departmeni of ). Reynalds, "W are
unable ta divalge the purticulars of the processiag and Navoring ol any
RIR brand," Cahill told the coagerned consumer. ot he
spokesperson did allude 1o three types of chemical addilives:
humectants suchias plycerine snd propy lene glycat{the lnnerchemical,
accordiag to the dietionary definition, is “a sweel,, . viscous lu;md made
from propylene and used 45 an anlifrecse and yolvenl and in briske
[hisds™ glycerol is used as a “plasticizer™), Tap l"l.t\miﬂg'i “the linul
flavoing solutians added ut the end af the processing operidions,” and
casing maderiads that conlainsugar, licorice, cocoa, orchocolate liuor,

Accoinpanying this reveating reply was a brochure eptitled “‘I'l\c_

Cigareite Controversy,” which contains the following inlrodaction; .

For many sdults, cigarelte smoking Is one of life's plensures

-+ Does [t cause illness — even death? No one knows, The case
T against smoking Is bused almost’ enl!rely on Inferences from

o stublstics. The *conventionul wisdum” sbuulsnmklngcnme[mm ;

judgnients expressed by emnmitices of ductors in England und,_
the LLS. In our conndry, anti-vmoking argunizations prc-.\ured
e povernment to endorse these judpments. Never before {m
siucu)haducmmmlh.e tlnm\ned"nsmglc cause” fursumany
diseases. .

Hilaricus propag’tnda. if it weren't se harmful, But whi fullnws is
even maore phantasmagoric: ?

If sinoking does couse disense, why, afler years of intensive

research, bas it not been shown how this occurs? And why has

no ingredient as fonud Iin smuke been idendified uy the causal

fuctor?

Evideatly, the tobsccomen don't read The sa ml.juurmlx' phiysicians
do — ortheir own sludm fu nde hy the industey in caoperation with
the AMA.

To women, the broctiure offers this reassuring information:

Same studies bave shown that the lphter habies of smoking

mathers uctually have beiter survival rules than similar weight
biabics of nonsmohkers.

Such a pronouncement differs diameticully from the 1980 Surpeon
General's Report on smoking in wounen, as well as the view of
pediatrician Mary Ann Cromer, wriling in the July-Aupgust, 1978 issuc
of Healthy Yaloes, “Recent research,” she wrale, *demonstrates 1hat
smoking women are more vulnerable ta certain uniyue problems such
as premalure menopause, spontaneous spinal lractures, infertility,
stillbirths, spontancpus abortions, und neonatal morlafity.”

Dr. Cromer told me that herarticle, entitled “Wellness in Women ™
had been rejected, in Torm letler fashion, by Glora Sieinem's Ms.
magazine, 1t appears that Miss Steinem, wha in the 10 years since the
founding of the magazine has neverruaan;cticleinits heabh [Gature on
cigarelle smoking and has never had an issuc withoul cigarcoe
advertising, would rather hand an lo cigarette company mnm_y -- the
single largest contribuiion so her Killy,

In this columa in November, 1978 (“The l)uymbohn Fpldcmic |

" indicated that there is a cover-up in ¢he edia concerning the extent of

the cigarette industry's catrenchment in the prinied media, B has now

* pane beyond that, The publishers., 10 years afler the broadeasters were,

dumped oul of bed by the lnh.ll:i:u |ndu'i(ry. arc now ;ht. ones who
prostilule themselves.: + = s o003y et s t
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Television lights up
- Smouldering issue

E}N I?EBBUARY_Q, "Prime Time Salurday.”NllC-TV's.imilulicn al
Sixty Minutes,” featured a {righlening story an the 2,000 preventable .
deaths cach year caused by fires involving polyurethane furniture.
Unlortunaiely, Imwaycr. reporter John Dancy and apchor Tam !
Snyder completely ignored the main utiderlying issue of the
polyurethane coniroversy: the smouldering cigaretie,
b o s S A1 e el mumber of
3 : . & clgarclies but implied — or ay Jeas) did
nathing to dlscanmgc_lhc Viewer from believing — that al| cigarcites
smoulder naturally, They don't. In fact, the smouldering cigareute is
the result of chemical nddilives used by the cigarctte makers,
Unlike commercially manulaciured cigarssics, which will conlinue
L burn for their entire length even in & 50 mile per hour wind, neither
cigars nar pipes nor hand-rolled cigarettes: will keep burning when
unattended. Having cigarettes (hal burn conlinuously makes for
higher sales, and the cigaretic industry has made no eltori to praduces
safer cigaretic by removing (he burn-premoting nddlli\f:s. Since no
federal apency monitors the cipareite man_ufaclunng process,
Congress has nol lauched this life-threatening issue, (Revelation af
the exact chemical conlent of cigarcites would be of interest o
consumers of eigarciies for health as well as safety reasons).
Coatrary 10 the reporter’s statcment that consumer groups have
shown little interest in the fire prevention problem, the Northern:
Califarnia Buen Council hus truly been an unsong hero initscadl fora
self-exlinguishing “cigarette. Thanks 10 its. rapidly spreading
campaign, whicl has been endorsed by more than 43 groupsincluding
the Internalionul Assaciation of Fire Chicls, Representative Joho

Tesolution o Maich 3 calling for a sell-extinguishing cigarelle.

