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Volume 11 Number 3 

Organizing a Medical Student Chapter 

he University of Minnesota 
chapter of DOC is a good 
example for medical 
students around the country 
interested in becoming 

involved in DOC and starting a chapter. 
Remember , the success at the University 
of Minne s ota did not happen 
immediately. The chapter has continued 
to grow through support from the 
Department of Family Practice and 
Community Medicine , dedicated faculty 
member s willing to serve as advisors 
(especially Dr. Seim ), and coordination 
from Debbie John son. However , it is the 
medical students who have truly made 
the chapter a success within the medical 
school and the community in which they 
serve. 

The following is a list of the initial 
procedures for starting a medical school 
chapter: 

1. Identify a faculty advisor who will 
serve to help coordinate student 
meetings, activities, and serve as a 
contact person for the chapter and for 
DOC's national office. This is a crucial 
first step. A faculty advisor can help 
students identify appropriate personnel 
within the medical school , such as the 
Dean's office or public relations office, 

Organizing cont. on page 2 
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University of Minnesota medical students auend required training sessions where they team about DOC 
and its approa ch to health education. 

he DOC Program was 
brought to the University of 
Minnesota in 1989 by Eric 
Chri s tianson , a student 
familiar with the program at 

the University of Wisconsin-Madison 
(MAD-DOC). The task became one of 
initiating a local chapter , of an 
established national program with a 
philosophy devoted to promotion of 
healthy lifestyles through school-based 
health education , using a pre 
established curriculum. 

The DOC program was orig i nally a 
part of the University of Minnesota 
Hospital's Department of Community 
Services. Twenty-four pre sentations 
were made by 15 medical students in 
the first year . Over the next two years , 
more than 50 first and second year 
medical students participated in the 
program, reaching on average 3,000 

This article excerpted from a manuscript 
prepared by Harold Seim, MD, MPH , 
Director , Predoctoral Program, 
Department of Family Practice and 
Communicty Health, University of 
Minnesota School of Medicine. 

secondary students in each acad emic 
year. In I 992, support for the DOC 
program was eliminated due to budg et 
cuts, and the next nine months were 
spent attempting to relocat e the DOC 
program within the institution . During 
this interim period, the program was 
kept alive by a group of students who 
felt DOC was too valuable to 
discontinue and that it filled a real 
need as a supplement to their 
education. 

In 1993 , DOC was relocated to the 
Department of Family Practice and 
Community Health where it continues 
to operate . This linkage served both 
programs as it offered an additional 
opportunity to fulfill the community 
health mission of the department and 
provided a new home for the DOC 
program. In 1994, DOC participation 
was added for family practice residents 
as an option for fulfilling the 
community health residency 
requirement. 

MN DOC cont . 011 pag e 2 
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Orga11h.i11g.fro111 page I 

in order to introduce DOC to the medical 

school. The faculty advisor js also 

important to DOC's national office , 

because as students graduate and move 

on to residency programs, the faculty 

adviso r will be our contact person and 
maintain continuity for ongoing act ivities. 

2. Plan and coordinate a meetinc of 
students. faculty. staff and others who 

may be interested in helping implement 

DOC activities. Advertise your meeting 

throughout the medical sc hoo l (and 

affi liated hosp ita ls and clinics). In clude 

information about DOC 's history, 

concepts, philosophy, and stra tegies. This 

meeting wi ll serve to recruit interested 

individuals and provide an introduct ion 

to DOC. Th e meeting shou ld be 

coordinated through appropriate 

departmental or medical school channels , 
such as through a st udent affairs office. 

Ident ify and discuss the organizational 

issues that may pertain to a new chap ter. 

For exam ple , wi II you e lect officers? 

What are your object i ves and what 

Orgu11d11g. ,·0111. 011 page 6 

The Journal of Medica l Aotfti>1is111 is a 

publica 1ion of Doctors Ought to Care. DOC is 
a coalition o[ heallh professionals nnd olher 

concerned individuul s helping lo educate the 

public , especially young people. ,1bout the 

major preven table causes of poor heallh and 

high medical cos ts. Our focus is lhe ''killer 
habit s" wi1h a particular cmph:isis on 

counteracting the promo 1ion of 1obacco :ind 

alcohol. DOC ' s professiona.l aim is to tup the 
high est possible leve l of commitment and 

involvement in !heir communities from 

physicians, medical students. olher health 

profe ss ionals, business leaders nnd all olher 

citizens. DOC is unique among health 

organizations in be ing sole ly concerned with 
heallh promotion , and has pioneered the 

concept of paid advertising aimed at reducing 

le1hal lifestyles. For more inform:11ion wri1e: 

Doctors Ought to Care 
5615 Kirby Drive , Sui1e 440 

Hous ton, TX 77005 
(713) 528.1487 

Luke Bu rchard , M.D. 
Chainnan 
Joel Dun nin gton, M.D. 
President 
Er ic Sol berg 
Executive Director, Editor 

MN DOC.from page I 

DESCRIPTION OF THE 
PROGRAM 

The goals of the prog ram 
sponsored by the Department 
of Family Practice and 
Community Health at the 
University of Minnesota 
Medical School are to: 1) 
provide health education 

servic es to the comm unity; 
2) address a number of 

primary, preventable causes 
of poor heal th among young 
people; 3) increase 
cooperative efforts between 
the co mmun ity, the 
University of M innesota, and 
the hea lth sciences; and 4) 
moti vale and teach medical 
students to be effective 
commun ity educators. 

