Corporate Ad Campaign Features PM’s Sponsorship of Art Exhibitions

Meet the Founding Mothers.

An unusual advertising pro-

gram designed to dramatize
Philip Morris’ role as a leading
corporate contributor to the arts
was launched this month by
Philip Morris Incorporated.
Two-page, full-color spreads,
each devoted to a touring exhibi-
tion sponsored by Philip Morris,
are runhing in many national
publications, including Time,
Newsweek and Art in Amer-
ica. They began December 3
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and will continue through No-
vember, 1977.

Each advertisement will invite
other corporations to learn more
about the Philip Morris philoso-
phy and experience with respect
to art support by writing to Jo-
seph F. Cullman 3rd, chairman
of the board.

The theme of the program is
expressed by the tagline in each

d: “It takes art to make a com-
pany great,”
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“The innovation, technology
and sensibility that contribute to
corporate success all trace their
inspiration to the work of cre-
ative artists,” Mr. Cullman said.
“Corporations do not merely owe
a debt to art. Their perceptions
and vision are sharpened by con-
tinuing involvements with the
arts.”

“While corporate support of
the arts has been growing,” Mr.
Cullman said, “there remain tre-

mendous opportunities to assist
our nation’s great museums, to
sponsor tours of collections and
increase the accessibility of our

wealth of art, and to develop
promising artists.”

Our company actively seeks
opportunities to make a point or
fulfill a need with its art sponsor-
ship. For example, one Philip
Morris-sponsored exhibition now
on tour to major museums in the
country is “Two Centuries of

It takes art to make a country great.

You're looking a1 a small lracnon of an art exhibibon
tifled “Two Centufies ol Black Amencan A ~and
the chances are that you've seen wy hitle, pethaps
none. of 1 befare

Al times suppwesisd, at bmes ignored, the black
artist in Atnerica endured, and aeated an enduring
heritage for hirnself and for all of us.

The black artist’s neghected work reminds us that
11 1akes not merely a our shill, bul all our art, to see
ourselues as we arg; and as we can be No country,
o company, no group has ever become greal
withoul the an of all its people.

That's ohe reason we spansored this exhibition,
and why we invite gou 1o sev il at the museums and
tines listed below. In our business, as th yours,
bringing good 1hings together ta see the whole and
honest plcture ts vital. S0 are incividual imaginaton
Sndividual innovativeness and Individual creativity
Sponsarship of att (hat remlnds us of that is ol
patrannge. i's a buness and huran Tetetay

I oo oy woulld fike (e iness o
Abxrist corporate spanscribills i e, witlie Joseph
Calran rd, Clisman of ihe Boend, Piilin Momis
Incomporated. 100 Park Avenue New Yark,

NY. 10017

Philip Marris Incorporated
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Black American Art,” the first
comprehensive collection of the
works of Black Americans. A sec-
ond exhibition is “Remember The
Ladies,” a collection of art and
craft of, and about, Revolution-
ary era women from 1750 to
1815.

Future ads will highlight other
PM-sponsored exhibitions includ-
ing those devoted to American
folk art, Indian art, and art of
the Far West.