Rcccnlly.' Senator Alan Cranston (D-Cal) submitied Senate hi_lj §-

LF¥%s tie Cigaretie Safety Act, @ 57 08 0 g . .
. The significance of these bills has scared tobacco industry bigwigs -

' fur.more than (he reformist zeul of Joe Califano or for that matierihe
-spectee of 350,000 needless deaths due to their products this year.

. Tobaceo Institute head Horge Kornegay has become more visible
even in the ront eprridors of Capitu} Hill, usually accompanied by
one or another twhuceo company exceulives and chemists, Theydon't
scem to tell o consistent tate, however, They point oul 10 one
Coagressmus that Lhéy don’t add any chiemicals (v their praducts nnd
that they cun in fact modify the paper 10 produce p seilzextinguishing
ciguretie, The only problem, sothey say, is that that would eaise the war
and nicotine canlent.” They tell another Congressman that they do
indeed udd a few chranicals — bul only to the puper, in order to keep

can even burng a sell-extinguishing cigarettie would be “impractical,”
they tell him, ;

What would happen if cigarclies did burn owm? For one thing,
people wouldn't smoke as many, if only for having to take time to
relight them constantly. A secrel memorandum distributed among
execufives of R.J. Reynolds during the 1978 Clean Indoor Air Act
(Preposilion §) in Califarnia noted that if every simoker were just 1o
sinoke one less cigaretle per day, the company would lose $92 million
i year! '

“If there's ever going 1o be any way 1o regulate (he tobacco
industey,” Andrew McGuire, exccutive director of the Burn Councit
(and himsell a burn victing) told me, “it'll be through the additives,”

Il scems that the NOC reporter had two not muiually exclusive
angles from which Lo choose in covering the fire story: ¢ither prevent
fires in the first place by ctiminuting the smouldering cigareite, or,
uccept the risk of cigareites, and blame the beddingand [urniture, As it
lurned out, he chose the lutier and misled the public, .

Oddly, he missed un opporiunity lo elaborate on one aspeel of the
polyurcthane problemythal affecyy virtvally everyone: Lthe foam scats
on airliners. By and large, aireraft fises in the pussenpger cabin are
“itltributable to the Nammability o palyurethane due lo a dropped
cigarelte, A eouple of months ago at Miaini International Airporl, a
United Airlines jet, from which the passengers had just deplaned,
hurst into flames. The Tire gugted the passenger section, The cause: a
smouldering cigorelte, - .. y

»* 18 the tobacco industry 1o impenctrable for investigative
cepadiers? Oris NBC relectnnt for some oiher reason toscrutinize the
cteal cause of the polyurethane problem? . 4 ity
* " One final note: On March 2, NRC jelevised the Viceroy Richi Lights
Bay Clussic gol§ touruament; like ity showing ol the Murlbero Cup
"lorse riee last fall, such an action violates Uhe Public Health Cigaresie

Smoking Act of 1969, which capressly forbids the promotion of
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“PEER PRESSURE.™ I'm told the cxpression didn't even exist 10 years
sgo. Tadny il is invoked, in hand-wringing fashion, 1o “explain® (he
scemingly insoluble dilemma of teenage sell-destructiveness, *

1t not that the phenomenon didn't exist until recent times; rather, the
heavy concentmtion by advertisers on the youth market soggesi lo me
that, unlike previous generations, peer pressure can be brought by
Madisan Avenue.

Reeently, 1 spake before & group of high school feathall coaches and
asked, "What magazines are your athletes ceading (the ones that can
read)?” The invariable answer was “Sports Hhutrated und Playhay.” 14-
year old boys are not reading Sop'y Life. They arc attrucied 1o magusines
that just coineidentally contain upwards of 150, cigaretie and alcoliol
advertising.

As [or ieenage girls, they aren'l reading Jack 0’ Jifl, hut rather
magazines liXe Mademoiseile with ads that exhort thems in “Wears Max™
(niax 120' cigarctles), You dan'l even have 1o smoke thein - Jusl wear
tem foy (heir Jooks. The sume magazine pramotes itsell with the slogan,
“Gaod health, good loaks, good living." ;

Nol ull magazincs have to contitin crparetie advertising Lo be seductive,
Girls mre also reading publications like "Superteen,” which may contain
upwards of JO pages of advertising a wonth, nearly all of which is fo
make-up such as Maybeline Kissing Sticks (lipstick products that “Aren't
as innocent as they seem™). 1t's na caincidence (hat Cheryl Teigs, long the
symbal of Virginia Slims, is nnw also the model for several cosmetic
products advertised 10 young tcenagers. Teen fleqs, anolher popular
magazine buill around the virtusl idolatry of rock stars, sells itself (o
advertisers with the message, “..a millian young leen girls cach
month...girls who are forming buying habits NOW at the tender ages of
12,13, 14, & 15. Caich them while they're young — belore it's foo lntel”

D7ALICON
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And still we wonder where itall begins; promiscuity, leenage pregnancy,

it ?'}-" . _"'_-;‘"!},‘-‘E‘inn' D! ¢ 2
he face fram every billboard and magazjne,
we award rescarch geants to “experts” and fund rehabilitative efforts to the
hilt, :
Al [irst glance, il people even care to take notice, it would appear (hat
lelevision plays the major role in molding leenagers. But the power of the
printed page shouldn't go underestimated. Alter all, the reader has
“independently” decided Lo purchase the magazine and would hardly
admil to having been ripped-off.

