








Sausalito pharmacist Fred Mayer decided five years
ago that ethics outbalanced economics, and opted to drop
tobacco and tobacco-related products from his inventory.

“I realized that as a health profcssional I was being
hypocritical by selling tobacco products,” said Mayer.
“So I dumped the whole lme—plpes rolling papers, pipe
cleaners, the entire thing.”

That decision would have cost Mayer $50,000 a year in
gross income, had he not hit on a remedy: remerchandis-
ing. Mayer redesigned his smoking products section, sub-
stituting a line of cameras and films. He had his sales-
clerks trained in the subject, and what might have been a

deficit based on sound principle is instead a better profit
margin based on sound economics. . ..

“I don’t think I've lost money or customers, and I no-
ticed that when we announced we were throwing tobacco
products out, people began to perceive us differently. If a
customer comes in and doesn’t see the cigarettes and roll-
ing papers, and he or she knows you've gotten rid of them
because you felt it’s your obligation as a health profession-
al, then the customer begins to perceive you as more of a
health professional.”

MICHAEL DOLAN
American Pharmacy 1978; 18(9):29

profits from the sale of tobacco products could be donated
to the American Cancer Society. Apart from the fact that
heart disease and chronic obstructive pulmonary disease
account for an even greater overall smoking-related mor-
tality and morbidity than cancer, the APA is shirking re-
sponsibility in lieu of playing an active role to curtail
smoking and its promotion.

Whereas hospital-based pharmacists have earned a role
as respected members of the health care team, retail phar-
macists who continue to sell cigarettes do not have a credi-
ble claim to the role of health educator or consumer advo-
cate. Unlike their American counterparts (with few ex-
ceptions), many Canadian pharmacists have recognized
their proper role and are foregoing tobacco sales. Regret-
tably, efforts by both American and Canadian pharma-
cists are being undermined by executives of both the to-
bacco and retail pharmacy industries.

Physicians should support those pharmacists who make
a commitment to health promotion and should aid phar-
macists in effecting a policy change in their stores. A reg-
ister of pharmacies that refuse to sell tobacco products
should be set up by local medical societies and publicized

among their membership. A national registry is being
compiled by Paul Fischer, MD, Director of Research, De-
partment of Family Medicine, Medical College of Geor-
gia, Augusta, GA 30912. Physicians should submit reso-
lutions to their local and state medical societies condemn-
ing the sale of cigarettes in pharmacies and praising
pharmacists (perhaps by giving a plaque or certificate to
display) who refuse to sell cigarettes. Pharmacies are the
last place in which cigarettes should be sold.
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The AMA and Nowsweek Announce Personal Health Care, aSpecial
Advertising Section in Newsweeks October 29 National Edition.
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Newsweek (owned by the Washington Post Co) has advertised itself in The US Tobacco and Candy Journal and other tobacco trade publications as a leading
vehicle for lighting up worldwide sales of cigarettes {left). At the same time, the magazine has attempted to poriray itself as a reliable source of information
on health. In special issues in 1983 and 1984, Newsweek used the prestige of the American Medical Assoclation to lend credibility to advertisers. Both
issues contained numerous cigarette advertisements. There was scant mention of smoking In otherwise detailed advice on personal health care.
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