At the Univers i ty of 
Minnesota chapter, DOC' s 

national objecrive of 
addressi ng primarily tobacco 
and alcoho l issue s has been 

expanded to address other Minnesota DOC s111de111 Mark Josephson ("Hans, "left) srrfkes a pose 

i mporlan l i SS ues in while Jeff A11derso11 ("Franz." righ1) compares physiques d11ri11g a 

adolescents' 1 i ves. Five co1111111111fo~bmedprese111atio11ons1eroids. Medicals111de111:1de11eloped 

subjecl areas are currently 1/u.' h11111oro11s educarional program which ltas become" favori 1e of 
schools i11 the Twin Cities ,11·ea. 

offered: I) self - image , ~ 

including eating di so rders and s teroid s; 
2) chemical awareness, including all 

substance use and abuse; 3) sex uality 

specific to adolescent issues of human 

growth and development , teen pregnancy. 

birth contro l and disease; 4) violence 

and abuse; and 5) stress management . 

The last two topic groups were added in 

respon se to reque sts from seco nd ary 

school teache rs. 
Seco ndary schools are recruited and 

predoctoral medical students and 

resident s volu nteer to make the individual 

presentations. Topics are evaluated each 

year by an advisory committee composed 

of faculty. student s and a representative 

from the school syste m. Addition of new 

topics is based on the changing needs of 

the community and the educational 
sys tem. The recent addition of the 

violence/ab use topi c, increasingly a loca l 

and national concern, fits well with the 

curr ent trend of family doctors to 

screen patients for this " family 

sec ret ". A basic philosophy of DOC 

is to present information in refre shing 

ways through the use of humor. Thi s 
approach, combined wi th an image 

based and intera ct iv e curriculum, 
allows for maximum retention by the 

audience . The mandatory tr aining 

sess ions for the med ica l students in 

ado lescent development and teac hing 

methodology provide a "band s on" 

lesson in a varie ty of proven activities 

to present each of the topic areas. 
The presen tation on s teroid use is 

an exampl e of one of the most highly 

successful presentations that has 

spa nned seven of the eight years of 

the program. Two male students 

introduce the topic by using a take-off 

on the Hans and Franz skit from the 

MN DOC com. on page 5 
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DOC's 20th Anniversary, Help Us Celebrate 

In 1997, DOC will celebrate its 20th anniversary with a year-long host of activities including exhibits , events , 
presentations, and visits to medical meetings and medical schools throughout the country . Two decades of work 
to promote DOC's philosophy and innovative strategies will be recognized , especially the effo1is of thousands of 
physic ians, medical students , allied health professionals , and other s concerned enough to take action. 

However , this is not just a celebration. We plan to use this year to reflect on our past successes and failures , and 
look at our own evolution as an organization _, a philo sophy, and a driving , creat ive force on tobacco and alcohol 
issues. 

We 've been working on a monograph , one in a series, that discu sses some ofDOC 's work andhistory. Anyone 
who has ever been active in DOC understand s the frustration that the organization has faced over the years . Initially, 
the desire to become accepted by medical organization s only led to ridicule when DOC was labeled ''radical " and 
"fanatical. " More recently, as the acceptance and even adoption of DOC's philosophy has grown, we watch as the 
mill ion dollar grants are awarded to new-comers , only to see a reinvention of the wheel and duplication of efforts. 

To make this monograph complete , we need examples of DOC in action from around the country. Search your 
memory , your files, and your boxes in the attic and send us your most memorable experiences with DOC . Send 
photographs, slides , video-tape, whatever you have, we' ll use it. 

After being involved with DOC for the past 18 years of my life , I have many memories. One of the most 
memorable experiences was Dr. Alan Blum's first presentation in St. Lottis in 1981. The St. Louis Medical Society, 
along with St. John ' s and Lutheran Hospitals, sponsored the presentation to 150 physicians , residents, and medical 
smdents . After the presentation , one of the residen cy directors approached Alan and made the comment that going 
after cigarette s and tobacco was great , but talking about alcohol was a different story since Auggie Bu sch (head of 
Anheuser-Busch , the makers of the number-one se1ling beer , Budweiser) sat on the Board of the hospital. 