Through whatever media, teenage girls in our socicty are given a
message abeve all nol 10 be themselves, not La be satisfied with (i way
they look, not to do other tsun whal the models do, An nnalysis afl teenage
magazines has convineed me that we are unlikely to escape from the “me
generation.” Notb a single value of same kind of service 1o others is
espaused; the norm, Happears, is to work in hamburper stands at half ihe
minimum witge in order (6 be able {o buy rock reconds or dape (the
adverlising Tor the latier is handfed quite.well by the “Saturday Night
Live,” Rolling Stone, and rock music industry mentality),

Many high school students 1've spoken to have never cven heard of the
lee “volunteer work,” “Are you kiddin'™ one teenager exclaimed, “Me
work in a4 neighborhood clean-up project? 1'd be laughed at, 1n our
school, it's cvery kid for himself,” )

Same ol the conventional charities encourage teenage invalvenient, but
their concept of volunteerism seems to mean licking envelopes or going on
walkalhons (o raise money for “rescarch.” .

No wonder kids don't have much of an incentive (o gel invalved in
working for others: they see a socicty that tries hard to sell them alcohol
and tobacco on the one hund or uses them as pawns 1o raise imoneyto find
“cures” for aleohal.and tobacco-relaled diseases on the other.

I think 1he creativity of adolescents needs to be betler lapped,
Accordingly, in various talks around the counlry, 1 have recomimcided
thal we extend the peer counseling lechniques (now in vogue in schools as
a wny of discouraging adverse lifestyles AMmong teenagers) Lo community-
wide counter-advertising programs designed and run by adaolesconts
Ihemselves. ’

“To my delight, a group of sixth graders from Crossroads Park
Elementary in West Des Moines, lowa, ook ine up on this suggestion and
have passed alang their ideas fur the kind of advertising they'd like to sec
put up in their cammunity:

Marlburos Mnake Your Marlbles Fall Outl (itelen Kernodle)

DORAL I, How could a cigarette with anly this linle war.,.be this
this dangerous! {unsigned)

Don'l smoke MORE, 11 will make yau poor. (David Larsen)

Carlton is the Lowest. So why smeke ‘em? (Amy Ruggicro)

Turn Out the Golden Lighis. (Cathy Larsen)

Pall Mall will bring you fo a stull (lan Yalcs)

R e
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1 FIRST SMELLED something fishy aboul public TV in 1977 when a
tocal program on Miami's public oullet, WPDT, ran a feature story on
DOC's ¢fforts ta combat the iller habits amaong teenagers, The teporter,
wha had done a brillianl story on how easily [2-year-olds can purehnse
cigaretics over the counter at pharmacies and convenience slores (in spile
of a law forbidding their sale 10 anyone under [8), wonled to juxtapose
cigarelte biliboards thal faced schoolyards with some of the bus-bench
counler-advertising we ran (LLS. Journal, April, 1978).

When | suggested he also include mention of haw the cigarctie industry
“wus gelting its ads into schools vie special school reading programs
invalving newspapers like the Miam{ Herakd (U.S. Journal, December,
1979), he seemed uncomlortable. No way could he mention Lthe Fferald in
such 8 contexd, he said, “There arc some things you don't understand
aboul publie TV," he cantinued. *The Herald is onc of our biggest
corporaie sponsors.”

This incident weas broughl to mind s few weeks ago during the ntiempt
by the Saudi Arabian government and its subsidiary, M obil Qil, to prevent
the televising of & pragmm it believed portrayed the country in a barbaric
light. The confrontation belween proponents of the showing of * Death of
a Princess” and the bullics st Mobil who tried Lo censor it (s nd succecded
in South Caroline, Houston, and Los Angeles) no doubt created a
courageons image of Public Broadcasting Service (PBS) executives who
went ahead with the telecast in the facc of opposition from its feading
{$5,000,00 a year) sponsor,

Published In Miaml, Florida

Yet how did Mabil ever think it could dare to prevent the showing of a

pragram? How, for thet matter, did it ever get Lo be a disproportionate
backer of PBS (upwards of 1595 of the total budget)? The answers arc not
hard to figure out. .

Public TV is no more “public” (Lhat is, not beholden to anyone but the
public) than are newspapers or commercial TV stations. The audience is
skewed ta the upper middle class, and 75% of all ehildren who wateh PBS
look at just one program, “Scsame Street.”

"T'he semi-public, semi-privale funding structure, goes to support a very
narrow segment of the population. And onc thing the widdie class
intelligentsia (belter knawn in advertising cireles as the "apinion-makers™)
won't do is bite the hand that fesds ils intcllectual satisfaction and
*quality” programming, Is it not coincidenta] that the leading sponsors of

public TV are the same corporations laking the most heal from Congress
and the news media?

i he strategy of Mobil and PBS is diabolically clever: Let ‘em think
corporate upderwriling isn't in any way, shape, or form advertising, then
give ‘cm Shakespeare, give ‘em dramas, let ‘em cat Cooke (Alistair) and
“Masterpicee Theater,”

It should surprise no one, then, (hat in the very week in which the
“Princess” controversy was raging, the following headline would appearin
Adlvertising Age: “Public TV Eyes Cigs, Liquor as Sponsors.”

