New tobacco ‘apology’ ads plan still excludes
most Black media

By GEORGE E. CURRY
NNPA Editor-in-Chief

WASHINGTON (NNPA) —
revised plan for major tobacco
companies to purchase court-
ordered ads to admit that they
deliberately misled the public
about the dangers of smoking
would add nine white-owned
newspapers to the list of publi-
cations cartying tobacco “apol-
ogy” ads but shut out more
than 90 percent of Black news-
papers and all Black-owned
radio and television stations;
according to documents filed
in federal court.

“If they had asked, we could
have helped them develop a
Qetter plan than this,” said Na-
tional Newspaper Publishers
Association (NNPA) Chairman

Cloves Campbell. “They didn't
consult us, and the end result
is that we're back to where this
process started last year. What
they have put on the table is to-
tally unacceptable.”

If the NNPA files a motion in
opposition to the revised plan
as expected, the judge has a
number of options from which
to choose, including making a
final decision on the merits of
the case or ordering the defen-
dants to come up with a more
comprehensive plan.

After being sued by the Jus-
tice Department and the To-
bacco-Free Kids Action Fund,
the major tobacco manufac-
turers were found guilty in
2005 of violating the Racketeer
Influenced and Corruption Or-
ganizations Act when they de-

liberately misled the public
about the dangers and addic-
tiveness of smoking.

U.S. District Court Judge
Gladys Kessler ordered them
to halt the offending practices
and place a series of full-page
ads in newspapers and com-
mercials on network TV during
prime time for a year—report-
ed by Target Market News to
be valued between $30 million
and $45 million—acknowledg-
ing their wrongdoing.

The defendants—Philip
Morris USA, Altria Group, R.J.
Reynolds Tobacco Compa-
ny (in its own capacity and
as successor to Brown & Wil-
liamson Tobacco Corpora-
tion and American Tobacco
Co.) and Lorillard Tobacco
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Company—went along with
a plan proposed by the judge
that excluded all Black-owned
newspapers and broadcast
companies,

The tobsceo companies sub-
mitted a revised plan last week
after the NINPA and the Nation-
al Association of Black Owned
Broadcasters  [NABOHR), two
irade  assoclations whose
member  businesses  reach
miore than 95 percent of all
African-Americans, filad
an ambcus (friend of the court
briel) challenging the originas
plan to run court-ordered ads
only inwhite and Latino publi-
cations and on the three major
television networks,

In an amicus brief support-
ing the Black press, the NNPA
said, "To rectify the damage
created b [the] defendamnt
in their tamgeting of Afrlcan-
American commaunities, this
court should require [the] de-
fendants 1o use NABOB and
MNNPA member organica-
tions to fulfill its remedial
order, Black-owned print and
visual msdia remain a primany
method of receiving informa-
tion for African-Americans.”

. Aber accepting the filing by
MMNPA and MAROB, Kesslar or-
dered the defendanis to ad-
dress the issues raised by the
two  trade associations and
cable networks that later fiked
similar briefs protesting the
arrangement that favored the
three major broadcast net-
works over them, Among those
joining the action were Pox
Metwork Mews, Viacom (the
parent company of BET, MTV
and VHI1), Univision, TV Une,
Radin One, COW Network and
ARE Television Metworks.

Tnder its latest plan, the to-
baccn firms propose advertis-
ing inonly 14 of approximately

200 Black newspapers: the Ari-
zona Informant, Denver Weekly
Neves, mner-City Mews (Cons
necticut), Gary Crisader (In-
dianal, Louisville Deferder
(Kentucky], Insipht Meris (Min-
nesota), S Lowis  Ameri-
can, Omaha Star (Mebraska),
O City News, Black Chroni-
cle (Mebraska), Portlard Skan-
ner (Oregon), Seaitle Skanner,
Miluwzikee Courter and Char-
Tentrer Pt (Morth Canolinal.

The tebacco companies pro-
posed reducing what it called
"major circulation newspa-
pers,” i, white dailies, from
28 to 27, eliminating the Foston
Herald, Florida Times-Union,
Farr  Worth  Star-Telegram
(Texas), Fresno Bee (Califor-
nia}, Mew York Post, New York
Sun (which has cloged), Or
fando Sentinel (Florida), Palm
Beach Post (Florida), Sacna-
mento Bee (Californda), San
Diepe Uniion-Tribune and Tal-
Iohassee  Devmocrat  (Florida)
from the original list,

The following were added;
the Baltimore Sun, Birming-
Feaarve News (Alabamal, Charlies-
fon Post & Courfer [South
Caroling), Clarion-Led-
ger (Mississippl), Compmercial
Appeal  (Tennessee),  Defroir
Free Press, New Ovleans Pica-
e, Nensark Star-Ledger (New
Jersey) and News forrnal (Del-
awane).

Hemaining on both ad buy
lists were: the Arlarita folral-
Constitution, Bosfon  Globe,
Chariotte Observer (Morth Car-
olina), Chicago Ser-Times, Chi-
capa Tribane, Dallas Morning
Mews, Howsten Chronicle, Los
Angeles Times, Migmi Herald,
New York Daily MNeus, The
New York Times, Philadelphin
Inguiirer,  Richmond — Times-
Dvispatch (Virginia), San Frer-
cisea Chromicle, Tampa Bay
Tirmez (formerly Floridas 55
Petershung Tirmes), USA Todsay
Wall Street forrnal and Wesh-

ington Post.