Another memorable experience for me was DOC ' s first organizational meeting in 1984. It was the first time we 
were able to bring together the leading individuals in this diverse group to discuss strateg ies. I remember many of 
my severa l hundred "DOC talks, " both those I've presented to young people and my presentation s at profe ssional 
meetings. In 1990, I presented to 3,000 kids (every sixth grader) at a large auditorium in Rockford , Illinois . And , 
more recently , I have fond memories of DOC ' s Boston Tar Party, our first-ever organized fund-raisin g event held 
at the Boston Tea Party Ship and Museum (DOC Board member s dressed in Colonial garb and threw Marlboro and 
Camel into the harbor). 

These are just a few of the memorab le experience s I've had. Please share your DOC experiences and memories 
with us as we recognize the work of the many active individuals and volunteers over the past twenty year s. 

Luke Burchard , MD 
Chaiiman 
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20 years later, words 
still ring true 

The following is an excer pt from 
an article written by DOC founder 
Alan Blum, MD in 1978 for 
Medicine at Emory , a publication of 
the School of Medicine at Emory 
University in Atlanta, where Dr. 
Blum graduated medical school. At 
the time the article was published, 
DOC was in its infa ncy, only a year 
old, dealing with issues that were 
far ahead of their time. 

"In the spring of 1977, I was 
listening to the radio one evening 
and heard a guest on a ta lk show 
(hosted by Larry King) describing 
the pleasures and safety of 
cigarettes-'a simple hobby,' he 

In J9n, DOC made its first "house-ca/I" in Miami, Florida at the 8emo11 & Hedges Film Festival. A group of 
111edical students and residents formed a "good health line" 0111side the Ril•iera Theater car1J•i11g signs with 
111essages ridiculing /he evem and its sponsor. 

called it. He also went on about 'freedom of choice' and 
bemoaned the problem of all the 'anti -smokers ' trying to 
interfere with people's private lifestyle s. As it turned out, this~ 
man was more instrumental in the establishment of DOC than 
anyone else. 

He was William Dwy er of the Tobacco Institute, a public 
relations and lobbying arm of the cigarette manufactures, 
which had lambasted the latest Surgeon General 's report even 
before it was rel eased. 

At the same time, two ofmy patients, both heavy cigarette 
smokers in their 50s , were dying of lung ca ncer, and I was 
constan tly involved in the usual frenzy of admissions to the 
coronary care unit, where almost all the patients smoked. 

When I sought the chance to respond to Mr. Dwyer , I had 
a rough time getting it . 'We have doctors on the program all 
the ti me, so we don't have to give you any time to respond,' 
said the producer. But the station reluctantly offered air time , 
with one catch-that I would debate Mr. Dwyer. 

Foolishly , I accepted . After a few weeks of reading every 
article on cigarettes I could find in the major medicaljournals
to my astonishment, I learned that there (had) been 30,000 
written on the subject, most since 1964- 1 went to the station 
along with a fellow physician who had led the effort to bring 
more education about cigarettes into the schools in Miami. 
But Mr . Dwyer had a secret weapon of bis own, a former 
deputy surgeon general of the Navy, who seemed all too 
willing to answer, 'We just don ' t have all the answers,' to 
every question concerning cigarettes' harmful effects. 

I learned the painful feeling of badly losing a debate. 
While I proselytized and ser monized on the evil weed, 
spouting esoteric statistics no listener other than a physician 
could have possibly understood, Mr. Dwy er was cool, ca lm, 
and co ll ected, with praise for the radio audience and kudos 
to the ot her two doctors. He referred to me as an 
inexperienced young intern try in g to deprive people of 
their pleasures in life. When I tried to shift the conversation 
to the workings of the Tobacco Institute, I was curtly cut off 
by the chai-n smo king moderator. " 

Near ly two decades ago, this experience is a part of 
DOC's rich history that will be relived during the coming 
yea r. 

In February, 1997, Dr. Blum will make his way back to 
the University of Miami School of Medicine , where as 
Chief Resident in the Department of Family Medicine he 
founded DOC in 1977. ooc 

A pioneering researcher, among the firs£ to make the co1111ectio11 between smoking 
a11d hmg cancer i111936, Alt{m Ochsner, MD ( 1896-1981) also served as DOC'. 
firs/ H1moro1)1 Chairman in 1978. 
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MN DOC, from page 2 

Saturday Night Liv e television program. 
Within the ski t, they "demonstrate" the 
effects of steroid use. Following the skit, 
the audience is aske d to identify those 
charac teristics and the medical student 
team provides the factual inform ation 
about the physiology, pharmacology and 
psychology of the use of the drug , while 
at the same time debunking common 
myths. This realis tic and entertaining 
approach using language and situat ion s 
that young people understand and enjoy 
has had a lasting effect. Teach ers 
continuously call to request "Hans and 
Franz" because their classes request it 
after hearing about it from previous 
classes. During repeat vi si ts, groups of 
teens approach the medica l students, 
recalling pieces of in formation from 
pr evious semesters and/or years, and 
wanting current information on the topic. 