“Public TV sales specialist cager to 1ap more corporaic advertising PR
budgets are cyeing twa of commercial TV's untouchables — cigaretie and
Jiquor companies,” noted the article, which went on lo point oot that
Public Broadcasting Service excculives are urging a policy change o be
-able lo mccept such incume: -

“PRS senior YP Neil Mahrer said Jast week he can’t predict how ihe
‘siations will react to the cigarette/liquar proposal, but he said the plan is
getling '100% support’ inside the public TV system,” However, the article
‘cautioned that ‘

Federal Communications Commssion approval would be needed (o
bless all aspects of the deal, _

Al first glance, it would seem incanceivable for Congress ar the FCC to
approve the corneback of cigarette and liquor advertisers. In the former
.case, didn't Congress ban such promation? Not exactly, What most of us
have fargotten is that it was the cigarette companics themselves, alarmed
at the success of the mandatory counter-ads that ran between 1967-69,
who asked Congress to permit them immunity from anti-trust laws by
allowing the industry to reinave ils ads. Now that counter-pds have also
been off the air for nll practical purposes in the past decade, because the

Fairness Doclrine no longer applies, the cigaretic companies are cnd-

JUNE 1980



mnmng the laws by spansoring spovting events, music festivals, and other
activitics that are given heavy television coverage, They are now no doubt

-licking their chops for a full return to legitimacy nnd r:spcola’mhly |
through the spomunh:p of public televislon, k-

As we cxcitedly nwait the more visible image uf RJ, Reynolds
Industries, Philip Morris, Ine,, Brown & Willismson Tobaceo Curp,,
“Loews Carp., American I.Irands und Liggett Group, consider another
image most of tham have heen cultivating, as reported in the Carholle

‘Commentafor, Buton Rouge, on May 7:

"R.J. Reynolds is the number one 'Porno Pushing Advertiser* in the
country, according to A recenl survey of purnugrnphlc maganne
/ nd\rcmsmg

“The survey, undertaken by the National I-edtralmn for Dccem.y,
-showed that Reynolds placed 70 pages of adveriising in pornographic
publications during the Mirst quarter of 1980, That was nearly double the
“amount bought by the second worst oﬂcndcr,.!oscph L. Scagram & Sons,

The sarvey showed that the alcohol and tobacco indusiries supply 509
of the advertising of these pornographic magazines,

Now maybe theyll rename PHS “pubic TV
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A Richard Pryor Primer

“In the wee hours of the morning in the smog of the drugs and the
booze, a scene will go out of control...”

~—William Brashler, writer, gucssing lhe fate of Richard Pryor

(“Berserk Angel," Playboy, December, 1979)

“1 screwed up, man, | screwed up..."

—Richard Pryor on fire as he ran from his home on June 9 {Atfanta
Constitirion, June 11)

"Some people close to Pryor said that the explosion had, in fac,
been preceded by another rough year...More and more those close to
him leared he was turning his atlention 1o two old friends, cocaine and
alcohol." .

— Rolting Stone, June 24

.

“Last year, Pryor ncknowledged in a lelevision intcrview wilh
Darbara Walters that he 'loves’ drugs. ‘I do, 1 really do. Dut | can't do

them a Int because it inesses up my file and every time | get introuble™

— What's Up DOC? —

"This palttern of usc of free base is similar to that found with
intravenous heroin and cocaine and has an associated high potentia)
or dependency and overdose.”

—Ronald K. Siegel, Ph.D., New England Journal of Medicine -
February 15, 1979

“Cvery lime 1 get in trouble ii’s because | end up drinking 100 much
or sneriing too much or smoking loo much.”
—Richard Pryor (quoted in Playboy)

"Since they were introduced in South Florida about eight months
ago, head shops have done a big business in free base kits that cost
about 315 and comain ether and buffered ammania, ‘We've sold
thousands,' says a head shop salesman, 'We're dning about $500 a day
now in thal parlicular item..."

"Whalt neither drug nor drug paraphernalia dealers talk about are
the scary side effects. "When you smoke cocaine, it has a reinforcing
effec(, but it does so in a way that makes you keep wanting more and
ware all the time,’ says Dr. Charles Wetli, assistant Dade County
medical examiner, "It can lead 1o mental aberralions and paranoia,
Cacaine just staris to exclude everything else in your life.’

~—Michael Puiney, columnist, Afiami Herald, June 26

"It nay scund in poor taste, but 11hink Pryor will understand if 1say
thal | can hardly wail 1o hear him talk aboul Nammable clothing and
the perils of bulane {and, perhaps, cocaine) when he takes it back 1o the
slage.”

Abe Peck, reporter, Chivage Sun-Times, Jane 26

"Like the late Lenny Bruce, he is more than a comedian, he is a
phenomenon..,

"You have to wonder if the same attribules thal make him a good
comedian — the ability to make Tun of 1he tragic — are destroying
Richied Pryoe's lile — and crumbling any kind of image he could
provide Tor the youngsiers who idolize lim,

“Richard, brother, you're my main man, al come on, brother, pel
yaursell together, Please.”

