| The Barfmobile, a van car-
rying the Barfboro Barfing
team, spentmost of the sum-
mer shadowing Marlboro
Adventure Team vans
around the country.
Bartboro is a creation of
DOC (Doctors Ought to

Dr. Alan Blum. The
Barfboro van spoofed
Marlboro’s campaign by
tracking the Adventure
Team van from California
to Colorado.

Care), and is “most defi- |
nitely intended to mock |
Marlboro -- this country’s |
number one cause of |
death,” said DOC founder

TOBACCO-FREE YOUTH REPORTER

COUNTER-TACTICS

Barfboro Team Gives Marlboro A Real Adventure

pholo courtesy of DOC

The Barfbore Van has‘“ an encounter” with Marlboro ’s
van in Denver, Colorado, 8/21/93. The Marlboro crew
invariably left the scene once the Barfboro team arrived.

“They (Philip Morris) are trying to reach young people, who like brand names and get addicted,” said
Erk Vidstrand, the van’s driver, who clocked more than 10,000 miles this summer through California,
Anzona, New Mexico, Utah and Colorado. “What we’re doing is making kids laugh at the brand name
-- when they think of Marlboro they think about sickness and being nauseous.”

“Kids don’t really respond to lectures on the dangers of smoking,” said Dr. Eric Solberg,DOC’s

Executive Director. Solberghastraveled aroundthe country for the past three years, visiting area schools

to spread an anti-smoking message to children through humor.

According to Susan Smith, Director of the San Francisco area DOC group, Barfboro’s mission is “to
B laugh the pushers out of town ™’

ST AT Wins Banner Wars

Beachgoersbaskingin the warm sunshincon
Long Island one Sunday in August were
witness to lwo airplanes overhead engaging
in verbal warlare.

While the first plane (sponsored by Loews
Corporation), sped along towing a bright
green Newport cigaretie banner reading,
Alive with Pleasure, a second plane (spon-
sored by STAT), followed just a few hun-
dred yards behind with its own banner --
Larry Tisch Sells Cancer Sticks. The dog-
fight lasted several hours, eliciting laughter
and applause from Jones Beach to the
Hamptons.

“We're personalizing this because Lairy
Tisch makes an awful lot of money trom
illegal sales of tobacco 10 minors,” said
STAT Executive Director Jim Bergman.
“Tisch’s company is the only one that flies
cigarette banners up and down the beach,”
Bergman added. ** It’s a blatant effort to
reach kids. ” Newport ads almost always
portray young people having fun -- but
there’s nothing fun about cancer.

"People like Tisch pretend to be pillars of