VALUE OF THE PROGRAM TO 
MEDICAL STUDENTS 

The main benefits of participating in 
DOC are that medical students learn more 
in-dept h about preventive medicine and 
public health is sues than they would 
otherwise, and they gain experience in 
presenting this information to a cr itical 
audience. This experience wi II be helpful 
in their future medical careers as they 
continue in their roles as physicians . The 
DOC program provides experience witb 
effect ive communication ski ll s as all 
presentations a re required to be 
inter active. And , the medical students' 
awareness of the particular health topics 
also make it more like ly that those issues 
will be more easily identified and 
addressed when they go on to their fut ur e 
practices. 

VALUE OF DOC TO THE FAMILY 
PRACTICE PREDOCTORAL 

PROGRAM 
Knowing that the DOC program is 

sponsored and supported by the 
Department of Family Practice 
s trengthen s the concept that at the 
Un ·iversity of Minnesota fam ily doctors 
are interested in medical students. This is 
one of the extra-curricular activities that 

students realize will be helpful to them medical-school c la ssroom, by 
in the future. reinforcing those messages in the 

The cornerstone of future progress community. Medical s tudents act as 
for family medicine is being visible to role models and mentors to the junior 
students through increased opportunities and senio r high school students in areas 
for teaching in the predoctoral medical of healthy li fes tyle s, the benefits of a 
curric ulum . Faculty are recruited to college education and as rep resen tatives 
provide the factual information fo r each of the University of Minnesota. 
individual topic area. Parti cipation in A DOC program is an excellen t 
the DOC program provides an ideal extrac urricular program for a fami ly 
opportunity for faculty extension into practice department to sponsor. It gives 
extracurricular activit ie s throu gh the visibility to the department and an 
individual topic training. An attempt is introduction to the specialty area of 
al somade tod emonstra teandenco ura ge family practice medicine by 
stude nt s in the multiple areas of interest demonstration. As a recruitment tool, 
within the bro ad spectrum of family it is a program that generates much 
practice. In essence, those faculty student interest and enthusiasm . It has 
members are role models to a group of also been a way for faculty preceptors 
undecided students which acts as a to be invol ved with medical students -
recruiting avenue for family practice. 
This also gives faculty the opportunity 
to hone their own skills as comm unit y 
leaders. 
pro gram has prbvided in crease d 
visibility among medical studen ts for 
the Family Practice Department and for 
the Medical School. It has also provided 
increased visibility for the University 
with schoo l systems in the seven county 
metr opolitan Twin Cities area. The 
reputation of the program was _greatly 
enha nc ed this year when the DOC 
program was awarded the Star Program 
Governor 's Youth Service Award 
sponsored by the National Youth 
Leadership Council for ODtstanding 
service and learning programs in the 
state of Minnesota. 

For the department , the DOC 
program is an additional opportunity to 
fulfill the community health missi on of 
family practice. The main thrust has 
been involvement of medical students, 
but fami ly practice re s idents are being 
incorporated into the program as well. 
It has been effective in imparting positive 
health information to junior high and 
senior high students in the Twin Cities. 

Participation in th ese activities 
focreases medical students ' knowJedge 
base. It provides an opportunity fo r the 
students to take action on information 
normally imparted in the clinic and 

getting to know s tudents in their ear ly 
years, and helping them to find their 
way into family practice residencies in 
the future. ooc 

Medical Student Cha11ters 

In an effort to encourage 
communication between chapters, we 
have included a list of our active medical 
student cbapters. Our list is only as good 
as the updates on infonnatioo that we· 
receive. Several c,hapters did not respond 
to our survey earlier this year, and they 
may not be incfoded on the list. If your 
chapter is not listed, or if the information 
listed is uot accurate, please contact the 
national office for a copy of our chapter 
survey. We know there are more active 
medical student chapters. Please keep us 
informed. 

For information on how to reach the 
chapters listed, please call DOC ' snational 
office (we do not publish chapter contact 
addresses and telephone numbers). 
Contact the 11ational office at (713) 528-
1487. 