B T N PRI A | PP
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The Addiction Businessy o o

Alan Blum, M.D., & a family
physician In Chicago, a lellow |
of the American Academy of
Family Physiclans, and the
founder of DOC — Doctors
Ought {0 Care, a nafional
organization developing crea-
tive health stirategies for (he
public,

“THEY WERE probably former Nazi concentralion camp guards. | ,I
was pul into a room na bigger than a phone booth and strapped 1o an
apparatus that adininistered an clectric shock. They did all they could
ta make me feel awlul — and they succeeded

A seenario of espionage? Toilure? Mad scientisis? Hardly. Kenneth
Tynan, the British theatrical genius who died last month of emphysems
at age 33, was describing 1lhe smoking cessation progeam bie forced,
himseifl 1o attend in an eflon 10 prolong his life. -

Stop-smoking “clinics” have become the rage. And it seems the mare’
claborale (he belter. One of (he most “shocking” and possibly
clfective — has been that of the Schick Inslitule, developed in the lafe
‘60's as an offshoot of an alcoholism (reatment program, '

The Institule and its $6,000,000 research effort came about alter the
formes chairman of the Schick Safety Razor Company had
participated in & |0-day alcohol counter-canditioning pregram at the
Shadel Hospital in Seattle. The program acts on (he theary that
smoking, over-caling, and excessive trinking arc leamed habits gone
out of control and musi be unlearned in order to restore *five will™

1 am skeptical of profit-oriented smoking cessation programs and

will discuss them in depth in upcaming columps. But | have besn

impressed with the lestimony and changed auitudes toward cigarcite
smoking by those who have campleled the Schick methed,

Here's how a 36-ycar-cld cditor of an alcohol and drug dependence
journal, analyzes his expericnee with Schick:

"I had smoked two packs a day of Rothmans for the last fifteen
vears; 1'd slarted at age 13

Why Ralhmans? Easy: they were the best. When | moved tn the

Whats Up DOC? —

Uniled States from Canada, I used (o literally travel many miles to get
, Rothmans — and pay a big premium flar them, too.

My reason for stapping smoking was the imminent birth of a child.

I chose Schick because 1'd heard good things from people who had
tried it, Also the methed seemed simple énough. It takes one hour a day
for five days, Cost: $500.

Each enrollec has his personal instructor. Minc was a nice,
competent [ellow and a good therapist, He seemed 1o have had link
expericnce,lhough, and it was the kind of job anyone could be trained
lo do.

The melbod revolves around aversive conditioning with eleciric
shocks 1o Lhe exposed forearm (“impulse therapy,” according to
Schick),

They start you smoking rapidly under adverse canditions: a finy,
filthy booth filled with buts and cigarette ads on the walls. They give
you several brands, including Lhe brand of your choice. When it came
lo my Rothmans, 1 thought I'd be okay. Bul [ wasn't. Under this vile
environment, even they were awful. As repulsion builds, even one’s
own brand is terrible,

In retrospect, § don't think the eleciric stimulation component had
much to do with my success in quitling. As for the overall experience,
the active stnoking was extremely impaortant. However, the visual aspect
was also important. And the smell was even more compelling in lerms
of my stopping and in leems of a lasting memory when ['tn looking for
reinforcement,

1 took my camera in 10 the boath un the final day, and there in that
pile of foul-smelling debris wiis my last pack of cigarettes. | blew up the
phqtoFra ph, and it's on my office wall right now. If | cver have a need
or inclination to smoke, I look up at it

i don't [eel it is the methodology of any ccrtain cessation program
that makes you stop, but wilhin you the desire to stop makes it casier.
In fact, if you join a program because of pressure frum a nagging
spousc, for example, it probably wouldn't work.

Key fnclor number ome, then, is persona! imolivotion 1o stop
smoking. A sccond significant aspect is the $500 fee. Onee you've
announced your "cure” (and 1 made hig news of it), you knowyoudont
want 1¢ look like an ass in (ront of your family and fricnds by being
citught with a cigaretle in your nioullh.

Inlight of what you have wrillen an sdvertising, I should add that 1
am now far more conscious of nll cigarciie advertising than while | was
a smoker. Funny, | hadao't thought aboul that el youasked me, but I
am very much mare aware {and amazed) of haw muel thers is,

Am 1a bl smug naw that I'm a forimer smoker? No, Fam extrense Iy
smite [Feavy on the smue - - bt no cmae ™
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“Taking candy to a baby
ADVERTISING AGE, an intcrnational weekly that monitors the pulse
of Madison Avenue, is my most important medical journal, | have learned
as much about human behavior from Ad Age — and how to go about
motivaling patients and cven enlire communities — as | have from the
brilliant research papers published in the MNew England Journal of
Medicine.

Cach August, Ad Age's Educational Division sponsors a weck-long
serics of seminars thal brings lagether advertising professionals from
throughout the world for the purposc of stimulating their creativity. Last
nantl 1 was one of 600 parlicipants — and the only physician — ja the
1980 ¢ Age week.

The esserice of the weck was captured one &ficrnoon at lunch when |
found myself seated next 1o (he creative dircctor for the Winston and
Salem cigaretle advertising campaigns on one side and an atiorney for
hilip Morris on the other, I ncver fell mare like & Martian than during
that conversatian,

Without going into much detail abous my medical role or my vicws on
cigaretle advertising {1 didn't learn the exact nalore of their occupations
until the end of our discussion), I posed a hypothclical question to the
creative direcior,

"Suppose | were Ray Kroc (founder of McDonald's and a benclacior of
aleohulism rehabilitation programs) and offered you 325 million a year to
design and mount a campaign to cacourage healthy lifestyles among

tecnagers such as the eurtniiment of alcohal abuse, ™
"1 wouldn't take it,"” she said.

