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MEDICAL ACTIVISM 

Above all, DOC has learned the art of 
generating memorable and meaningful public
ity . More than 100 physicians, medical stu
dents , dentists, nurses, podiatrists, and other 
allied health personnel participated in a series 
of three "house calls" paid on a cigarette-com
pany-sponsored film festival near a college 
campus (DOC renamed it the " Benson & 
Heart Attack Film Series"), a cigarette-com
pany-run tennis tournament (DOC put on its 
own entitled the "Emphysema Slims Circuit"), 
and the Miami Herald for the purpose of calling 
attention to the fact that the newspaper circu
lates 360 million pages of cigarette advertise
ments in the community it serves each year! 
DOC maintains active media watch, letter-writ
ing, and guest column efforts. It helps sponsor 
a rock group, Kirk and Blake, whose original 
songs include " Emphysema Blues." A DOC 
comic strip, spoofing advertisements for harm
ful products and fads, has run in several news
papers (on a paid basis) , but most have not 
permitted it to be published! 

DOC is more of a concept than a full
fledged, by-the-book organization. It is a coali
tion of local groups, with a unifying sense of 
humor and a sense of purpose, that is trying 
to uplift local value systems. The beauty of 
DOC is that its heretical views have been pub
lished in legitimate medical journals. Its writ
ings that have appeared in medical journals 
and daily newspapers have concerned a variety 
of subjects, including adolescent pregnancy, 
over-the-counter drugs, noise pollution, mo
torcycle helmet laws, television advertising 
and violence, mass transportation, drug abuse, 
and, above all, cigarette smoking. DOC mem
bers have served as consultants to school 
boards, health systems agencies, hospitals, and 
local and national television shows, including 
a special program on water pollution on "Bat
tlestar Gallactica." 

The DOC example is a major step for
ward. It shows that in taking an unabashedly 
activist role in healt.h promotion, the physician 
can delight in being a teacher and exemplar 
instead of some semidivine (and aloof) miracle 
worker. Miracles have nothing to do with 
health promotion. What health promotion re-
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quires is time, enthusiasm, and faith in people 
and in oneself. Sadly, it also involves an aware
ness of the fact that strong vested interests 
are working to resist any change in the status 
quo upon which they do not have prior ap
proval. Well-paid legislators, health officials , 
hospital administrators, businesspersons, phy
sicians, and school officials readily acknowl
edge (and even employ) the power of commer
cial advertising to sell people products and 
services they do not necessarily need . Yet 
many of these people will actively block efforts 
to bring health promotion out from the shad
ows of do-gooding pamphlets and public ser
vice announcements in order to fight fire with 
fire. While pointing indignantly to the ethical 
implications of "telling people how to be
have," they ignore the fact that advertising 
does it day after day with little self-restraint. 

A principal motivating emotion of anyone 
truly interested in getting involved in health 
promotion is anger. Seeing how preventable, 
premature illness is actively promoted in our 
society, one should respond not unlike the 
television commentator in the film "Network": 
'Tm mad as hell, and I'm not going to take 
it anymore!" One must also be mindful of the 
great magnitude of preventable health prob
lems-individually and taken as a whole-as 
well as of the fact that many major health prob
lems are also social problems that demand a 
concerted effort by a broad coalition. Simi
larly, many social problems, such as racism, 
illiteracy, and juvenile crime, need to be better 
addressed by health professionals . Unless we 
begin to shift the emphasis away from a re
search and miracle cure mentality and toward 
an environment of health promotion and pre
ventive medicine, twentieth century America 
will most assuredly be looked back upon as 
that unfortunate time when, for all its techno
logic marvels, it sold itself to death. 

REFERENCES 

I . American Medical Association statement to the 
Dept of Health and Human Services, March 
2, 198 I, re: Proposed National Guidelines for 
Health Planning, Federal Register 45-FR 
78552, Nov 25, 1980. 



390 

2. Fielding JE: Health promotion: A notion m 
search of a constituency. Am J Pub Health 
67:1082-1085 , 1977. 

3. Hackman H: Prevention: The golden myth of 
American medical care. Modern Med (April 15, 
1978), 11-41. 

4. Freireich EJ: Is cancer prevention better than 
cure? JAMA 242:2783-2784, 1979. 

5. Eisenberg L: The perils of prevention: A cau
tionary note. N Engl j Med 297:1230-1232, 
1977. 

6. Wikler DI: Persuasion and coercion for health : 
Ethical issues in government efforts to change 
life-styles. Millbank Memorial Fund Quart/Health 
and Society 56(3):303-336, 1978. 

7. Freedman B: The case for medical care, ineffi
cient or not: The ethical costs of preventive 
medicine. Hastings Center Report (April 1977), 
31-40. 

8. Urich VC: The phys ician's role in health educa
tion and promotion. Michigan Hosp 17 (l) :6-8, 
1981 . 

9. White LS: How to improve the public's health. 
N Engl] Med 293:773-774, 1975. 

10. Reiman AS: Holistic medicine. N Engl J Med 
300:3 I 2-313, 1979. 

11. Gray JAM: The failure of preventive medicine. 
Lancet 2:1338-1339, 1977. 

12. Worden M: Popular and unpopular preven
tion. j Drug Issues (summer 1979) , 425-433. 
(NB: The journal of Drug Issues is essential to 
any library of health promotion materials .) 