UCLADOC 
Contact: Richard Usatine, MD 
UCLA Sc'hool of Medicine 

Clw11ters, coll/. nn page 6 
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Chapters, from page 5 

UCSDDOC 
Contact: Ruth Covell, MD 
University of Ca1ifomia , San Diego 
UCSD School of Mecticine 

Loma Linda DOC 
Contact: Linda Ferry, MD 
Loma Linda University 
School of Meclicine 

IowaDOC 
Contact: Todd Tentico 
University of Iowa College of Mecticine 

TulaneDOC 
C0ntact: Peggy Chehardy , MS, CHES 
Tulane University School of Medicine 

DCDOC 
Contact: Jeff Weinfeld, MD 
Georgetown University 
Department of Family Practice 

Ann Arbor DOC 
Contact: Mark Zamorski , MD 
University of Michigan 
Department of Family Practice 

MSUDOC 
Contact: Jeff Van Wingen 
Michigan State University 

Minnesota DOC 
Contact: Debbie Johnson 
University of Minnesota 
Department of Family Practice 

MayoDOC 
Contact: Debbie Bowen, RN 
Mayo Clinic School of Medicine 

KCOMDOC 
Contact: Linda Heun 
Kirksville College of Osteopathic Medicine 
Office of Student Affairs 

North Carolina DOC 
Contact: Brian Forrest, Adam Goldstein, MD 
University of North Carolina, Chapel Hill 
UNC School of Mecticine 

North Dakota DOC 
Contact: Shaun Lehmann 
University of North Dakota, Grand Forks 

Nebraska DOC 
Contact: Paul Paulman, MD 
University of Nebraska, Omaha 
Deprutment of Family Mecticine 

Cincinnati DOC 
Contact: Suzanne Valente , MD 
University of Cincinnati Medical Center 
College of Mecticine 

Oklahoma DOC 
Contact: John Zubialde, MD 
Oklahoma University Meclical C01lege 

San Antonio DOC 
Contact: David Schneider, MD 
University of Texas 
Health Science Center, San Antonio 

MAD DOC 
Contact: Cindy Haq, MD, Mary Nelson 
University of Wisconsin , Mactison 
Department of Family Mecticine 

~ 

Organi zing, from page 2 

s trategies wiJI you implement? What 
materials will you need and how will 
you pay for them? Will the chapter 
operate under a specific division, 
department, or existing student interest 
group? Each chapter makes these 
decisions independ ently to best suit 
their needs. 

3. Notify DOC in wntrng by 
submitting an application with the 
following information: a) name of 
medical school and proposed name of 
DOC chapter ; b) name , address , 
telephone number, fax, and e-mail for 
the faculty ad visor to serve as the key 
contact person; c) provide the same 
information for all student s , faculty, 
staff and others who will be active in 
the chapter (identify officers or key 
individuals); d) include a summary 
describing the objectives of the chapter 
and the strategies or activities to be 

implemented; and e) information about how the chapter will operate (eg, within 
a department , as a student interest group, within an existing student interest 
group, etc.). Send thi s information to: DOC , 5615 Kirby Drive, Suite 440, 
Houston , TX 77005 or fax to (713) 528-2146. You will be notified within two 
to four weeks from the receipt of this information regarding how to proceed. 

4. Important information about our materials and strategies. Our educational 
materials and strategies , which have evolv ed and been developed over the past 
two decades are specific to DOC and reflect our mission and philosophy. The 
creative, innovative, refreshing , and humorous approach that DOC has pioneered 
is different from other organizations. While we encourage our chapters to 
cooperate with other like-minded organizations, it is important that our 
philosophy , strategie s , and materials are not compromised (eg , watered-down ). 
If you have specific questions regarding the use of materials or collaborating 
projects, please contact DOC ' s national office for clarification. ooc 
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Erik Vidstrand resigns, 
''Barfman'' rides on 

Vidstrand's ("Barfman's") 1993 Christmas card. 

Perhaps best known for his role as "Barfman" (a 
name given him by the students he has visited with the 
Bartboro Barfing Team van), Erik Vidstrand , MPH serve d 
as DOC' s National Coordinator for the past three years , 
a position from which he recently resigned. 

Vidstrand, who has a degree in child development 
and a Master's in Public Health, first began working with 
DOC on collaborative efforts in 1990 while he was a 
program director for the Los Angeles American Lung 
Association. After leaving the Lung Association, he 
directed the tobacco control efforts for Los Angeles 
County, part of the State of Ca lifornia's regional network. 

After grow ing frustrated with the slow-moving, 
bureaucratic pro grams, and , as he puts it, "spending too 
much time in meetings," Vidstrand donated his time and 
1968 Volkswagen van (all it needed was a new paint -job) 
in an effort to counteract the Marlboro Adventure Te am. 
He spent much of 1993 preparing for and making a trip 
that would carry him through 14 states, completing his 
venture in Grand Junction, Colorado to coincide with the 
Marlboro promotion. Later that year, Vidstrand joined 
DOC full-time at its nationa l office in Houston. 

The "Adventures of Barfman" (as we like to refer to 
the coun ter-promotion in the office) con tinu ed after 
Vidstrand made the move to Hou ston . In fact, he became 
somewhat of a ce lebr ity in each of the town s and cities he 
visited. 

Recently, "Bartman" (Vidstrand) made the decision 
to move back to the We st Coast , only this time a few 
miles further north--to Portland, Oregon. While he will 
still be with DOC on a consulting basis, and yes as 
Barfman for specia l events, we will all miss Erik, 
especially his activist attitude and fun sense of humor. 