“Youw'd refuse the money? Why?”
“Advertising cannot change habits. If you tried to discourage drinking,
you'd sell more alcohol. Sales increased under Prohibition "

“Iut doesn't advertising (such s with athletes selling beer) playarolein
initiating the teenager to a productT™ .
"Mo, ynu're tulking about peer nressive and narental hakiie I~

advertising."

“But why wouldn’t you try? What would you luve to losel™
*Look, you're a family doctor, so [ wouldn't cxpect you'd-operate on my
brain even if 1 asked you to. You're not talking about adveriising. You're
lalking about something else — like public relations. Y ou need 1o get kids
in 1he schools,” .

“"Does R.J. Reynolds go into schools and pass out pamphlets on the
dangers of notl smoking?

i doubt it, bul why do you ask thalT" : )

“Because you'rc relegating me 1o the schools, -but the cigarette
companics and their welk-financed MEsSAges ate cverywhere, including, for
that matter, right oulside the schools.”

“If & billboard is located there, it’s a mis
people in our ads.™

“Are you saying that if you dld use images that could be perceived as
youthful, then cigarettc advertising might be an initiating inNuence on
kids?™

No comment,

I could hardly believe that one of the most powerful people in the
udverlising business could deny the power of advertising, Somehow it was
diflicuh to imaginc her breaking the bad news {o the folks al the Winston
and Salem divisions of R.J. Reynolds: "Look, R.1, everyhody rcally

knu}vs what a bummclj cCigarclicsare, so let's face it — we just can'Lchange.
habits through advertising.”

She also bad no recollection whatsoever of Ihe fact (hat the cigarcite

take. And we don't usc young

because of the success of caunter-adverlising in
rconsumplion from 1967 10 1970, h
Later in the day at a Jeclure shc gave on advertising trends in the 'BO'S,!
ishe discusscd cigarctte ad campaigns in this way: We kinow people don't
read cigarelte ad eopy, sa we look fora strong visual” One might conclude
‘thal the cigareiic advertiser doesn’t care 10 liave the consumer or polential
iconsumer read the fine print — the Surgeon General's warning — even
when it is in letters 1wo inches high on a lorly-fool wide billboard, -
Lest you be lelt demoralized, | relate (he answer of another creative,
Jdircetor, well known in the advertising world, 1o whon I posed the Ray.
iKroc guestion the following morning, \
|l "Would | accept it That's great] ['d love it. I'd get every athlete in (he,
couniry — I'd gel Magic Johnsan, 1'd pet Larry Dyrd, I'd get Nolan Ryan.i
‘And you know sometbing? They'd do it lor [reel We'd gel more offers of
free space than we could keep up with. Would it work? OF course it would:
iwork, especially with smoking, Il tell You something interesting aboot:
cigareite adverlising, practically unique: the correlution belween adveriis.!

ling and salcs is one to one. You cul your ndvertising by 509 and you cw
.sales by 5095,

Apparcntly, the great punrded secret of Mudison Avenue, insoflor as
tnreventing tohealthy Hleciulee fx coaneeened e [ A + v

companics ook their own advertisements off of television and cadio
culling cigaretie’
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: "Yiginiaig Sing" L

THE BOMBING of a Paris synagogue carlier this month, the machine
gunning of a Jewish school, and similar cowardly acts reminded me of
the virulent anti-Semitic propaganda films produced in occupigd
France, excerpts of which can be seen in Max Ophul's haunting
documentary, “The Sorrow and Lhe Pity.” What kind of men and
women could possibly have acted in those [ilms?

A similar thought, albeil under less haorrific circumslances, came (o
mind when [ saw Mobil's commercials during the run of “Edward the
King." The dancers and pantomine players in those convoluted fubley
enacted the big lic that environmentalists who would suggest any
restraint of the wise old owls in the oil-drilling profession are little more
than a bunch of wild monkeys.

In.the same vein, we are often scandalized to leara that a famous
movie Star turns out 10 have broken into show business as a porno
queen. Even more disturbing is the fact that here are thousands of
aspiring actors and actresses who would almost kill 10 appear in a
hemorroid or feminine deodorant spray commercial,

Ta the everlasting credit of Chicagoans, they succeeded — in just
onc day's worth of irate telephone calls. a few weeks ago — in
remuving [rom all cily buses a Bonjour Action Jeans ad cimpaign thal
focused on a young female's unzipped pants and bare pelvic area
beneath, Dut to me Lhe really abscene ads that disgrace almast every
subway car and bus in town are those for cigarettes, Do these madels
realize whal they're doing? Do their parents polnt with pride at their
sons and daughters on the billboards? Would they want their kid sisters
10 ry the product (hey're promoting? Would they appear in an ad [or
napalm or handguns?

History has piven us the answer: Frank Sinatra, Gregory Peck, Bob
Hope, Arthur Godfrey, or Rosalyn Russell would never apain
smilingly endorse Chesterficlds as they did in the [940's and '50%. For

onc thing, Russcll died of lung eancer and Godlrey almost did,
Amvmada Blaba wilia neamatad 1| & M it o filier Hhint sweas el whiag

had her larynx removed last ycar. But we live only
in the present, and our memories are short, The nameless models in the
ads today may even be a betier selling strategy, because they can fade

away and be replaced without anyone wondering what became of
lhem,

In fnct, | have mel and spoken Lo one such model, who soon alter
appeariog in a cigarelte sdvertisement in 1975 deeply regrelied having

posed al all. 1 was chiosen ta be ina Chesterfield ad that ran in several
national magazines, including Playboy, “ she told me. She also
provided me wilh a copy of the ad, “Two other girls and | were shown
emerging [rom a body of water with Lhe words They Sarisfy
cmblazoned across our wel {-shiris.”