The initial proposal called
fior television ads o be placed
only on ABC, CBS or NEC be-
cause they reached the largest
number of viewers Monday
through Thursday in the de-
sired - 10 pam. prime time slot.
The same holds frue for Afil-
can-American viewers,

"For the same diays of the
week and hours of the day, the
average African-American au-
dience on CBS was 872,000
an MNBEC, 621,000 and on ABC,
ToH000,"  the revised pro-
posal stated. “To be sure, the
threa channels for which Afri-
can-Americans comprised the
highest percentage of view-
ers, on average were TV One
[88.7 percent], BET (ELT per-
cent] and VH1 (67,6 percent).
But VHI1 averaged 442000
African-American  viewers,
RET averaged 418,000 Afri-
can-American viewers and TV
Dme wveraged 127,000 African-
American viewers—morne than
300,000 fewer African-Amer-
A viewers on average per
fime slot then on ABC, CHS
amd MBC."

Undder the revised plan, *Up
toy ome-third of the spaots may
run on 4 program that is not
om ABC, CBS or NBO if it has
an overall andience at least as
large as the least-viewsd time
slot of ABC, CBS and NBC
during the prescribed days of
the week and hours of the day,
andd [the] defemdants tise their
best efforts to ensure more Af-
rlcan-American viewers than
the ‘benchmiark time slor.™

In other words, TV One
would technically be eligible
o receive commercials, bt
probably won't get them be-
cause they cant match the au-
dience numbers available on
ABC, CBS and NEC.

Mo proposal was made to ad-
vertise on radio or magezines
in either the ariginal or revised
plan.

The filing; called a joint prae-

clpe, stated: “The parties be-
liewve thist they have reasonably
accommndated  the amicis
recpuests oo modify the  pro-
posed consent onder, While it
is impossible at this late junc-
ture to accommodate all of
the concerns ralsed by the re-
cently appearing amici, the re-
vised proposed consent order
changes the geographic dis-
tribution of major circulation
newspapers o better  meich
African-Americans, acds the
largest African-American
newspapers in 14 states ancd
allowes [the] defendants to mina
portion of the commective state-
ments on felevision on any
other channel network that
will reach the same number
of viewers and maore African-
Americans, The partles belleve
that these adjustments should
satisfy the concemns raised by
the amici and by the court at
the status hearing.”

Campbell =aid the Black
media remaing deeply dissat-
isfied,

"What they have done is in-
clude some key cities that were
ignoned in the orginal propos-
al and assipned them oo white
ing local Black newspapers
that were subjected in the past
i heavy tobacco advertising
aimed at Blacks,” he explained,
"Tobacco companics can't have
it both ways. They cant say we
wire effective advertising vehi-
cles whien they were peddiing
life-threatening  cimarettes, but
when it comes to correcting the
public recond under court onder,
they want to beave most of our
papers on the sidelines”

An examination of the pro-
posed acheertising reveals some
curious  selections.  According
to the 2010 Census, the Mew
York City  metropoliain - ans
has thwe largest number of Af-
rican-Americans  (those who
checked the Black-only box) in
a U5 metropolitan arca, with

336 million, or 18 percént,
fnllowed by Atlanta (170 mil-
liom; 32 percent), Chicago (1,64
million; 1T poment), YWash-
imgton, DG (143 million; 26
percent),  Philadelphia  (1.24
million; 21 percent), Los An-
pebes (123 million; ¥ percent],
Mgl (116 milliong 21 per-
cent), Houston (1,02 miflion;
17 percent], Detroit (580,000
&3 percent), Dallas-Fi. Worth
(61,871; 15 percent), Babi-
more (7787, 289 percent),
Memphis (60 1,043; 46 percent)
and  Morfolk-Virginia  Beach
(522, 408 51 perncent).

Yt thereane no plans o place
acds in any Black newspaper in
those top 13 urban areas.

Bqually curious, the tobacco
companics plan 1o place ads
in states whene the Black pop-
ulation is sparse. For exam-
ple, they propose placing ads
in thee Omha Star There ane
omby #2865 African-Americans
in the entine state of Nebraska,
mepresenting 4.5 percent of the
population, according to the
LIS, Census Burean. On the
other hand, Mew York Ciiy, Al-
lanta and Chicapo each have
miore than 20 times as many
Altican-Americans  lving In
their bocal communitics et
have been rejected for ads.

Campbell said the tobac-
co industry could advertise in
every Black newspaper in the
nation without suffering any
financizl handship,

"The tobacco companies
considered us effective when
they wem targeting us for
their products,” the NNPA
chairman said. “If anything,
with our stronger circulation,
digital platforms and our use
of social media, we are even
more effective in delivering
messages (o African-Amer-
icans Ioday than we were
when they willingly patron-
ized us,”

For more information, visit
wiww hlackpressusa. com.
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