Best of luck in your new home. ooc 

Dear Friends of DOC 

Since DOC' s inception, we have maintained an 
international effort supported primarily by individuals 
through small membership contributions. The individuals 
who have supported us, especially early on before the 
tobacco issue became popular , assisted DOC in being 
largely fesponsible for shifting the focus of ·'tobac eo 
control" efforts from dealing solely with individuals wbo 
smoke to include the tobacco industry and its allies. 
We've been on the cutting edge of this effort by taking 
risks and challenging mainstream thinking. 

Jn order to continue to chall enge the status quo 011 
tobacco i ssues among public health and medical 
professionals, DOC bas u11dertaken effo1·ts to prnvide a 
better understanding of the tobacco issue through om 
experience aud an objective analysis of progress-to-date. 
Rather than re-write history, we in DOC believe ~hat much 
can be learned from both successes and past mistakes. 

We have increa singly been ~be source for original 
thi nking and information on the tobacco issue, something 

~that wJ.ll not change. Io order to continue to sharet hi s type 
0£ infermation , DOC is developing a series of monographs 
(to be later expanded into a CD ROM) based on not just 
our history, but the evolution of tobacco control strategies, 
and those that ha ve been the most successful in 
counteracting tobacco use. Consistent with this theme , 
we are planning our first-ever int ernational conference 
for 1998. 

Our grassroots , act ivist strategies that we've designed 
for the clinic, classroom , and comm.unity will conl!.inue to 
spread throughout the world. Counter-advertising will 
remain one of DOC 's top priorities. We have teamed up 
with national advertising firms to further develop our 
efforts aimed at reducing the demand by young people for 
tobacco products through the use of humo r and brand
name ridicule . 

All this requires your co11tinued support at a new 
level. lo our 19-year history we have neve r raised the 
price for membership. And this year is no different. 
Instead , we'd like you to determine the level of support as 
you join us in our Annual Campaign. If you have not 
already done so , please take the time to reply to the 
enclosed contribution form. 

Thank you for your continued support. 

Eric Solberg, MA 
Exec uti ve Director 
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HEALTH PROMOTION MATERIALS 

VIDEOS $100 EA. 

VI. MEDICINE VS. MADSION AVENUE, 1992, 25 min. 
Winnerof the 1994 Intern ational Health and Medical 

Film Festival for best film in Community Edu cation, thi s 
humorous and offbeat documen tary illustrates the politica l 
and socia l acceptance of the cigarette and provides a bluepri nt 
for enga ging ind ividuals in ending the most costly and 
devastating of all health problems. 

V2. SU/GENOCIDE: THE KILLING OF MINORITY 
GROUPS BY THE TOBACCO INDUSTRY, 1989, 56 min. 

An in-depth view ofhow powerful tobacco com panies 
target eth nic communi ties and people of color thr oug h 
advertising and spon soring a variety of cultural even ts 
throughout the cou ntry. 

V3. CIGARETTES AND SPORTS: STRIKING OUT 
AGAINST TOBACCO, 1989, 50 min. 

Wha t do cigarettes and sports have in common, aside 
from big profi ts and illegal advertising on television? Discover 
how the tob acco industry and the broadcast media continue to 
circumv ent the law prohibiting tobacco advert isements on 
television, and what you can do to help. 

V4. MCSMOKE THE TOBACCO KING AND NIKKI 
TEEN, 1989 , 14 min. 

Th.is award winning video was prod uced b}' teenagers 
in Brooklyn, New York as a rap music video designed to help 
yo~ peop le identify and laugh at tl1e misleading im ages in 
tobacco advertising. Designed for grades 4 - 8. Curric ulum 
guide included. 

VS. SMOl(ETHAT CIGARETTE, 1988,5 1 min. 
This film is about what it meant to smoke c igarettes: 

how it felt, how it looked , and how it dominate d American pop 
cu lture fo r fifty years. You'll watch in amazement as tobacco 
executives discoun t leading resea rchers. Laugh away at the 
nostal gic adve rt isements and television sho ws. 

SLIDE PRESENTATION 

TL TOBACCOSU DEPRES ENTATION, 1996, (70s lides 
and curric ulum guide) 

Based on Dr. Alan Blum's first presentation in 1974 , 
these slides werec ho sen from a collectio n of more than l 0,000 
and include a history of healt h claim s in tobacco advertising 
and the evolution of tobacco advertis ing in popu lar media ~ 
Th e slides also include a variety of images from tobacco 
spon sored eve nts throug hout tbe country. Appropriate for 
middle school childre n and can be adapted for tlse in training 
health professionals , teach ers, and other s. 

POSTERS $5 EA. 