The caption read. "They satisfy — in small, inedium, and larpe, Get
in on our Chesterfield nostalgia T-shirt offer. Only $2.501" “| was 25 at
the time,” she said, “but [ looked 20. Supposedly, there’s a code
whereby cigaretie ad agencies aren't permitled Lo hire models younger
than 25, So naturally, almost everyone they pick loaks nuch younger,

"Of caurse, nane of the models | met smoked. Il they had, they'd
look older, especinlly their skin, tecth, and Taciat expression,”

The ad was something she was ashamed of, Accordingly, as a way of
evening up sonie of the damage, she has since served on Lhe Tobacco
and Cancer Task Force of a local division of the American Cancer

. Sociely. .

St the epitome” of the “All-American Girl* of the *10%s (as
headlined on the cover of T/AE) temains the P'hilip Mortis Virginia
Slim's modei, Cheryl Tiegs. Tiegs, who has been pushing Olympus
cameras and Maybelline cosmeties of late, has just signed wilh Sears Lo
sell Cheryl Ticgs designer jeans and shirts. This is not the first clothing
that Tiegs has pushed. While hawking cancer sticks (ar Philip Morrisin
1978, she promated “the Ginny jump jacket and sports shorts from
Yirginia Slims,” available for just $22 and two pack boltoms. It was
probably the only fitness ad ever 1o have a warning on il

To add insult Lo injury, this fall over the Public Broadcasting Service
(PBS) Tiegs will co-host (with actor Peter Graves) “The Nationa)
Health Quiz," produced by the dullards who develped “"Here's 10 Your
Health," a typically cute, elitist PBS approach to medical subjects,
Accarding to the promational literature of KERA-TY, Dallas, the quiz
will enable viewers 10 “evaluale theie health risk factors for the [our
leading causes of death; heart disease, cancer, stroke, and aulo
accidents. In the heart discase calegory, viewers will be able 1o
determine how much such fuclors as blood pressure, cholesterol level,
family history of heant discase, cigarette smoking, weight and exetcise
habits combine to increase or decrease their risk of death within en
years due to headt disease,” Tell'em all nbout what you've been doing to
curb heart disease among American women, Cheryl! Then ask the
taxpinvers for more moaey, PNSE

=
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‘Sweet stench of success’

You've got to hand it to the 1obacco companies; lobbyists second Lo none
in Congress and in nearly all slale legislatures; master stralegists behind
the recent defeat of ¢lean indoor air ordinances in Califorsia and Dade
Counly, Flarida; among the first Amcrican manufaciurers and
advertisers permitled in China; principal sponsors of major league
baseball, the Newporl Jazz Festival, Beverly Sills' touring apera
company, and exhibitions a1 (he Whitney Muscum in New Yark; the
icading national advertiser on billboards and transit sysiems and in The
New York Times, The Washingion Post, Newsweek, TV Guide, and most
major ncwspapers and magazines; and 1he first to offer aid 1o
impoverished Cuban refugees, albeit in the form of [rec cigareites.

They certainly know how 1o gel their man — and women and children,
Consider the latess thought that R.J. Reynolds projects on billboards and
on full-color four-page fold-outs in TIME, Penthouse, Playboy and
other publications: “CAMEL. Where a man belongs." Reynolds'
Winston brand has a similar come-an, complele with sultry women: “For
the man who wants il ail.” (2lso in Spanish in Latin neighborhaads and
wilh black models throughout inner cities)

Philip Morris' Marlbore cowboy has been saying Lhe same thing for
years — cver since the Leo Burnett ad agency changed it from a ladics
cigaretic, with Lhe slogan “Mild as May™ — bul merely with ensy-ta-

£

alleped manliness of smoking is a breakihrough. For others of us, it is an
omen, One would like 1o think that in 1980 — fully 30 years after the first
proven link between cigarelle smoking and a host of emasculating
diseascs — publishers would balk at abetiing a disproven puberty rite
thinly disguised as an advertisement, ;

Then ngain, the prohibition of cigarciie advertising might enly turn
cigareties into even mare of a forbidden fruit, Accordingly, reducing the
social accepiability of cigarette smaking by ridiculing specific eigarcute
companies (pushers) and their nd campaigns — not the smoker — could
hold the key to reversing this and other drug abuse epidemics.

in 1977, 1aking our cue from advenising parodies in MAD magazine,
DOC pioncered in 1he practice of 24-hour-n-day, in-the-sirects

prevention through the purchase of counter-advertising space, Against’

all advice from conventional advertising agencics and experls, we spent
$2.500 over several months to display dozens of bus bench advertise-
menis 10 call altention 1o Lhe rip-off of cigarclte advertising. “Country
Fresh Arsenic,” “Full-Bodied Cyanide,” and “10 Year Supply Only
$7.000" were some of the early stagans.

We graduated to the more dircctly hard-hilting, “Discover Arciic
Lungs — Guaraniced to Make You Cool as a Cerpse,” amil, on our
paster Serics, “You've Coughed Up Long Enough, Baby... Empliysema
Slims" and the take-off on the tough guy who says he smokes for taste, “l
smoke {or smell.”