13. Bakal C: Charity USA, New York, New York 
Times Books, 1979, p. 321. 

14. Luce BR, Schweitzer R: Smoking and alcohol 
abuse: A comparison of the economic conse
quences. N Engl j Med 298:569-571, 1978. 

15. " Big Daddy's lobby helps to kill bill on drink
ing age." Miami News, April 17, 1979. 

16. " Fatal auto crashes found rising with refusal 
to use safety belts." New York Times, January 
11, 1981. 

17. Warner KE: The effects of the anti-smoking 
campaign on cigarette consumption. Am J Pub 
Health 67:645-650, 1977. 

18. "Special events,..add flavor to cigaret wars." Ad
vertising Age, December 8, 1980. 

19. Whiteside T: Selling Death, New York, Liveright, 
1971. 

,. 

ISSUES AND RESOURCES 

20. Blum A: Butting in where it counts. Hosp Physi
cian 16(4):22-35, 1980. 

21. Blum A: Medicine vs Madison Avenue: Fight
ing smoke with smoke. JAMA 243:739-740, 
1980. 

22. Unpublished survey by the author, 1979. 

23. Medical charities and prevention (editorial). Br 
Med] 1979(2):1610. 

24 . "U.S. death rate increased 3% in 1980, esti
mates by Metropolitan Life show." Wall Street 
Journal, March 3, 1981. 

25. "Head shop battle raging." Atlantajournal,Jan
uary 24, 1978. 

26. "Children, in test, buy drug trappings freely 
at 'head shops.' " New York Times, March 30, 
1978. 

27. "Parents declare war on 'head shop' industry." 
Chicago Sun-Times, November 4, 1979. 

28. "National parent unit to fight drug abuse." Mi
ami Herald, May 9, 1980. 

29. Newman SH: " Parents vs marijuana." New York 

Times.June 12, 1980. 

30. " High-potency vitamin advertising swings up
ward." Advertising Age, March 12, 1979. 

31. Gift-horse with nicotine-stained teeth (edito
rial). lancet 2:880, 1978. 

32. Draper P, Griffiths J, et al: T hree types of 
health education. Br Med j 1980(2), 493-495. 

33. Rogers, KD: Making school health education 
effective. Am j Pub Health 71 :526, 1981. 

34 . "Newspaper execs' goal: Boost youth reader
ship." Advertising Age, January 31, 1977 (news
papers are actively encouraging the use of 
newspapers in current events and home eco
nomics classes). 

35. Advertisement in Miami Herald, November 25, 
1976. 

36. Schroeder SA, Showstack JA: Merchandising 
cigarettes in pharmacies: A San Francisco sur
vey. Am] Pub Health 68:494-495, 1978. 

3 7. Brailey AG: The promotion of health through 
health insurance. N Engl j Med 302:51-52, 
1980. 

38. Cowell MJ , Hirst BL: Mortality Differences Between 
Smokers and Non-smokers, State Mutual Life As
surance Company of America, Worcester, Mas
sachusetts, 1979. 

39. Elrod JK: It pays to advertise-even in health 
care. Forum Med 2(8) :1082-1085, 1977. 

- "' -



MEDICAL ACTIVISM 391 

40. Roberts L: Perils of prevention. N Engl j Med 45. Personal liberty versus common sense (edito-
298:747, 1978. rial) . Lancet 2:567-568, 1980. 

41. In this regard, there are few finer documents 46. Middaugh JP, Zyla LD: Enforcement of school 
than that of Lalonde J, A New Perspective on the immunization law in Alaska. JAMA 239:2128-
Health of Canadians, Ottawa, Information Can- 2130, 1978. 
ada, 1974. 

47. Fleming TC: Activism: A double-edged sword. .. 42. Perkins RJ: Perspective on the public good. Postgrad Med 68(6):16--18, 1981. 

- Am J Pub Health 71 :294-295, I 981. 
48. Physicians for Social Responsibility, PO Box 

43. Baker SP, Teret SP: Freedom and protection: 144, Watertown, MA 02172. 

• A balancing of interests, Am j Pub Health 
49. Physicians for Automotive Safety, 50 Union • 71 :295-297, 198 I. 

44. Watson GS, Zador PL, Wilks A: Helmet use, Avenue, Irvington, NJ 07111. 

helmet use laws, and motorcycle fatalities. Am 50. DOC, 3942 Willowwood Road, Martinez, GA 
J Pub Health 71:297-300, 1981. 30907. 

' • l 


	8a. Health Promotion - Principles Cover
	Medical Activism-Part three.pdf
	9. Medical Activism_Page_01
	9. Medical Activism_Page_02
	9. Medical Activism_Page_03
	9. Medical Activism_Page_04
	9. Medical Activism_Page_05
	9. Medical Activism_Page_06
	9. Medical Activism_Page_07
	9. Medical Activism_Page_08
	9. Medical Activism_Page_09
	9. Medical Activism_Page_10
	9. Medical Activism_Page_11
	9. Medical Activism_Page_12
	9. Medical Activism_Page_13
	9. Medical Activism_Page_14
	9. Medical Activism_Page_15
	9. Medical Activism_Page_16
	9. Medical Activism_Page_17
	9. Medical Activism_Page_18
	9. Medical Activism_Page_19