Pl . I Smoke for Smell 
P2. They'll Really Know You're Smoking 
P3. Barfboro Chunks 
P4. Virginia Slime 
PS. Newcorpse 

T-SHIRTS $15 EA. (Please indi cate size) 

Tl. Barfboro Barfing Team 
T2. DOC's Deck-O-Butts M 
T3. Emphysema Slims 

STICKERS 

SL Love, DOC (.0 1 ea.) 
S2. Out of Order (.02 ea.) 

LG 
LG 
LG 

XL 
XL 
XL 

S3 . Marlboro Causes Zoo Breath (.10 ea .) 
S4. ~moking Eats Your Heart A way (. 10 ea.) 
S5 . Magazine Sticker (.10 ea.) 
S6. Barfboro (.15 ea.) 

BUMPERSTICKERS $2 EA. 

BI. Barfboro Chunks 
B2. Dead Man Chew 
B3. Emphysema Slims Tennis 

OTHER ITEMS 

01. DOC's Deck-O-Butts Trading Cards 
$2.50 /set of 7 $7.50/collector set 

02 . Barfboro Lunch Bags (.25 ea.) 

December 1996 
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Favorite trading cards, from DOC's Deck-O-Butts series: 

Return to: 

P.O. Box 540267 

THE SOUND OF MUCUS 
1bc. bc.Jd!i or clpn:CG: wmpacl~ .n uy Um 
~ I\U an '1 t:~cn Clu$:: a ~ it.IL TI.:n \\hy 
b"t 1hey JHDokc7 

The1rutf1 I~. samcooc. who smote.~ ~up 
every ~ roi,& tO..-, 

• COUOH 
• llACK 
• itl.:1U. 

CHL:NKSOF 

• rm..F..£i~·1 
• sxor 
• nOOGF.l<S 

Gbl~ li;a:b,y: 
--~ I UtJak.1 ;\IIQlJOY,~yoor cwn."' 

.noy KJa,irt: 
•~ct.lJun~ruydvuaL"' 

Houston, Texas 77254 -0267 

Your donation is ttn deductible to the ex tent allowed by law. 

0 VISA O MasterCard O Check enclosed 

Account# 

D,\J>DREATII 
OUT OF BREATEJ 

SHORT OF BREATH 
BARFBREATH 

• Cig:nUL iWDki: cwualns A.i.\{MONlA 
which give1 urine. iis tol.ruly ~ros:1 ,.n,etL 

• 1115 oo woodct Ih.w: !'.Orneonc's bretnb 
would ,niell b.nd afrcr Ulkicig ll puff. So. .. 

Smoke 1'"EW Urine Breath JOO's 

D~idr..sZOO BR.EA.TH, .!imotiQJ ulso: 

• CAUSf.S IVRJ>IKLP.S 

• MAKBS TE6TH YEl.lOIV 
• ,._WCES FRIEN'DS STAY AWAY 

• GIVES YOU PHLEGM BALLS 

@ 

ANNUAL GIFT CAMPAIGN 
(Please complete the form below) 

__ Founder $5,000 and above 

__ Be11efac1or $2,500 - $4,999 

__ Pntron $1,000 • $2,499 

__ Spo11sor $500 - $999 

__ Friend $!00 - $499 

__ Other Gijr __ _ 

"lWhile other national organizations may have been relucu1m to take act.ion over 
tl:ie years, DOC has not been afraid to tak:e risks in dealing with ournation 's major 
health issues. Innovation has been the key 10 DOC' s effectivenes s. But the secret 
10 DOC's success is its individ ual members. This support bas provided Liu: 
strength for DOC Loconlinue to grow through collaborative efforts , creativity, and 
community action at a grassroots leve l," 

--Surgeon Gtmera/ C. Everett Koop, MD 

Signature Card Expiration 

NAME PHONE(HM). (WK). 

FAX 

ADDRESS CITY 

STATE ZIP+4 E-MAIL 

COMPANY DEGREE/OCCUPATION 

HOW DID YOU LEARN ABOUT DOC? 
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DOC ORDER FORM 

QTY. ITEM 

3 WAYS TO ORDER 

BY MAIL: 
DOC,JNC. 
P.O. BOX 540267 
HOUSTO N, TX 77254-0267 

3ME THODSOFPAYME NT 

DESCRJPTION 

SUBTOTAL 

POSTAGE 

CONTRIBUTION 
~ 

TOTAL 

~ BYFAX: 

d]ii)I 713-528-2146 

PRJCE 

BY PHONE: 

713-528-1487 

CHECK OR MONEY 
ORDER PAYABL E TO: 

PURCHASE ORDER 

December 1996 

TOTAL 

□ VISA. □ l19'j 
DOC, INC. 