Calling attention to the low level of appeal of the ads by spooling the
specific brand name advertising with which young people are quite
familiar creales a climate of ridicute of the pusher, rather than a finger-
wagging,, “demon-weed" campaign. Whal kid likes to be laughed at?

DOC is mapping pluns for medical associations, hospitals, community
organizations, youth groups, concerned corporations, and even celebri-
tics 1o purchase advertisements, complete with positive role models, such
slogans as, “Be a real man: Smoke cigareltes” and “Are you man enough
ta keep buying cigarcttes?" The reverse psychology of such a dare would
in itsell probably be a successlul turn-off 1o kids but would enrage aduls,
many af whom would doubtless call for their removal.

But were newspapers to refluse Lo run such ads, serious questions cauld
then be raised over the fine line af dilference between the currently
acceptable manly appeal in the Marlbore, Winston, and Camel ads
people have herctofare been so complacent abaul. Sinee, | submit, a
major purpose of advertising is ta foster complacency among these who
dan’t cansume he produce advertiscd, blatantly calling atlention 1o (he
way in which cigarette ads are meant Lo lure their prey could overcaine
the Emperor's-new-clothes attitude of Lhe average American wha
proudly boasts, 1 never look at advertisine.”
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JUST WHEN you think thcrcs no honor amung lhu:ves comes word
-from the front page of Advertising Age that R.). Reynolds has sued
Loew's Lorillard division because the lalter company’s Triumph brand
carried the headline,- “National Smoker Study Winner,” Hormified

public.” Meanwhile, Philip Morris cleverly ran election-week ads:
“Merit: Runaway Winner” “Merit Scores Decisive Victory™ and “Merit
Takes Top Honors” in hea_dlincs larger than on lhc day President
Kennedy was shot, . -

The ironies of the two clcun indoor air cnmpmgns are asmundlng
Californians Agamst Regulotory Excess (CARE, pet it?), 2 multi-million
dollor corporuuon financed solely bylobacco cumpany funds, blitzed 1he
media in the final month of the cnmp:ugn with the line, “Join the
Californians who have read the fine print — Yole NO on 10, 'Obviously;
they weren't Ihinking aboui the line print warning,the manufacturers
have been camoullaging on thl:ll' ads for years. And their fearsome fight
pgeinst “regulatory excess™ came al the same lime as Drown &
Williamson coined a new slognn for its KOOL ads, *There uughlu be a
low against bluh cigarctics,"

In Miawi, the indusiry was cven la.ss sublle, Il h:rcd o Connccllcul
arganiznlinn to set nn Floridians Aeninet Inereocsd 1 eagdorian sTa 100

—What's Up Doc?

Reynolds described the campaign as “advertising that -misleads the

poured in $598,538 (only $185 was contributed by Floridians) to combal
a $3,156 grassroots, bumpersticker effort by GASP (Group Apainst
Smokers Polution), ran slogans such as “Murder, Robbery. Rape...
Smoking?™ and “A regulation that can take morc police off the streets™
{an appcal that pandcrcd to fear of erime since the influx of immigrants),
and ¢ven paid “consulling fees™ to the two top officials of the Police
Benevolent Association, which soon after came out agamst the proposr.d
,ordlnum,e (ihe firemen remained silent, by the way). .

- Dufihe real difference, GASP PrcsulcnlCharlcs Freefield told me, wis
thc black vote, which went almost entirely against the nurrowly defeated
ordinance, “Would you believe,” he said, “that the head of the local
Usban League was trying 1o make this lhmg oul hkc 1t was lh: first step

Iloward rcslormg segregation of blacks? - sl S @

'l
1 ..
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“Cigarettes have turned out 1o be the smalipox of the 1980‘5." sald
William Focge, M.D.; dircctor ‘of the Centers for Disease Contral,.

commenting rcccntly on 1hc need'to 1auncf_| a strongcr worldwide utlack
on lclhal llfcslylcs e e e .
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Peter G. Sparber lias been hired by the Tobacco Instituicio coordlnnle
"another series of those repugnant but inadvertently hilarious newspaper-
nds touung the righis of smokers, So? Sparber, it seems, was most’
recenlly vice president of public relations for Blue Cross and Rlue Shield.
of Delaware, a former director of communications for the New Jerscy
Hospital Association, and B member of the Board of Trustees of - thc
Delaware, Division of the American ‘Cancer Saciety. | i
‘s aesUBpE RN AR ERAENR BSOS § ]
Fhanks to the prodding of a single medical student, Ron Daws oflhe
University of Chicago, the 14,000 member lllinois Stalc Medical Society
approved a resolution uring the publishers of the Chicago Tribune and
Chicago Sun-Times to dlsconhnuc ol clgurcllc udvcrllslng athe |nlcrcsl
of public health, 1. .
* | wouldnl hold my ‘breath il | wt.rc lhun Last ycar lllc two puptrs
accepted o tofal of $12,551,25] in cigurette advertising, up 32 mdlion
{rom the previous year — o f:gurc thal represents approxlmnlcly afourth’
“of total advertising revenue. Meanwhile, the Sun- Times is working hard
for s Pulitzer with a lengthy series on chemicnl waste dumps entitled,
“Our Toxic Time Bombs.” Another toxic time bomb, cigaretie smoking,
is promoted in [ull-page ads alongside many of the articles in the serics,
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