# _ ___ __ _ _ __ _ 

CARD NUMBER 
BILL TO: 

Signature Expiration 

Postage & Hand ling SH1PTO : 
Up to $50 $3.00 
$50 - $100 $5.00 
$100.01 -$200 $10,00 
$200.0l - $400 $15,00 
$400.01 - $500 $20.00 
$500.0l - $1000 $25,00 

TEL: 

Over $1000 $30.00 
FAX: 

PLEASE ALLOW 2-4 WEEKSFORDELIVERY IS THIS ADDRESS __ RESIDENTIAL __ BUSINES S 
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DOC Ad Parodies Make the Smithsonian 

The artwork of artist Doug Minkler, comm issioned 
by DOC through a cont inuing collaboration dating 
back to 1985, is on display at the Cooper- Hewitt 
National Design Museum in New York (a division of 
the Smithsonian Institution). It is the only museum in 
tbe United States devoted exclus ively to historical 
and contemporary design. Through its programs, the 
Museum (founded in 1897) seeks to educate al I peop le 
by exploring bow desig n affects our daily lives. 

Minkler's artwork on display includes some of 
DOC' s famo us parod ies ridiculing tobacco 
advertising-Barfboro Chunks (a spoof on Marlboro ) 
and Mr. Camel's Kids Club (a parody combining an 
obscure Camel cigarette logo with Mickey Mou se 
ears). 

They are part of the Museum's current exh ibition 
entitled, "Mixing 
messages: Graphic 
design in 
contemporary 
culture.'' The 
National Design 
Museum reo pened 
its fir st -floor 
galle ries on 
September 17 with 
this major exhibition 
exploring the power 
and pervasiveness of 
v 1 s u a l 
communications. 
The exhibit features over 300 works 
produced during the past decade, including magazine s, 
book s, posters, signs , typefaces, corporate identity 
programs , and electronic media. 

According to a description of the exhibition. "this 
period of intense . social and technological change has 
yie lded a vibran t and unpredictable visual 
environment...Designers promote the identities of 
various institutions and social gro ups , from global 
corpora tions and loca l businesses to communities 
con nected by art, music , or politics." 

The Museum 
acknowledges that 
alt hough a 
corporate mark is 
a company's 
identity and 
property , once it 
enters the public 
realm it i s subject 
to revision and 
reuse . "Logos and 
brand images have 
generated a 
commercial 
alphabet of 
symbo ls, a visual 
code that is 
immediat e ly 
rec.:ognized by 
consumers , 
Activists have 
used des ign to 
publicize specific 
issues." 

The exhibition, "Mixing Me1sages: Graphic Design i11 
Cm11e111pora1y C11//1.1re" m11 .1 through Febmary 16, 1997, 

This exhi bi!ion follows DOC' s bas ic concept for undermining 
the promotion of tobacco and alcohol products -bra nd-name 
ridicu le and satire used to bring forth a new image for society to 
consider. 

Congratulations to Doug Mink ler and to the Museum and 
Smithsonian Institut ion for their creative acknowledgment of 
this type of wo rk. ooc 

Barfhoro 
Skip the Challenge 

.. ,. fllll lb. ••Nu. ] HE !lr:vt..N U BI I nu;na Pl CMC£R, 

E=7~~==~~a=:E::.E;.~:~ 

Marlboro 
t be 11.Jd•" r••o r1te b.r• nd 

J'IU l flll 

o,- , ·• e.i.-.,11, c1,uot, 
""' ca..,11.-, ,. s.11, .. , 

.. , oi::llut.11'1■ c:■n·, 11• .,,.,.., , 
••tr.Ii, Mnl••r•._ ·11.lt./11-■-

.. ,cll ,,._ :,oa,ooo U,5.. 
dpttUI .H IIU Hdl J'''' • 

••• l' uoa r .-ta . 
IIH N ... ■ l 1 H 1-

ll1r111oti,1 • •h• •• , I~\ . 

l,al'I S• lp 1111 l.D&ll•n,:, . 

.... l>oc 

DOC's use of Minkler's arrwork in cowuer-advertisemems has been a collaboration for 
more t/ra11 a decade. Tire above ad parody was designed by DOC ro ridicule tire Marlboro 
Ski Challenge, a pro11101io11 that DOC was able to rid from ski slopes 11atio11-wide. 
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Learn how you can help promote DOC in 1997. 
Call (800) DOC-9340. 

Students from the University of Minnesota Medical School help promote DOC at the National Conference of Family Practice 
Residents and Students, sponsored by the American Academ y of Famil y Physicians and held annually in Kansas City , MO. 

Docc'.!) 
Doc tors Oug ht to Core 

5615 Kirby Drive. Suite 440 
Houston . T exos 77005 

(713) 528.1487 

Address Correction Requested 

Cha irman 
Presiden t 
Vice Presiden t 
Secretary 
Treosurer 
Imme d ia te Post-Presiden t 

Luke Burchard. MD 
Joel Dunningt on. MD 
Mark Glossner. MD 
Chris Shank, MD 
Ada m Goldstein, MD 
Paul Paulma n, MD 

Non-Profit Org. 
U.S. Posta ge 

PAID 
Houston , Texas 
Permit No. 6704 

Page 12 


